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EDO UNIVERSITY, IYAMHO    
EDO STATE, NIGERIA 

 

                Department of mass communication 
                                   Mac 113: WRITING FOR THE MASS MEDIA 
 

Instructor: Dr. Ate, A.A.  email: ate.asan@edouniversity.edu.ng or drate4life@gmail.com 

Lectures: Tuesday, 10.am – 12.00 noon, LC9, phone: (+234) 8034456055 

Office hours: Wednesday, 12.30 to 1.00 PM, Office: Admin Block, 1st Floor 

Teaching Assistant: Nil 

General Overview of lecture: The course teaches the students the basic skills of writing cogent 

and coherent media reports. This entails journalistic conventions/styles of gathering and writing 

materials for the print and broadcast media. The course seeks to introduce students to the basic 

mechanics of news writing, reporting and article writing (letters to the Editor, commentaries and 

features). It will also offer hands-on instruction in information gathering, organization and 

writing for print and electronic media. Emphasis will also be given to the peculiarities involved 

in writing for the two forms of media print and broadcast. Students are expected to engage in 

extensive exercises of writing news and articles both in the first and second semesters. 

 

Prerequisite: This is a foundational course for beginners, therefore, it has no prerequisite. 

Learning Outcomes: At the completion of this course, students are expected to: 

1. Differentiate among different types of media writing. 

2. Write concisely and accurately the various media disciplines – print media, broadcast 

media, public relations and advertising, web writing and social media writing. 

3. Construct a hard news story using the inverted pyramid style. 

4.  Construct broadcast news writing using broadcast conventions. 

Assignments:  We expect to have 3 homework assignments throughout the course. We shall also 

have a Mid-Term Test before the Final Exam. A Term paper will also be given at the beginning 

of the class to be submitted on due date. 

Grading: Home work, test and Term Paper: 30% of the final grade. Final comprehensive 

(according to University schedule): 70% of final grade. 

Textbooks/Resources:  
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 Lecturer’s office hours: 

 Dr. Ate, Asan Andrew (as assigned). 

 Course lecturer notes: http://www.edouniversity.edu.ng/oer/masscomp/mac226.pdf  

 Ate, A.A (Undated) Introduction to News Writing and Reporting (MAS 113  

Courseware) Ikeji-Arakeji: Joseph Ayo Babalola University (JABU) 

 Ate, A.A and Oyedeji, K.A (2016). Feature and Magazine Article Writing.  

Akure: Yempet Publishers. 

 Babaleye, T (2013) Principles and Practice of Public Relations. Ibadan:  

 PAB  

 Curriculum for Radio Training in Nigeria (2010) Institute for Media and  

Society, Lagos in Conjunction with Panos Institute, West Africa, Dakar. 

 David Ogilvy's 7 Tips for Writing Copies that sell. https://neilpatel.com/blog/david-

ogilvy 

 Duyile, D (2011).  Writing for the Media – A Manual for African Journalists.   Lagos: 

Gong Communication. 

 Gillick, C (2018) 7 Tips for Effective Short Copy.  

 http//:www.crazyegg.com./blog/writing-effective-short-copy 

 Nwabueze, C (2009) Reporting: Principles, Approaches, Special Beats.  Owerri: Top 

Shelve Publishers 

 Okoye, I (2004) Magazinology. Lagos: Mbeyi & Associates. 

 Silva, D (2009) Media Relations. Hemophilia Organisation Development. www.ufh.org 

 Uwakwe, O.A (2005) Media Writing and Reporting. Enugu: Afrika-Links Books 

 

PREAMBLE: 

 Writing: Writing for the mass media is a powerful and very sensitive art. It is a combination of 

what Duyile (2011, p.241) describes as a set of “professional, academic and commercial text 

writings for the purpose of disseminating information to the public and sharing our knowledge 

on all issues of public interest with them”. Duyile explained that writing for the mass media 

deals specifically with the media and the public. It deals with journalism both print and 

broadcast. 

In writing for the mass media, certain things are required. These are accuracy, coherence, 

conciseness, clarity, simplicity, balance and objectivity. 

http://www.edouniversity.edu.ng/oer/masscomp/mac226.pdf
https://neilpatel.com/blog/david-ogilvy
https://neilpatel.com/blog/david-ogilvy
www.ufh.org
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 Accuracy – This refers to the state of being exact in terms of name calling. It compels the 

news reporter and his editor to ensure that all facts contained in the report are accurate. 

Eg. Names of news makers should be correctly spelt and written, their ages, their 

addresses, the dates of the events or occurrences making up the news (Sambe, 2010 in 

Duyile, 2011). 

 Coherence: This refers to the condition or state of putting the copy logically, integrated, 

consistent, sequential for better understanding by potential viewers, readers and listeners. 

 Conciseness: This means the state of putting your copy brief and straight to the point. No 

room for verbosity or beating about the bush. 

 Clarity: This refers to the condition or state of freeing the copy from all sorts of 

ambiguities in terms of choice of words, sentence construction, paragraphing, etc. 

 Simplicity: This is the state of your copy been free from grammatical intricacy, 

complexity, embellishments and unnecessary elegance. According to Osakwe (2005, 

p.25) “careful writers use words that do not go above the frame of the audience”. 

 Balance: This is the situation where equal treatment is given to both parties in a news 

story in terms of space and time. It is also known as fair news treatment. 

 Objectivity: This refers to the state of factual news presentation without the reporter’s 

biases. According to Duyile (2011, p.242) “news is sacred, comments are free… the 

sacredness of news is that it is devoid of personal opinions of the reporter. He reports 

exactly what he finds out from the news beats; no comments, no personal opinions, no 

conjectures.” 

 


