
 

                                                                                 

 

COURSE CODE: MAC 222 

COURSE TITLE:          DIGITAL AND CONVERGENCE CULTURE, BLOGGING AND 
                     WEBCASTING  
Credit: 2 

LEVEL: 200 

COURSE LECTURER: Rev. Fr. Dr. Peter Egielewa 

 

COURSE DESCRIPTION 

This course introduces students to the range of themes and issues that relate to digital 

cultures world-wide, focusing on the technologies and social contexts that facilitate the 

emergence of these cultures. Issues relating to the emerging field of convergence culture 

are also explored. Furthermore, in this course students will work in small groups to 

develop detailed plans, proposals and schedules for the creation of a substantial New 

Media artefact. The kern may take a range of forms - a complex program, an interactive 

CD-ROM/DVD, a database driven web site, a multi- user animation system or some other 

New Media artefact. Students will exercise informed and independent judgement on 

technical issues and manage available resources to produce the item, in a finished form, 

by the deadline. 

 

GENERAL CONTENT AND OUTLINE 

History and Meaning of Digital Culture? 

Digital Technologies 

Media Convergence:(a) Convergence in the Media Industry (2) Globalisation  

Internet: Online Journalism, Citizen Journalism 

Blogging I: Meaning and Uses 

Blogging II: Designing a Blog 

Mid-term Test (Written or Practice) 

Webcasting  

Digital Communities I: Information Distribution, Surveillance, Sharing, Digital Natives 

 Digital Communities II: Politics and Religion 



Digital Divide 

Revision 

 

 

Assessment  Marks 
Class Presentation/Written test 15+15=30 marks 
End of semester examination 70 marks 
Total  100% 
Attendance compulsory  75% to enable candidate seat for exams 
  



1st 
Semester 

Date Topic Lesson Content Resources Assessment 

Week 1  History and 
Meaning of Digital 
Culture? 
 

 Gere, 
Charlie 
(2008). 
 
Chapter 1 

Questions & 
Answers 
with all 
Students 

Week 2   Digital 
Technologies; CD-
ROM, USB,, Facial 
Recognition, 
Google Street 
(Outside View), 
Google Project 
Tango (Inside), 
Blockchain, 
Natural Language 
Generation, 
Predictive 
analytics, Ultra-
High Definition 
 

  Questions & 
Answers 
with all 
Students 

Week 3  Media 
Convergence 

Industry 
convergence 
 
Online 
Convergence 

Lugmayr, 
Autur and 
Zotto Dal 
(Eds.) 
(2016). 
 
pp 

Questions & 
Answers 
with all 
Students 

Week 4  Internet: Online 
Journalism, 
Citizens 
Journalism 
 

  Questions & 
Answers 
with all 
Students 

Week 5 & 
6  

 Blogging: Meaning 
and Uses 
 

What is blogging 
 
Using a blogging 

Blogging in 
a Snap 
By Julie C. 
Meloni pp. 
 
 
Miller, 
Michael 
(2007).  pp 

Questions & 
Answers 
with all 
Students 

Week 7  CA    
Week 8  Webcasting: 

meaning and Use 
 Eichstädt, 

Matthias 
(1999). 
Pp 1-12 

Questions & 
Answers 
with all 
Students 

Week 9  Digital 
Communities: 
Information 
Distribution, 
Surveillance, 

  Questions & 
Answers 
with all 
Students 
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What is Digital Culture? 

Digital Culture is the way and means of thinking about the most dramatic and important 

transformations that have happened or taken place as a result of the increasing 

importance of digital technologies. 

  

This digital culture has been occasioned been several factors. 

Rapid Change: Everything is in constant flux, according the Greek Philosopher, 

Heraclitus. This is the only constant in human history and existence.  

Technology: Man invented technology it is argued but Technology, according to Charles 

Gere, is not a product of man but a precondition of his existence. He believes that 

technology has enabled man to be clever and act so. Technology has led man to think of 

Sharing,  Digital 
Natives 
 
 

Week 10  Digital Culture and 
Society: Politics 
and Religion 
 

  Questions & 
Answers 
with all 
Students 

Week 11  Digital Divide 
 

  Questions & 
Answers 
with all 
Students 

Week 12  Revision 
 

General Revision Lecture 
Note 

Questions & 
Answers 
with all 
Students 



simple tools to computer. Technology has enabled man to think of his self-annihilation 

though the deployment of nuclear weapons. Technology is also making man to alter his 

relationship with his environment such that the environment is experiencing 

unprecedented climate change. 

 

The media industry is perhaps one of those experiencing the fastest example of rapid 

change through the means such as the Internet and the www (World Wide Web), mobile 

telephony, smart phone appliances, digital video, which enables man to do things that 

were previously never imagined or do them faster than previously thought.  

 

Today, governments and international and national organizations rely on digital 

technology in order to do business. They hardly transact business with physical money 

such as notes and coins, instead money is digitalized. Worldwide, information of citizens, 

customers, clients, students, staff, members of associations or organization of every kind 

and for whatever purposes are mostly stored digital form. Such stored information could 

be related to National ID, International Passports, bank accounts, voters data bases, 

insurance, social services, payment for utilities and other services, real estate, online 

business and transactions, travel, credit arrangements, employment, education, law, 

drivers licenses as well as birth, academic and marriage certificates. 

 

Computer has made it possible for digital culture to travel in the speed we see today. 

Through the computer vast amount if data is stored, managed and manipulated.  

 

Definition of the term Digital 

The word “Digital” is a complex term to define but digital has to do the storage and 

manipulation of stored data in digital in binary form, that is, in zeroes and ones. But it 

also means the whole arena of virtual and instantaneous communication, ubiquitous 

media and global connectivity which constitutes much of our contemporary experience. 

Being digital alludes also to the vast range of applications and media forms that digital 

technology has made possible such as virtual reality, digital special effects, digital film, 

digital television, electronic music, computer games, multimedia, the Internet, the World 

Wide Web, digital telephony and Wireless Application Protocol (WAP), as well as the 

various cultural and artistic responses to the ubiquity of digital technology, such as 

Cyberpunk novels and films. Digital includes the high-tech like Microsoft and Sony as 

well as the internet-based ‘dot.com’ companies.  

 

Digital has become a culture because it could refer to a particular way of life of a group 

or groups of people at a certain period in history. Digitality is tied to a culture because it 

can be said to encompass both the artefacts and the systems of signification and 

communication that most clearly demarcate our contemporary way of life from others. 



This agrees with what Gilles Deleuze points out that, “the machine is always social 

before it is technical. There is always a social machine (person) which selects or assigns 

the technical elements used.“ 

 

Digital deals with not just to the effects and possibilities of a particular technology, it 

also defines and encompasses the ways of thinking and doing that are embodied with a 

particular technology which make its development possible. These could include 

abstraction, codification, self-regulation, virtualization and 

programming. These are qualities that are naturally consequences of writing and, more 

generally with language, written or spoken. From this perspective, digital culture in its 

present specific form is a historical phenomenon, because its components are response 

to exigencies of the 21st century capitalist and militarized world through, for instance, 

the mid-twentieth century warfare during which the Second World War acted as the 

catalyst and the Cold its silent expression.  Technology is not the only contributor to the 

digital culture. Others include techno-scientific discourses about information and 

systems, avant-garde art practice, counter-cultural utopianism, critical theory and 

philosophy. 

 

 

The Origins of Digital Culture 

Digital culture can be traced to Alan Turing, a fellow of King’s College, Cambridge, in his 

published work in 1930 titled ‘On Computable Numbers with Application to the 

Entscheidungsproblem’ in which Turin, reacting to the German Mathematician, David 

Hilbert, advocated that all mathematics be put into an axiomatic form such that the rules 

of inference was to be only that of elementary logic. However, following criticism by the 

German mathematician Kurt Gödel who, in 1931, demonstrated that there was no 

system of the type Hilbert advocated that was both consistent and complete. 

 

Turing conceived a kind of conceptual machine that would be so configured in a number 

of different states just like a typewriter, able to write in upper and lower cases and 

having a writing head and which write and erase marks on an infinite tape. It should be 

so configured that it can solve any mathematical problem. Turing  so-called calculating 

machines was used to decrypt German signals during the 2nd world war. By this, the 

first modern electronic binary digital computers were born. 

 

Turing rarely used the typewriter but he was mere satisfied that such a machine existed 

which would be used to calculate and work effectively. But the technology had social and 

cultural meaning. Contemporary capitalism offered the backdrop from which modern 

computer was born. 



 

Digital Technologies  

Digital technologies refer to computer-based products and solutions. It may also be used 

to mean the use of new algorithms or applications to solve problems. Digital 

technologies are used to refer to all kinds of electronic equipment and applications that 

use information in what is known as the binary code. This binary code is represented by 

only two numeric characters, namely 0 and 1. These characters are usually 0 and 1. 

Some of the devices that process and use digital information include but not limited to 

computers, calculators, traffic light controllers, compact disc players, Smartphones, 

high-definition (HD) TV, communications satellites. 

 

The idea of digital technologies was begun in the mid-twentieth century based on 

mathematical concepts proposed by the seventeenth-century German 

mathematician, Gottfried Wilhelm Leibniz who introduced a binary computing system. 

Such binary systems are processed in such a way as to represent words and images. 

Digital technology has made it possible for huge and sometimes unlimited amount of 

data and information to be compressed into micro or smaller storage devices that are 

affordable can be easily preserved and transported. Digitization also makes data 

transmission faster. Thus, Digital technology has transformed and affected how people 

communicate, learn, and work. 

Digital technology includes all types of electronic equipment and applications that use 

information in the form of numeric code. This information is usually in binary code—

that is, code that can be represented by strings of only two numeric characters. These 

characters are usually 0 and 1. Devices that process and use digital information include 

personal computers, calculators, automobiles, traffic light controllers, compact disc 

players, cellular telephones, communications satellites, and high-definition television 

sets. 

 

 

 

Types of Digital Technologies 



CD-ROM, USB,, Facial Recognition, Google Street (Outside 

View), Google Project Tango (Inside), blockchain, Natural 

Language Generation, Predictive analytics, Ultra-High 

Definition 

CD-ROM:  

CD-ROM means “Compact Disc, Read-Only-Memory” and is a 

device adapted like CD for the storage of computer data in the form of text, graphics, 

videos and sounds.  

 

 

 

 

The original data format was revealed by Philips and Sony in the 1983 Yellow Book. 

Other formats include the ISO 9660. CD-ROMs have become so standardized that they 

can work in any standard CD-ROM drive. Basically the formats of the CD-ROM and audio 

CD are the same. A standard CD is 120 mm (4.75 inches) in diameter and 1.2 mm (0.05 

inches) thick. A CD and is made up of a polycarbonate plastic substrate. It also contains 

some thin reflective aluminium metal and a lacquer coating. 

The CD-ROM has data encoded in a spiral track that begins at the centre of the CD ROM 

and ending at the outermost edge of the disc. Most CD ROMS disc storage capacity of 

681,984,000 bytes (650MB which is about 5.5 billion bits) and a single speed transfer 

rate of 150 KBps (Kilobits per Second). 

USB 

USB is an acronym for “Universal Serial Bus” which has become a standard type of 

connection for different computer-based devices. Basically, it refers to the different 

types of cables and connectors used to connect these many types of external devices to 

computers.  

https://whatis.techtarget.com/definition/ISO-9660


USB ports as well as cables are used to connect printers, keyboards, mice, scanners, flash 

drives, external hard drives, cameras, etc., to computers of all kinds including 

desktops, laptops, tablets, netbooks, etc. 

There are four kinds of USB standards with 3.1 being the latest. 

USB 3.1: This is called Superspeed+. USB 3.1 compliant devices are able to transfer data 

at 10 Gbps (10,240 Mbps). 

USB 3.0: This is called SuperSpeed USB. USB 3.0 compliant devices can transfer data at a 

maximum rate of 5 Gbps (5,120 Mbps). 

USB 2.0: This is called High-Speed USB. USB 2.0 compliant devices transfer data at a 

maximum transmission rate of 480 Mbps. 

USB 1.1: This is called Full Speed USB. USB 1.1 devices can transfer data at a maximum 

transmission rate of 12 Mbps. 

 

USB 1.1 was released in August 1998, USB 2.0 in April 2000, and USB 3.0 in November 

2008. 

 

 

 

Connectors 

 

 

Facial Recognition: The App “findface” is now trending that matches picture of people 

with the data online. It was first developed in Russia. All that is required is to take a 

picture of the girl, go online and match that face with anything associated with that face 

and in second a plethora of information pops out and one can use his technology to 

know telephone numbers, home addresses of people.  

Google Street: Google Street is a Google-enabled app that let oeople see the 3D street 

view of houses, offices and buildings or shops. With such technology it is able to project 

real life description, the houses and shops of that street. Recently, for legal reasons 

https://www.lifewire.com/what-is-usb-3-0-2626038
https://www.lifewire.com/what-is-usb-2-0-2626037
https://www.lifewire.com/what-is-usb-1-1-2626036


Google street blurs the car Numbers, and names of letter boxes and certain advert sign 

posts. 

Project Tango: More than the Google street, the google project Tango now lets one see 

the inside of building. This has issues if privacy.  

Natural Language Generation: Google speak as well as similar technologies allow 

communication from digital tools to humans. Google can also translate text to speech. 

Such tools as speech to text or text to speech now exist. Computer now speak so to say. 

Some machines send fully prepared reports to engineers e.g. some wind turbines, 

“Spotter” company use its “sentiment analysis” to track what people say about their 

brand online. Some Governments use similar tools to spy on their citizens. China for 

example uses similar tools to censors discussion about certain themes or terms online.  

Predictive Analytics: This is a kind of algorithm that enables people to predict weather, 

sales in a shop. Some companies such as Otto supermarket and Lufthansa airline to set 

ticket prices. It knows, for example when sales and low and reduces and the prices of the 

tickets and when there is a rush, it increases the prices. For shops, it is able to predict 

how sales of certain items are being sold and when to order the next batch of products 

for the shop. 

Ultra-High Definition: Old TV sets had 576 lines of resolution. Today TVs have 720 and 

1,080 resolutions. There are speculations that there be 4000 lines or higher. This is good 

for advertisers and businesses. What are the effects of these? 

Visual Reality: The HTC Vive and Oculus Rift headsets let you see images in 3D 

adjustable formats. The construction firm Atkins gives VR to engineers to let them see 

their designs in real life and conceptualise how their finished work would look like. Audi 

uses a VR to let you take a tour of their cars and even change colours, etc 

ERP: Enterprise Resource Planning is a tool that allows companies to monitor their 

business in real time from conception to execution and evaluation. These tools are now 

easy to install and use. Examples include project management-focused such as those 

developed by Deltek, Sales and management ERPs such as such developed by Anaplan 

and fulfilment ERPs such as those designed by Trek Global. 

MOOC: Massive Open Online Courses. These are courses developed to   needs to large 

participants and available via the net. 

 

Digital Terms 

 

Digital is a term for computers based on the binary symbols 0 and 1. Digital computing is 

by far the dominant form of computer with non-digital computers being an somewhat 

obscure area of research. As such, digital is often used as a synonym of computing, 

information technology or technology. The following are common examples of digital 

things. 

https://simplicable.com/new/binary
https://simplicable.com/new/information-technology
https://simplicable.com/new/technology


Digital Technology 

A term for devices or services that make use of computers. Also called information 

technology. 

Digital Electronics 

Devices that contain computers or that process binary data.  

Digital Media 

Media such as photos, music and video that is captured, stored and delivered as binary 

data. 

Digital Content 

Content such as documents, news and books that are delivered as binary data. For 

example, an ebook is digital content. 

Digital Economy 

A term for industries that view information technology as a primary competitive factor. 

Digital Data 

Data stored as binary. Generally speaking, all computerized data, including text is stored 

as binary.  

Digital Culture 

A culture that has changed significantly due to access to computers and computerized 

information. A similar term, the information age is one way to refer to the current period 

of human history. 

 

Media Convergence 

In general, the term convergence means ‘coming together of two or more things” 

In the media field, convergence has different dimensions. Thus, media convergence 

mean coming together of different equipment and tools for producing and distributing 

news (Grant and Wilkinson, 2009)flow of content across multiple media platforms 

(Jenkins, 2006) 

The merging of previously distinct media technologies and media forms due to 

digitization and computer networking. 

Jenkins definition suggests that media audience in the 21st century are involved in the 

creation and distribution of media content. Convergence can be looked at from the social 

and technological perspectives including changes that take place in the society. It must 

be recognised that media convergence is not a one-time activity, it is a continuous 

process that includes the interactions between various media forms and platforms. It is 

a not a displacement of the old but a blend between old and new forms of media. In 

https://simplicable.com/new/information-technology
https://simplicable.com/new/information-technology
https://simplicable.com/new/binary
https://simplicable.com/new/information-technology
https://simplicable.com/new/data
https://simplicable.com/new/binary
https://simplicable.com/new/data
https://simplicable.com/new/character-set
https://simplicable.com/new/culture
https://simplicable.com/new/information-age


other words, it is a ‘cooperation and collaboration’ between previously unconnected 

media forms and platforms.  Burnett and Marshall cited in Grant and Wilkinson (2008:5) 

explain convergence as ‘blending of the media, telecommunications and computer 

industries’. It is the processes of blurring whereby the boundaries between various 

media platforms and blurred and are united into one digital form. Television is one 

aspect that demonstrates the clearest example of media convergence. The TV has moved 

from analogue to digital and so are the contents and quality. 

 

Types of media Convergence 

There are different types of media convergence. These include: 

Technological Media Convergence 

Previously, one can talk of different and distinct analogue media forms such as books, 

newspapers, radio, television, and cinema. These belong to separate industries. But with 

digitization and computerization assisted by networking, these barriers have been 

broken and there is now an integration of the all media such that enables the immediate 

and universal transfer of media content. 

This kind of technological convergence means that the production of media content 

becomes easier and saves cost, accelerates production and distribution processes. Think 

of a digital photograph that is taken and distributed via the internet within seconds 

compared to the analogue process of film processing, printing and physical distribution. 

Similarly, with a smart phone, a tablet or computer, consumers can access multiple 

forms of media content all at the same time-Books, radio, TV programmes, music, 

movies, newspapers, magazines. In addition, transmission of media material that took 

hours and even days to acquire, process now take seconds and minutes but not hours 

and days as was the case previously. 

Sociological Media Convergence 

Unlike a regular business environment where barriers to entry are always herculean, 

tasking and sometime impossible to overcome, digitization has made all that simplified. 

With a smartphone, a tablet or a computer and access to internet, basically every 

consumer can become a producer and distributor of media content whether as social 

media giks or professionals in the film, music industry as well designers and software 

producers.   

There are, however, concerns about how mega data, such as cultural materials that are 

important, can be stored, preserved and protected. It is so easy to copy, manipulate and 

redistribute material online without official authorization raises serious concern. Due to 

media convergence, the challenge of piracy gas becomes even more complicated. 

In terms of security implication, terrorist uses the advantage of digitization to recruit, 

train and send out would be terrorists without them stepping out of their homes.  

The free distribution of material raises questions about the viability of traditional media 

like newspaper, radio. 



Corporate Media Convergence 

On corporate media convergence, there are three main issues under consideration, 

namely; 

Digitization: This is the computer-based creation, production and distribution of media 

content. Media convergence implies multi-media approach to journalism: Text, photos, 

audio, video and graphics. 

Newsroom convergence: Today Journalist in the different media platforms (TV, Radio, 

Newspaper and Online) work together in the same newsroom sharing information 

amongst themselves. E.g. in 2000, staff of the media conglomerate Media General Inc in 

Tampa Tribune, WFLA TV and TBO.com moved to a $40million building and worked 

together. This leads to cross-platform cooperation and this encourage higher standard, 

quality and cost effectiveness. 

News gathering Convergence: Reporters on the field work together. They might share 

same bus to a disaster scene. Pictures might be shared or even reporter expecially 

freelancer might share similar stories to many many organisations. E.g News Agency of 

Nigeria (NAN) services most media in Nigeria. Similarly, United Press International, 

Associated Press, Reuters and Agence France Presse - the 'big four' news agencies - 

provide over 90 per cent of foreign news printed by the world's newspapers. 

Content Convergence: Content in the media is presented in the multimedia form-text, 

images, audio, video, blogs, podcast. 

Corporate Media Ownership:  Due to digitization and economic interplay at work in the 

media industry, fewer large companies own more and more media and media-related 

products and companies. In other words, the power to control media industry is more 

and more concentrated in the hands of a few private owners and relatively small 

number of big media corporations. The Warner Bros Company that was previously 

focused only on the film industry has today branched into other aspects of the 

entertainment industry such as computer games, books, magazines, web sites and toys, 

which is all part of the process of media convergence (Jenkins, 2006).  

Government deregulation: Many Governments have deregulated the media industry, 

allowing big media conglomerates or corporations to acquire and own different kinds of 

media (e.g., television and radio stations, and newspapers) in the same markets. This has 

enabled, for example, content carriage companies such as cable and satellite TV 

distributors to own at the same time content producers such as specialty TV channels. 

In Canada, Rogers is Canada's largest wireless telephone carrier, and has interests in 

internet service provision, television production and distribution, radio and magazine 

publishing. The Canadian Broadcasting Corporation (CBC) has also changed its profile 

from a radio and television broadcaster to a converged, multi-platform media 

organization with web services, and mobile news and music applications. The CBC radio 

program Q, for example, is televised on CBC television and has its own web site and 

YouTube channel. 



Apart from the many advantages of corporate media convergence, there are also other 

negative implications of corporate media convergence such as a reduction in 

competition, difficulty for new entrants to the industry, commercialization of the media, 

treatment of audiences as consumers rather than citizens, the possible lower quality of 

corporate journalism due to cost saving measures, danger of reduced provision of 

objective information and analysis to an informed citizenry, the independence of 

journalists may be compromised due to conflicts of interest between regulators media 

owners  by the same company. 

 

Advantages of Media Convergence 

1. More expansion 

2. Better and easier access to media content 

3. Improved service delivery 

4. Better and higher technological deployment 

5. Reduction of costs 

6. Increases brand recognition and brand loyalty 

7. Increases profit 

  

Disadvantages of Media Convergence 

1. Decline in the diversity of material offered  

2. Intimidation of small industry without financial and political influence 

3. Increases the problem of the so-called ‘participation gap’, whereby those who are 

not knowledgeable (skills, tools, finance, etc) in the new world of digitization and 

technology are left behind. 

4. Tendency to be tracked by surveillance authority or individual due to ubiquity of 

digital media and easy manipulation of computer programs. 

5. Loss of Jobs through cost-cutting & reduced investment in communication 

services. 

 

Internet: Online Journalism, Citizens Journalism 

Online journalism, also called Digital Journalism, is one of the contemporary forms of 

journalism in which the media content, such as news and feature, is distributed online 

via the internet. Such media content are also very multimedia, unlike the traditional 

media and come in the form of text, audio, video and some interactive forms. 

Online journalism refers to news content produced and/or distributed via the Internet, 

particularly material created by journalists who work for mainstream market driven 

news organizations. 

Online Journalism has immediacy as one of its unique characteristics, a feature that was 

previously reserved for Radio. Radios have their news bulletin about every 30 minutes. 

But online journalism allows for immediacy that beats all other media of journalism 



because in online journalism news are published as they happen. An important aspect of 

online journalism is that while the traditional media news bulletin are almost uneditable 

(although now they are), online journalism are updated and editable such that new 

information can be added and available again online within seconds and is viewed or 

read almost immediately and globally too.  Due to the multimedia elements, news 

published makes news websites more informative and entertaining. Hyperlinks, blogs 

and discussion forums allow web-users a more hands on experience, allowing them to 

be participants in the news process. 

One of the most significant advantages of online journalism is its immediacy.  

Generally, online articles are usually between 300–500 words in length and usually 

accompanied by an image (no scrolling). However, when the online feature is longer, it 

may require scrolling, once or twice.  

 

 

Differences between Print Media and Online Journalism 

 Print Online Journalism 
Picture Large Pictures to capture the 

attention of readers 
Smaller pictures and dependent 
on the reading screen of the 
user. 

Text Size Text sizes are usually small Text sizes are bigger 
Column 
arrangement 

Stories usually run in several 
columns  

Stories usually run in one 
column. Scrolling down become 
necessary, therefore. 

Multimedia content Mainly text, photos and graphics Contains text, photos, graphics, 
video, audio, other website, 
archived stories, blogs, podcast 
or other interactive element. 

General Content Unrelated stories and photos are 
put together. 
Pages are hard to navigate 
Stories are put sometimes in 
several pages 

Stories and links are generally 
related. 
Stories are easy to navigate. 
Stories navigated only in fewer 
pages. 

 Space is limited Space is unlimited 
 More Gate keeping.  Editorial 

content is prominent 
Less Gate keeping.  Editorial 
content is less prominent 

 Front page keeps the general 
direction of the newspaper 

Home page gives the direction of 
the online web page 

 



 

          Newspaper front page  Web home page 

                        (A typical home page of an online website.                            (Harrower, 2007)) 

 

 

 

 



 

 

A typical home page of an online website.                            (Harrower, 2007) 

 

Parts of an Online Web page 

Time/Date 



This is gives information about the date of the publication of that online medium or 

news. This is very important because people don’t want obsolete news. Online people 

want to follow news or information by seconds and not by minutes or hours as the case 

is with broadcast or print. The date and time must be regularly updated. 

Index (Navigation bar) 

Index helps a visitor to identify a specific area of the home page he wants to visit and to 

find a link to that. It could be calendar or photo gallery of editorials. This must be placed 

in a conspicuous part of the home page. 

Navigation buttons 

These are the buttons that are usually placed just below the Logo which show the main 

content of a web page. 

Search Engine 

This is part of a web page to help a visitor narrow his search for specific items in the site. 

Ads/Promos 

This is where adverts are placed just in the newspapers in order to generate income for 

the web page 

Interactive Extras 

These are the parts that support interactions between the owner and visitors of a page. 

Links 

These are parts of the home page that can be clicked on and links a visitor to other pages 

within the web page or to an external website. 

Footer 

These are information that are usually at the bottom of a web page and usually contain 

such information as contact address, email, phone numbers, etc. 

Lead story 

Like a newspaper, there is a lead story in the home page of an online media, although 

generally they contain fewer texts and are contained in other pages by scrolling down or 

opening a link to read the full story. Most lead stories contain graphic, video and photo 

as well as links. 

 

Advantages of Online Journalism 

The following are some of the advantages of Online Journalism 

Almost no barriers to entry 



Low distribution costs 

Break of media monopoly by traditional media (newspapers, magazines, radio, and 

television). 

Accessible by wider audience than traditional media. 

 

Disadvantages of Online Journalism 

Needs a more sophisticated digital equipment or hardware (phone, laptop, and tablet). 

Needs access to Internet which has cost implication 

Requires training of Journalists to be update to current trends in multimedia and Online 

journalism. 

 

Characteristics of Online Journalism 

The following are some of the characteristics of Online Journalism. 

Real-time (Immediacy). 

Easily accessible (across wide geographical areas and easy to do searches); 

Use of multimedia (very interactive). 

News online must be released as it is happening. The stories can be edited over and over 

again as new information merge. This is does not mean the absence of thoroughness or 

substandard investigation. It means getting the story out, quickly after all the elements 

of a news story have been certified carried out or done. 

Interactivity  

Multimedia 

Innovation 

What makes Good Online Journalism 

The following could be listed as skills that are important for good online journalism. 

1) Ability to use multimedia tools effectively such as audio, video, text and images. 

2) Being conversant with apps and online tools that are useful for each medium. 

3) To be abreast with trending online jargon such as podcasts, vlogs, bounce rate, viral 

reach etc. 

4) Radio journalists should master and be able to transit to podcasts on Sound Cloud. 

b) Writers should master and be able to use WordPress. 

c) Photojournalists should be able to understand how Flickr, Behance, Deviantart and 

even Instagram work and take advantage of what they offer.  

5) A good understanding of the operation and understanding search engine 



optimization, Google adwords, Facebook, Whatsapp work. 

6) Learn to use tools like Livestream, Ustream, Google Hangouts, Plancast and Skype to 

conduct and broadcast interviews. 

7) Learn to use SurveyMonkey, MailChimp (mailing lists) 

 and Quora to conduct surveys. 

8) Be able to understand the concept of social media strategy and online community 

management: for: 

a) Managing one’s own personal brand 

b) Searching, investigating and attracting sources for stories. 

c) Pushing out press releases 

9)  Take advantage of negative comments, it could give clue to an important breaking 

news. 

 

 

The phenomenon of Citizen Journalism 

Birth and Growth of Citizen Journalism 

With the invention of printing press, citizen journalism became almost immediately. At 

that that citizens started expressing themselves and sharing information. They did this 

through the printing of pamphlet and brochures, traced back to Europe and U.S. of the 

17th and 18th century. But these ways of citizens expressing themselves was 

cumbersome, costly and time consuming.  By the 21st century and with the birth of the 

internet and especially with the debut of the web 2.0, sharing information with millions 

of people within seconds made citizen journalism easier, cost effective and fast. 

 

The term “citizen journalism” was first used during the 2004 Asian tsunami, when for 

the first time photos and videos uploaded by tourists on their personal blogs were used 

on television and in print. However, it was not until the 2005 London bombings that 

people affected by the attack sent their images and personal accounts to mass media, 

and thus the expansion and even support of citizen journalism by mainstream media 

was recorded because of the importance and enrichment to their news content. 

 

Citizen journalist or non-professional journalists, by sharing information online, have 

helped to bring issues to the news, the mainstream media that were previously not 

covered or not adequately covered. Examples are the coverage of the 9/11 attacks and 

citizens reporting of it, crack down of demonstrators during the 2009 Iranian 

presidential election or even the 2011 “Arab springs”. 

 

Citizens journalism has therefore been described as a more transparent and democratic 

form of journalism. David Cohn, founder of several citizen journalism initiatives, states: 

“Citizen Journalists are artisans who work in the unshaped clay of events before 



perception has been hardened, glazed and fired in the kilns of public discourse.” Some 

have also been critical of citizen journalism. Andrew Marr, a British Broadcasting 

Corporation’s (BBC) political presenter and former political editor, said in September 

2010 that “Most citizen journalism strikes me as nothing to do with journalism at all.”4 

As at the time the world’s first website “http://info.cern.ch/” was launched in 1991 by 

physicist Tim Berners-Lee, there was no possibility of audience interactivity. As time 

progresses and the influence of the internet expanded, new aspects of the benefits of the 

internet were introduced. In addition, with the introduction of Web 2.0 features and 

digital technologies supported by such tools as digital cameras, video camcorders and 

now camera-enabled mobile phones, citizen journalist was born. With these tools, 

audiences launched themselves straight on into the digital world unhindered. Today, 

citizen journalism has grown and continues to grow exponentially particularly as access 

to the internet became more and more available and affordable. 

What is Citizen Journalism? 

Citizen Journalism is “the act of a citizen, or group of citizens, playing an active role in 

the process of collecting, reporting, analysing and disseminating news and information.” 

(Bowman & Willis, 2003). Citizen Journalism is also called ‘amateur journalism’,  

‘accidental journalists’ or ‘user generated content’. 

This type of journalism includes commenting on an existing news or publishing an 

article, podcast, photo or video or a personal blog, on twitter, Facebook and other 

similar sites. This could also be found be on such websites as YouTube or even on 

mainstream media like the iReport of Cable News Network (CNN). There is limited 

gatekeeping. On CNN I Report, there is no editorial done on such citizens’ reports as long 

as they are considered news worthy and abides by the principles of fair play, decency 

and taste. On such other sites, OhMyNews.com and The Huffington Post, hard news and 

user-generated content (UGC) are fact-checked for errors by professionals before they 

are published. 

Citizen journalists see themselves as part of the story they contribute, some even think 

of themselves as citizen activities but most of the time, they get news because they are 

simply in the ‘wrong place at the right time’. Thus, they share stories, pictures, videos of 

floods, accidents, fire outbreak, theft, etc. through their mobile phone and cameras and 

shared via social media, news websites or Email or blogs. For example, when Hurricane 

Katrina happened in August 2005, people emailed their personal accounts through the 

pictures and videos they took with their mobile phones and sent them to mainstream 

media like CNN and the New York Times as well as dedicated citizen news sites such as 

NowPublic.com.  

Some citizen journalists simply engage themselves in specific reporting of certain areas 

they are interested in such as local town hall meetings, protests, celebrities’ news, 

politics. Majority of citizens journalist do it as a hobby and don’t get paid, a few however, 

do get paid. Most news items reported by citizen journalists are always “unfinished” 

while those prepared and delivered by professional journalism are always “completed” 

news.  



In citizen journalism, the audience is connected vertically to people in power, such as 

editors and politicians, but also horizontally to each other, enabling them to mobilize. 

Thus, gate keeping and control of information from the top is limited or non-existent. 

This is why some citizen journalism campaigners such as Dan Gillmor and Jay Rosen 

have labelled citizen journalism as most democratic form of journalism, because, in 

principle, anyone with access to the internet can influence the news agenda.  

With just a computer, a mobile phones and access to internet, one can become a citizen 

journalist. Software to set up a blog is free on wordpress.org or blogger.com. Pictures 

and videos can be uploaded to specialized websites such as YouTube or Flickr within 

minutes. Online consumers siply need to be able to simply search for the content and the 

pictures have to be tagged to be found. 

 

Advantages of Citizen Journalism 

The following are some of the advantages of citizen journalism: 

1. Citizens support the mainstream media in their search for authentication and 

materials. The World trade centre attack of 2001 that killed about 3, 000 people, 

The Indonesian Boxing Day tsunami in 2004 that killed over 230,000, the July 21 

2005 London Bombing were all reported by citizens with pictures and videos. 

2. It encourages interactiveness and comment on existing news. 

3. It supports crowdsourcing, whereby a reporter asks the general public to help 

provide additional information to complete a story or to help check facts. 

4. Citizens have become part of the mainstream media by part of dedicated citizen 

journalism sites e.g. CNN iReport when citizens can upload UGC. Also, the BBC has 

a dedicated UGC hub, where 12, 000 emails and 200 photographs and videos are 

received per day on the principle that people may have more information that the 

professionals.  

5. Citizen journalism gives the most important element of eye witness in covering 

events. 

6. Citizen journalism fills the void in areas where the mainstream media are unable 

to reach or fully cover. 

7. It helps change the narrative in political discourse. Issues raise by citizen 

journalists’ coverage find themselves into political debates. 

 

Dangers of Citizen Journalism 

1. Citizens journalist are not trained and their news may not be balanced, fair and 

objective. 

2. They are not bound by any ethical principles. During the 2008 presidential 

campaign, in an event closed to the media, an invited guest, Mayhill Fowler, 

reported on Obama’s comment on bitter working class voters (“bittergate”), 

which he made during a fundraising event. The report was deemed to have hurt 

Obama’s presidential ambitions. (“And it's not surprising then they get bitter, 



they cling to guns or religion or antipathy to people who aren't like them or anti-

immigrant sentiment or anti-trade sentiment as a way to explain their 

frustrations”-Obama to Pennsylvanians.) 

3. Anonymity makes credibility of news sources challenging. Who wrote this? 

Where did he get the information from? 

4. Due to his open access, there is the danger of Fake News being spread around. 

 

Way forward for Citizen Journalists  

Due to the increasing challenges and the growing syndrome of fake news in the media 

industry, the reliability on citizen journalism is becoming increasingly harder.  

Some Websites like http://jtoolkit.com now offer training for online journalists on how 

to record audio, edit, interview, research as well as teach the ethics of journalist work. 

Some websites now have guidelines on the practice of citizen journalists, e.g. CNN’s 

iReport has a “Community Guideline” on what is acceptable as news on the website. 

NowPublic.com has a guide “I want to write something” and OhMyNews has a 

comprehensive FAQ (Frequently asked questions) that gives prospective citizen 

journalists help on how to go about citizen journalism. The Citizen Media Law Project is 

a project to guide citizen journalism on what is legal and not legal in the course of doing 

their work and publishing online. 

 

Webcasting 

Webcasting is an internet system that automatically pulls information and delivers 

information based on subscription profiles.  

 

It gives users the power of distilling content to satisfy their personal needs. Such a 

system establishes a broad framework which makes it possible to compile the diverse 

information resources of an individual or a corporate body based on their interest on 

the Internet or intranet and used to send information to users. Generally, these 

information are based on the users profile. The profiles are those obtained from 

interests of such users. 

 

Advantages 

Reduces time users spend searching for relevant information. 

Users are able to see and compare different service providers giving them a wide range 

of options to choose from. 

 

Disadvantages 



Lack of personalization: Webcasting systems pulls information pulled based on profile 

matching does not are pulled are related information, for example sports, does not give 

room for specific type of sport of teams. Instead it sends information on all sporting 

activities to the users which may be irrelevant to him. In other words, filtering of 

information for strictly personal are presently not available. 

control and management of personal information is transferred from the users to the 

data provider. 

 

Advantages of Webcasting 

Cost. Whether you are trying to advertise a product, service or simply trying to share a 

certain message, webcasting is definitely a more cost effective way to do this. Traditional 

broadcasting requires the use of satellites that is more expensive to connect to than the 

streaming platform on the internet. These days several apps on smartphones and other 

mobile devices give the user the option to live stream on social media and other 

platforms at simply the cost of your internet service subscription. This is a great benefit 

of webcasting, because in truth, everyone is always looking for a convenient way to save 

on costs. 

Audience. Because it uses the internet as its platform, webcasting allows the presenter 

to access a large number of viewers at the same time. Millions of people use the internet 

in one second and webcasting exposes you to all these internet users. Effectively using 

the already existing internet traffic is another advantage of webcasting as 

a communication tool. 

Mobile Devices. If you like what you watched on the webcast, you can always save the 

video on your mobile device and save it for later. Sites such as ezTalks has a catalogue of 

easy to access webcasts that you can always go back and visit even if you did not catch 

the live stream. It is less convenient to save and access satellite broadcasts after their 

first showing or release. 

Target Audience. Webcasting has an advantage over print when it comes to the 

advertising sector. This is because, when you buy a catalogue or a magazine the editor 

has no way of knowing what captivates your interest. The best they can do is place in 

their magazine content that seems to be popular within your demographic. This is 

where the advantage of webcasting comes in. When a consumer is searching for a 

particular product online can be targeted by a webcast whose concept is based on that 

specific product. 

Disadvantages of Webcasting 

Internet Connectivity Disruptions. Webcasting relies solely on the effectiveness of 

internet connectivity and reliability. If you are in an area that experiences poor internet 

connection or disruptions in the network, then this mode of communication will not be 

appropriate or effective because the quality of the cast will be severely compromised. 

Some of the disruptions that you may experience due to poor connectivity include loss in 

https://www.eztalks.com/unified-communications/business-communication-tools.html


audio, video distortion and lags in the transmission. The disadvantage of webcasting 

here is that the internet stands a higher chance of disruptions than satellite 

broadcasting. 

Non-Interactions. This mode of broadcasting is not one that allows for two-way 

interactions. There is limited engagement between the presenter and the viewer. This 

means that webcasting is not an appropriate method of interactivity oriented 

communication. You, as the viewer, do not have the opportunity to ask questions or seek 

clarification on the same forum. If you need clarification you will have to attend another 

forum to get this, making it less convenient than a forum that is interactive in real time. 

Professional, Audio and Visual Specialist. For higher quality webcasts, you will need to 

hire professional audio and visual communication specialist who are familiar with the 

appropriate settings and strategic bandwidth specifications. You will need special 

cameras, lighting and audio devices which will obviously incur your costs. This extra 

cost in your budget is a definite disadvantage. For business needs, you may need to seek 

out professional companies that specialize invideo conferencing and offer the required 

equipment, such as ezTalks which is a reliable company in the trade. 
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Figure 1: Showing how information is gathered based on the interest of users 

 

 

 

 

 

 

 



 

Figure 2: Showing how information gathered based from users are processed and 

distributed back to the end users. 

 

 

Blogging I: Meaning and Uses 

What is a Blog? 

The term blog is short for weblog, which means a World Wide Web (www) based 

journal. Blogs are normally written basically by anyone who has access to internet 

namely, teachers, students, clergymen, actors, athletes, musicians, politicians, etc. One 

simply needs a reason to do blogging. People use blogs top impact knowledge or to 

teach. Blogs can also be used to do propaganda, to promote hate speech and to mobilise 

people for a good or even evil cause. 

 

Unlike in a typical static website that is not interactive, a blog is interactive, it fosters 

discussion and conversations. For example, in a typical blog, one can react to a post, ask 

a question and the author of the blog answers the questions directly and whatever 

response is given in such a blog is considered to be coming from the authority, or the 

owner of the blog which one can rely on. A journalist can go to President Barrack 

Obama’s blog, pose a question about a comment he made and Obama’s van be news 

already.  

 

The ‘interactiveness’ of a blog is such that makes it possible to widen a conversation and 

new ideas are generated and new discussions are opened.  

 



 

Figure 3: The parts of a blog 

 

 

 

Parts of a Blog 

The unique characteristics of a blog are many. Basically, blogs will have the following: 

Title: a title is displayed prominently at the top of the blog main page as well as 

subsequent blog archive pages.  

Posts: Post are write ups, articles, etc. that are posted in the blog for the consumption of 

visitors. This might or might not allow for comments. The most recent posts are placed 

on top of the index page.  

Display: The display usually contain a side bar which can include information such as 

picture gallery, links, calendar, affiliations and other information that the author 

considers useful to him or his blog. 

Footer: This is the part that contains the name of the author, time of posting and the 

commenting system. Most visitors would like to know who posted what whether private 

or group blog. 

Side Bar: Side bar contains information such as calendar, gallery, videos or other works 

and important links of interest to the author. 

 

 

Anonymous Blogging 



Some authors don’t use their real identity (pseudonymous bloggers ) when blogging for 

different reasons, including protection of job especially when posts may be critical of 

places of employment, evading security surveillance, freedom to express one’s opinion 

especially on sensitive issues to touch on religion or ethnic groups, etc. 

 

A blogger may decide to remain anonymous to protect his/her identity for personal, 

political or even religious reasons. 

 

In 2002, Heather Armstrong was fired for items posted on her blog. Her blog was at the 

time called Dooce (the blog still exists “https://dooce.com”. This has led to the 

introduction of the slang ‘dooce’ meaning “to be fired from your job for items posted on 

your blog.” There are several other persons who have been fired for what they posted on 

their blogs. 

 

Characteristics of a blog 

1) Relevance 

A blog should contain relevant content. Relevance should be your number one priority 

when writing a blog post. Know your audience and gauge what will not only be 

appropriate, but pertinent.  Find important information that is missing, and share your 

own unique perspective. If your blog is about fashion, a post on food will be irrelevant. 

2) Give Useful Information 

Blog should not just be relevant but also contain useful information. Your blog should 

aim to help and educate your audience, offering valuable takeaways. People will always 

visit blogs that offer them something new. When blogs become too self-absorbed, it 

becomes boring. 

3) Put yourself in your blog 

Apart from keeping to simple grammatical rules, a blog should be personal, interesting, 

and interactive. Let your personality be seen in your writing. If possible write in a 

conversational tone. Personal stories and anecdotes are a great way to make a blog post 

more engaging.  

 4) Spark Discussion 

Blogs should be able to generate discussion. Such discussion enriches not just the author 

but other visitors of the blog. It is extremely important to generate as much conversation 

and discussion as possible in your blog.  Ask for feedback, thoughts, opinions, or even 

just comments. A blogger could include a call to action at the end of an article to garner a 

response. The author should participate in the discussion once the discussion starts 

through comments, emails or question.  



5) Keep it Readable 

A blog should be attractive and readable.  Bullets, lists, graphs, and images are a great 

way to make sure your content easy to read. Always preview your work before you 

publish.  

6) Appropriate Length of posts 

There are no hard and fast rules to the length of a blog. Any between 400 and 1000 

words should just be appropriate. A blog post could be longer as long as it is interesting 

to the reader. 

 

 

 

Actual Blogging 

The following could guide one in blogging 

Diversity: Bloggers are of different ages, ethnic and religious mix. Bloggers may be 

dedicated to specialised people but it is accessible to anyone who has access to the 

internet. Blogs ought to be so configured that everyone is welcome. 

Opinion Versus Facts: Bloggers may post an opinion or a fact about an issue. Both are 

accepted in a blog. But it is good to let your readers know, either from the “about us” 

page or within the post. Readers have a right to know they are reading a fact or an 

opinion. 

Cite your sources: if an author decides to use the opinion of others, it is recommended to 

cite such sources and provide link to the original sources. 

 

 

Blogging Terminologies 

Audioblog 

These are posts of audio clips of an author or those of others added to one’s blog.  

 

Blockquote 

This is a style of text that is typically used to set off a long quote that a blogger uses ina 

post. 

 

Blogosphere 



A community of all blogs posted on the Web e.g 

http://www.oneworldhealing.net/category/blogwise/ 

 

 

Blogroll 

This is a list of blogs or other websites that the author reads frequently or has interests 

in and are usually listed as a sidebar in your blog. 

 

Bulleted List 

A list where that does not follow any particular chronological order. Bulleted list 

items are marked with small icons or “bullets. 

 

Captcha 

An acronym that stands for Completely Automated Public Turing 

Test and refers to a type of challenge-response test to determine 

whether the user is a human rather than an automated response. 

 

Commenting 

This enables readers to interact with bloggers and can attract readers to a blog or help 

builds a community. 

 

Dooce 

To be fired from your job for items posted on your blog. Named 

after blogger Heather Armstrong’s website, dooce.com. 

 

Feed Aggregator 

An application that makes it easy to read more than a few blogs on 

any given day. 

 

Flickr 

http://www.oneworldhealing.net/category/blogwise/


This is an online photo management application that many bloggers use to find photos. 

Many of them are free, others have to be paid for before use. 

It is found at http://www.flickr.com. 

 

Folksonomy 

The collection and categorization of items by the people doing the 

collection and categorization. 

 

Hyperlink 

This is a text that is marked to open another webpage when clicked. 

 

Linkware 

This is a linked graphic or icon that is placed on a blogger’s site that advertises the 

blogger’s affiliation with a particular product or company. 

 

Lurker 

A lurker is a silent reader of the content of somebody else’s blog and follows the 

conversations without actively taking part. 

 

Moblog 

This is an abbreviation for mobile blogging. This is usually done from a 

Smart phone or an Internet-linked PDA (personal digital assistant) such as a tablet or 

laptop computer. 

 

NavBar 

This is a standard part of the Blogger template that contains a blogger’s main pages. 

 

Numbered List 

A list where things happen in a given order. Often, cooking recipes 

will use numbered lists. 66 



Permalinks 

“Permanent Links” created for individual blog posts. Permalinks 

allow you to provide direct access to individual blog posts rather 

than saying something like “go to the entry for June 27th, 2005 

and look for the third post.” 46 

 

PhotoBucket 

An online photo management application that many bloggers use. 

It is found at http://www.photobucket.com/.  

 

RSS 

An abbreviation for Really Simple Syndication or Rich Site 

Summary. RSS feeds are read through RSS aggregators that collect 

the newest entries from your favorite blogs all in one place. 

 

 

Template 

The customizable “look and feel” that can be use to personalize a 

blog. Blogger offers more than 30 templates that can be used as-is 

or can be customized. 

 

Text Justification 

Text can be aligned or “justified” in one of three ways: left, right, 

or center. Most text in English is left-justified or aligned flush with 

the left margin.  

 

Thumbnail 

A smaller version of a bigger image. With Blogger, you can select 

different page layouts via an index of thumbnail images.  



 

Timestamp 

The time and date that a blog entry was published. The format can 

be changed in the Timestamp Format field.  

 

Troll 

A person whose sole purpose is to post specious arguments, 

flames, and personal attacks.  

 

WYSIWYG 

An acronym for what you see is what you get. A WYSIWYG editor 

helps you to produce HTML markup without requiring that you 

know any HTML to begin with.  

 

 

 

Digital Communities I: Information Distribution, Surveillance, Sharing, Digital 

Natives 

 

What are Digital Communities? 

Communities of interest that depend on digital technologies (e.g. mobile phones, the 

Internet and e-mail) to communicate, network and disseminate information among the 

members. It’s a virtual communities that feel like home where members feel bonded 

together as if in real life. Some sources refer to it as online communities. Such 

communities differ in terms of their goals, the reason for their existence the type of 

members involved within the community.  

In digital communities, there is that sense that meeting in the website and starting a 

conversation instead of the time needed to go to a coffee shop, posting a message to each 

other instead of meeting face to face. The venue and place is always on, no need to pick a 

specific venue or time for meeting instead of marking a calendar to keep track of 

community events and activities, the website does that on your behalf. 

 

 



Members of a digital Community 

The Community Architect – This is the person or group of persons who want to form a 

digital community. They also set the goals and decide the purpose of the community. 

This is different from a community manger.  

Digital Community Manager 

This is the persons or group of persons who manage their specific digital community. 

The digital community manager enforces the rules and encourages social norms, assists 

new members, inform members of new products, etc 

 

Paid Member - These members who are paid to contribute comments to the community 

in order to attract traffic to the community. Normally this has a bandwagon effect by 

attracting new members to the community.  

 

Contributor – Are members may be paid or free but contribute content related to the 

overall goal of the community. 

Power User – These are usually the friends of community manager. They normally push 

for new discussion and explain how much they enjoy the community and the contents. 

They are very few but play important PR role for the community. 

Free Member - Free members do majority of the work to keep the community active and 

alive. Try comment, post pictures, bring up discussions and share them on other 

platforms or communities. 

Active Lurker - Active lurkers are members who consume community content and share 

such content or other network. They are useful but their activities must be watch 

carefully. 

Passive Lurker - These are members who of the community who consume the content, 

observe discussions, and advice of others but do not contribute or share any of the 

community content. 

 

Types of Digital Communities 

The following are some of the several digital communities. 

 

SupportCommunity 

This type of community provides technical support to consumers of a company’s 

products or services. This can help reduce the volume of calls that go into the service 

numbers of the company. Example: https://www.dummies.com/consumer-

electronics/smartphones/droid/common-android-problem-troubleshooting/  

http://www.businessdictionary.com/definition/technical-support.html
https://www.dummies.com/consumer-electronics/smartphones/droid/common-android-problem-troubleshooting/
https://www.dummies.com/consumer-electronics/smartphones/droid/common-android-problem-troubleshooting/


 

Internal Community 

An internal community is the medium through which employees are able to get the 

needed information that relate to their work and such can help boost productivity when 

the required information is give as at when due. Examples of this are: chat room, blog, 

online collaboration. EUI Academic staff Whatsapp, students Whatsapp, etc. 

 

Media Community 

A media community is the kind that allows members to share news and content around 

a product or company. In such cases, eye witness accounts, news events, etc are sourced 

from the media community. However such content should be verified. Example is: 

https://plus.google.com/u/1/communities/116236511734637231167 

 

Topical Community 

A topical community is the type that is specifically directed at addressing specific 

subjects or related topics. Members are able to express their opinions on such specific 

themes. Examples are https://www.poynter.org/channels/digital-tools (journalism)and 

http://afpjournal.blogspot.com/2014/05/what-is-best-topical-antifungal-for.html  

(medical) 

 

Developer Community 

A developer community is the type that empowers developers to find quick-solution to 

technical or technological development issues. Only members who have a high 

knowledge of technological knowledge in the relevant area can understand content in 

such communities. See 13 top developer communities on 

https://www.intertech.com/Blog/13-top-developer-websites/ 

 

 

Gaming Community 

A gaming community is one in which members share experiences about games, game 

plans and team formations 

 

 

Advantages of Digital Communities. 

 

Marketing Opportunities 

http://thecommunitymanager.com/2011/08/01/internal-vs-external-community-building/
http://searchmicroservices.techtarget.com/definition/chat-room
https://www.theguardian.com/voluntary-sector-network/community-action-blog/2011/dec/08/facebook-social-media-community-development
https://plus.google.com/u/1/communities/116236511734637231167
https://www.poynter.org/channels/digital-tools
http://afpjournal.blogspot.com/2014/05/what-is-best-topical-antifungal-for.html
https://www.intertech.com/Blog/13-top-developer-websites/


‘Social Hubsite‘ reports that 53% of brand products attest to the fact that social media is 

the top driver for relationship building and brand engagement, two times more than 

emails and four times more than traditional websites. So, digital communities help to 

market brands and connect with their target audience. 

Saves Costs and Time 

Digital communities save cost on traveling and logistics. This is so because most brand 

connect with their audience through the digital communities. 

Easy Accessibility (Mobile) 

Digital communities are easy to access because participation are nowadays possible 

through mobile phones, tablets or computers.  

 

 Digital Fundraising 

Today more and more organizations depend on digital communities to raise funds. It is 

speculated that in the next 10 years, more than 30% of all donations will be derived 

from digital communities and in digital forms. One can either raise funds for a charitable 

cause (for a humanitarian situation) or to sponsor or support a project such as an 

innovation.  

Example: https://www.justgiving.com and https://mydonate.bt.com  

 

Digital Communities: 
Information Distribution, Surveillance, Sharing, Digital Natives, Digital Divide 
 
 
 
What are Digital Communities? 
 

 Communities of interest that depend on digital technologies (e.g. mobile phones, 
the Internet and e-mail) to communicate, network and disseminate information 
among the members.  

 
 It’s a virtual communities that feel like home where members feel bonded 

together as if in real life.  
 

 Also called online communities.  
 

 Such communities differ in terms of their goals, the reason for their existence the 
type of members involved within the community.  

 
Examples: Meeting in the website and starting a conversation instead of the time needed  
to go to a coffee shop,  posting a message to each other instead of meeting face to face. 
 
The venue and place is always on, no need to pick a specific venue or time for meeting 
 

https://socialhubsite.com/20-benefits-digital-communities/
https://www.justgiving.com/
https://mydonate.bt.com/


 
Members of Digital Communities?  

1. The Community Architect – This is the person(s)who want to form a digital 
community.  

 
2. Digital Community Manager– This is the person(s) who manage their specific 

digital community.  
 

3. Paid Member - These members who are paid to contribute comments to the 
community in  

4. order to attract traffic to the community. 
 

5. Contributor – Are members (paid or unpaid) who contribute content related to 
the overall goal of the community. 

 
6. Power User –Usually the friends of community manager who push for new 

discussion and explain how much they enjoy the community.  
 

7. Active Lurkers - members     who consume and share   community 
content on other  networks.  

 
8. Passive Lurkers - members who consume community content without 

contributing sharing on other networks. 
 
Types of Digital Communities?  

1. Support Community: provides technical support to consumers of a company’s 
products or services.  

https://www.dummies.com/consumer-electronics/smartphones/droid/common-
android-problem-troubleshooting/  
 
2. Internal Community: medium through which employees are able to get the 
needed information that relate to their work and such can help boost productivity: chat 
room, blog, online collaboration. EUI Academic staff Whatsapp, students Whatsapp, etc. 
 
3. Media Community: allows members to share news and content around a product 
or company. In such cases, eye witness accounts, news events, etc are sourced from the 
media community. However such content should be verified. Example is: 
https://plus.google.com/u/1/communities/116236511734637231167 
 
4. Topical Community: specifically directed at addressing specific subjects or 
related topics. Members are able to express their opinions on such specific themes. 
Examples are https://www.poynter.org/channels/digital-tools (journalism)and 
http://afpjournal.blogspot.com/2014/05/what-is-best-topical-antifungal-for.html  
(medical) 
 
 
5. Media Community: allows members to share news and content around a product 
or company. In such cases, eye witness accounts, news events, etc are sourced from the 
media community. However such content should be verified. Example is: 
https://plus.google.com/u/1/communities/116236511734637231167 
 
 
 



Surveillance 
Surveillance is the monitoring of humans.  
 
This monitoring can be accomplished through the deployment of humans or non-human 
tools as the medium to carry out the monitoring. 
 
Digital surveillance is use of digital tools or technology to monitor others. 
 
Data can be monitored to know who we are calling, when, and for how long, where we 
are, our names, home addresses, Email addresses and phone numbers, who we were 
talking to and about what. 
 
Government around the world use all kinds of softwares to collect private 
communications in bulk as the documents released by Edward Snowden in 2013 reveal. 
 
Today, there are facial- recognition softwares in CCTV cameras used to monitor citizens 
in the name of state security. 
 
Implications of Surveillance 

 Intrusion to people’s right to privacy. 
 

 People living in perpetual fear. 
 

 Breeds mistrust between Government and the citizens. 
 
 
Digital Natives & Digital Immigrants 
A digital native is a person born or brought up during the age of digital technology (from 
1990s) and therefore very familiar with computers and the Internet from an early age. 
 
"the digital tools that are reshaping our economy make more sense to young digital 
natives than to members of older generations" 
 
These tools include. text messaging, Facebook, MySpace, digital cameras, DVD players, 
blogs, etc. that allow them to instantly capture or communicate with their world.  
 
They use these tools as extensions of their bodies and minds,  
 
 
A Digital Immigrants are new entrants or latecomers to ICT revolution. 
 
 They face many challenges in this process. 
 
 
Digital Divide 
 
This is the gap between that exists between digital natives and digital Immigrants. It is 
the gap between those who have ready access to computers and the Internet, and those 
who do not. In the Mid-20th century, the gap was between those who had access to 
telephone and those without. In 1990s, it expanded to those with and those without 
internet access. 
 
Causes of Digital Divide  



 Social: No education, family living standard, religious about western influences. 
 

 Environmental: Late arrival of the technology, lack of supporting infrastructure. 
E.g absense of power. 

 
 Economic: Joblessnes, expensive nature of such tools,  

 
 Technological: Many people are not comfortable with trying something new. 

 
 
Digital Divide: Bridging the Gap  
 

 Recognize that digital natives learn faster with the aid of digital tools. 
 

 Encounter (dialogue) the digitial natives. 
 

 Be ready to learn new ideas. 
 

 Learn the use of use of ‘new arriving’ tools. 
 

 Digital natives should be patient with digital immigrants and be ready to explain 
technicalities. 

 
 Continuing education should be arranged for digital immigrants. 
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