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FOREWORD 

In writing feature, the big tabloids in Nigeria have a galaxy of famous writers who 

have had years of repetitive feature writing experience yet many of them have thrown the 

feature writing rule book out of the window. The result is that their feature articles 

scarcely follow the rules. Some of them have forgotten that there are well tried ground 

rules for feature writing as there are for news reporting. Journalism profession today 

needs better writers than ever before. 

 

You may be a good reporter and may not be a good feature writer. Feature writing 

ability does not come easily, the feature writer has to study and perfect the techniques in 

the art. By creating the habit of regular writing for the newspapers and magazines, the 

writer's ability will improve. 

 

Barton (1991) opined, "a good feature writer could be parachuted on to the North 

pole and even in that bleak waste land, produce a good feature." That is the nature of 

feature writing in journalism. 

 

This little book, put together, by Dr. Andrew Asan Ate and Kazeem Oyedeji, 

titled "Features and Magazine Article writing," is a mind journalist's mind fertilizer for 

both the young and the old feature writers who are intensely involved in journalism 

practice. 

 

The book fertilises the minds of feature writers with its rich treatment of how to 

produce qualitative feature articles; that is, how to write features of very good quality 

which editors cannot but publish. Chapter five in the book chronicles a-9-point rules that 

could turn the feature writer to a master of the art if followed religiously. The chapter 

compels the reader to combine these attributes: curiosity, observation; and analytical 

skill, literary ability with others to become an admirable features writer. 

 

Understanding the nature of Features, as treated in "Chapter Four" by the co-

author, Kazeem Oyedeji, distinguishes "Features" and Factual News writing.," He 

rendered a perfect understanding of the two. Combining the two skills makes one a 

perfect writer and a professional in journalism. The book also treats the issues of 

magazines and how to organize and write magazine features on a professional scale. 

 

The 15-chapter book will definitely serve ail practising journalists and new 

entrants to the profession, equally. It will instil! in them new spirit and techniques in 

feature writing and also assist them in their effort to serve and to play their professional 

roles, producing idealistic, educative and informative feature articles that are irresistible 

to readers. 

 

"Features and magazine articles Writing" is a companion to the journalist who 

wants to carve a niche for himself or herself in print journalism. Going through the book 

will produce that fulfillment. It is recommended as an anecdote to improve feature 

writing skills among journalists. 

 



 

 

Dayo Duyile 

Ondo City 

Nigeria 2016. 
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CHAPTER ONE 

 

MEANING, CHARACTERISTICS AND FUNCTIONS  

OF FEATURES 

 

 The feature is a passionate or dispassionate journalistic essay which 

informs, educates and entertains the reader on socio-political, economic and other 

critical issues in  society.  The feature which is basically a print media stuff gives 

room for individual journalism and gives freedom of creativity to the writer, 

features writing is an innovative, inventive and creative form of journalism.  A 

well written feature could be impactful as it might arrest the reader and “transport” 

him or her to a special journalistic realm to achieve a particular purpose.  The 

question now is, how did features emerge as an aspect of journalism? 

 

 Certain factors gave birth to features and interpretative reporting.  Okoro 

and Agbo (2003; 64) identify some of these factors as: 

a. the advent of the electronic media 

b. The complexities of contemporary society 

c. Media literacy and education 

d. The formation and promotion of public opinion. 

 This unit will examine the meaning characteristics and functions of 

features.  The term feature is defined by different people depending on their 

understanding of the concept.  A veteran journalists, Duyile (2005:54) sees 

features as “a written account of events, or a write –up about personality 



approached from personal and conjectural postures, decorated with the writer’s 

opinion and some elements of the writer’s personality.” 

 To Okoye (1998:15-16) a feature is an “in-depth and factual write-up on a 

topical issue which seeks to give comprehensive information in a more captivating 

and relaxed style than straight news.”  In their views, Awoyinfa and Igwe (1991:5) 

see a feature story as a “mostly short, arresting story of an event, situation, 

personality and those elements of nature that affect humanity in a perceptible and 

understandable form.”  They added that a feature story is “a colourful story about 

people, event, place, life… it is written in an interesting and creative manner with 

information drawn from people involved, eye witnesses, experts on a subject 

matter and those affected by the subject.” 

 For you to fully appreciate the meaning of features, it is important for me to 

capture some definitions of the subject matter by some professionals.  These 

definitions by experts are chronicled by Awoyinfa and Igwe (1996:4-5) thus: 

 The thing we call feature is fairly elastic and it can accommodate anything 

from a news analysis, commentary to a full length magazine article…  It may 

relate to ideas or to person or institutions or objects – whatever it is, a feature story 

should provide a great deal of information about that thing, a great deal of 

explanation and should provide a great deal of context.  I think any piece of 

writing that does this can qualify to be a feature. 

Dr. Olatunji Dare, Senior Lecturer, University of Lagos, Mass 

Communication Department and a member of The Guardian 

Editorial Board. 



Speaking technically, a feature story is any story which is not  strictly news… 

 

Sola Odunfa, former Editor-in-Chief of Punch and now a BBC 

correspondent. 

 

Feature writing in a board term covers the presentation of opinion and fact as 

distinct from presentation of news… Feature writing embraces the whole range of 

writing which is outside news reporting. 

Lateef Jakande, a renowned journalist and former President of the 

International Press Institute. 

 

A feature is an extended news story.  It’s an elaboration of news stories.  It gives 

more depth and breadth to events that occurred.  You give a little more 

background, give a little more life to what has happened.  You add colour to it and 

you also add more meat to the story.  It’s news, only that it’s bigger, better and 

more meaty. 

Ray Ekpu, former Editor of Sunday times,  now the Editor-in-Chief of 

Newswatch Magazine. 

 Let me probably say what a feature is not, then I would probably be able to 

answer what a feature is.  a feature is not news story, a feature is not a 

commentary, a feature is not an opinion, a feature is not an editorial, a feature is 

not a letter.  This, I think, is the mistake that some people make when they think of 

feature writing.  I think a feature does all these things and then puts them together.  

What I mean is: a good feature story should have elements of news, in the sense 

that it brings out new things that people do not already know. 



 Richard Ikiebe, a former star feature writer with the Daily Times 

 And former Assistant Editor,  Newswatch. 

From the litany of definitions above, it can be deduced that a feature story is a 

written account of an event, situation, personality or phenomenon. 

 That features give room for the writer’s opinion or embellishment of facts 

in a story and that feature stories are indepth, factual and colourful among factors. 

 What that means is that, feature writing “needs focusing, understanding, 

thinking and care.  It contains more information, more explanation, more 

interpretation, more details and more analysis.” (Sambe, 2005). 

 

Characteristics of Features 

 Writing a feature story calls for creativity and innovation.  Because features 

are “created”, they are titled towards the axis of subjectivity in the cause of putting 

across the message. 

 Features also give room for robust and indepth analysis of issues, situations 

and events.  Features are more durable compared to factual news stories as they 

have longer lifespan.  Features journalism also offers readers a rainbow of 

entertainment in term of style of writing. 

 Taking a look at the characteristics of features, Duyile (2005; 53) remarked 

that: 

i. Features are soft news that accommodate objectivity and subjectivity 

simultaneously… 



ii. Features writing is not fiction writing.  It works with facts, that can 

be verified and found to be truthful.  They are narratives, descriptive, 

expository writings and argumentation on issues that have been 

forgotten or issues concerning personalities in polities, social, 

traditions and cultures, or profiles and celebrities. 

 The characteristics of features can also be appreciated from the standpoint 

of its style.  Folarin (1998:31-32) vividly captures the elements of style of the 

feature which makes it unique.  These are: 

 1. Newspeg:    A feature writer, especially for a newspaper, has to look 

  for a newspeg for his article.  This will ensure relevance. 

 2. Involvement:  There is usually a great deal of involvement – in  

  library search, interviews, displays, archival search etc.  this is the  

  modern counterpart of what analysts of “Literary Journalism”  

  referred to as “immersion”. 

 3. Anecdotal Opening:  A usual approach is to open with a little story  

  which captures the personality and mannerisms of the news actor.   

  This catches readers’ attention. 

 4. Interpretation:  Through literary devices such as juxtaposition and  

  parallel narration.  Also, through provision of interpretative and  

  analytical information which tends to stamp the writer’s “voice” on  

  the feature. 



 5. Accuracy:  In spite of the adoption of a literary style, a feature  

  writer writes facts, not fiction or fantasy.  Here’s a marked   

  difference between a feature and a novel (or part thereof). 

 6. Humour:   In the forms of irony, satire, parody and allegory.  A  

  powerful weapon in the hands of the oppressed.  According to a  

  Latin American writer, Emir Rodrigque Monegal “...laughter is the  

  weapon of the oppressed used to parody and destroy the solemnity of 

  their oppressors”. 

 7. Narrative Structure:   Quite often, feature writers employ the  

  framework of myths, legends, folktales, fairy tales, parables, all is  

  analogous to the allegorical or mock-heroic style in literature.   

  Presenting relatively unfamiliar material through a familiar   

  framework is of course a well-known method of public   

  enlightenment. 

 8. Concretization:  Good feature writers strive to reduce abstracted  

  ideas to concentrate terms which are meaningful to the readers, e.g.  

  terms like development, gross national product, etc have to be  

  illustrated with concreted indices, such as increase in employment  

  opportunities and enhanced buying power. 

 

Functions of Features 



 Features play different functions in journalism.  To the writer, it gives him 

or her the room for creative and innovative display of ideas.  It promotes detailed 

analysis of events, situation and issues in the mass media. 

 Features also provide behind-the-scene scenarios of issues which factual 

news most of the time ignore. 

 Sambe (2005:18) outlines the following functions of features: 

a. To entertain and perhaps to amuse 

b. To inform and instruct 

c. To analyse and to interpret 

d. To influence and arouse individual feeling of pity or horror, anger or 

excitement, joy or grief, self-importance or self-interest. 

e. To promote a course whether positive or negative  

f. To accomplish the delivery of pseudo thoughts and pseudo feelings 

through spontaneous writing. 

 In line with the above, Okoro and Agbo (2003:93-94) provide the 

interpretative feeling through features below: 

a. It provides detailed background information on event… 

b. …it interprets events or occurrences in the light of facts, experience 

and reason. 

c. …it analyses events by evaluating and examining the structure of 

these events so as to ascertain what might have triggered it. 



 Writing is like a mood ring; how you write your features story depends 

entirely on what type of story it is.  Whether is narratives, descriptive, or 

personality profile, the feature writer is at liberty to display his/her creative 

prowess and tact.  Colour combined with facts in putting across the message make 

features a special kind of writer-up.  There is room for flexibility, creativity and 

innovation that are needed in features writing. 

 



 CHAPTER TWO  

 

TYPES OF FEATURES 

 

 Features are of many types and because the boundary of information and 

knowledge is limitless, almost any subject  can form the subject of a feature story.  

However, current issues reported in the news can generate a lot of feature stories 

because readers may need to know more about prominent people, places and 

events which have been in the news.  This unit therefore, introduces you to 

different types of feature which serve as sources of features. 

 The world of features is a world without terminal point.  The well of 

features is a well that never dries.  Virtually, every subject under the sun is 

features worthy.  You can even travel to the space and write about it.  Let’s 

examine the major types of features that are published in most newspapers and 

magazines: 

 News Feature 

 As the name suggests, a news feature is a feature story which has the 

elements of news.  It is an extended news report which seeks to add more flesh to 

the account already given by straight news.  News feature could mean a news item 

reported in a relaxed and colourful style which makes it less formal and more 

entertaining to read than hard news report.  While most newspapers go for straight 

news report, the weekly news magazines embrace the news feature style.  Here, 

they make effort to expatiate on a news item, adding details to the story, telling 

you the news-behind-the-news, analyzing and explaining why the even happened 



– that is, putting the event into perspective.  For example, when we had Lagos 

Bomb explosion on January 27, 2002, a lot of things would have preceded the 

explosion.  It was the explosion that the reporters wrote about that hug the 

headlines.  Here, it is the responsibility of the feature writer to give the 

background facts leading to the bomb explosion.  The role of the journalist here, is 

no longer a mere reporter of news, but an interpreter of events who must supply 

the reader everything he/she needs to understand the news. 

 Okoye (2006) summaries the aims of the news feature as follows: 

i. To beef up the sketchy news report  already published 

ii. To analyse or interpret the already reported event 

iii. To highlight “side attraction” or aspects of that important event 

which were not adequately portrayed by stragith news. 

iv. To summarize or put together bits and pieces of news related to the 

event which are obtained at locations and times. 

 Like news, a news feature is best when it is timely.  It should be fresh and 

up-to-date. 

  

Tips of Writing News Feature 

i. Use a news peg to remind the readers of the subject 

ii. Don’t merely repeat what the readers already know 

iii. Use correspondence in difference locations to build the story into 

one unified whole 



iv. Scan other media for the bits of relevant information, which may 

have escaped your own sources. 

v. Tap experts for explanation of technical terms or episodes 

vi. Remember to emphasize the human interest angle and write in a 

flowing pleasant style. 

 

Profile or Personality Feature 

 

 A personal profile is an indepth story centering on an individual you can 

consider interesting enough to make interesting reading.  The story captures the 

essence of his personality.  While it is difficult to say everything about an 

individual in a feature story, his central elements should be revealed through the 

profile. 

 Profile in most cases focus on important personalities whose activities have 

shaped the world in this generation.  It can be on ordinary folk who have learnt to 

cope with handicaps such as blindness or deafness.  The personality profile is like 

a mini-biography.  It is like holding a mirror to the man or woman being 

interviewed and portraying him or her as vividly as possible.  Generally, profiles 

are written on personalities, based on certain outstanding features about them. 

Personal Experience Feature 

 This type of feature is based on the personal or eye witness account of the 

reporter.  It may be on someone else’s personal experiences which are necessarily 

as thrilling as the adventure kind but nonetheless interesting.  A reporter who 



covered the recent inauguration of the American President, Barrack Obama, may 

narrate his personal experience in a feature story. 

 Another example could arise from a reporter who in the course of looking 

for a story may find himself suddenly in trouble water, like suddenly beaten and 

arrested by the police and detained in a cell.  You may want to narrate the ordeal 

you went through.  It is a normal practice among some newspaper houses to have a 

column called ‘Reporter’s Notebook’ where journalists recount their personal 

experiences in feature form. 

 

How-To-Do-It Feature 

 This is also called do-it-yourself or utility feature and it is educational in 

nature.  It teaches readers how to do certain things and helps them to gain more 

wisdom, wealth, happiness and better health.  There are lots of readers who want 

to learn various new skills.  The topics can therefore, come from every sphere of 

life.  Example of such topics are: how to make soap, how to cook some unfamiliar 

dishes, how to lose weight, how to keep pets, how to detect when your man or 

woman is cheating, the list goes on and on. 

 The how-to-do-it feature should do more than just a listing of instructions 

or recipe but includes a step-by-step procedure in feature style.  It should provide 

detailed importance and factual advice on how to successfully execute it.  In other 

words, if the reader follows the instructions diligently, he will arrive at the desired 

end and be able to teach others the procedures. 



Travelogue Feature 

 A travelogue feature is the account of a trip to a place or places of interest.  

It informs the reader about life in other places and draws lessons by comparing life 

in those places with the situation at home. (Okoye, 2006). 

 Travelogue often includes brief profiles of the places visited, blended with 

vivid descriptions of memorable or series of  events that involved the visitor.  It 

gives useful information about other places.  For example, if you visit London, 

you are likely to be intereted in seeing Buckingham Palace, etc. 

 A good travelogue captures interesting and unforgettable events of the 

writer’s visit to his place of interest and it should naturally be told by the subject 

himself. 

 

Capsule Feature or featurette 

 This is a short, snappy, condensed feature that is employed to present witty 

comments and information about people and events in the news or any person the 

writers deem it.  Some magazines call it “Newsmakers”, as in Newsweek 

Magazine.  Newswatch call it “Newsliners”, Time magazine calls it “People”, 

other magazines have their own tags.  Whatever it is called, the focus is often on 

celebrities and news-worth people making news in a light-hearted manner.  Hence, 

the language is usually conversational and humorous. 

 Capsule features can also be written for such magazine section as travelers’ 

guide that provides tips for traveler and business executives.  This kind of feature 



should not be long and should not contain hard news.  It calls for the use of wit 

and imagination on the part of the writer. 

 

Human Interest Feature 

 For every story to have an appeal it must have the human interest element.  

As people are naturally very curious and concerned about what happens to other 

people.  Most people want to share the pains, joys and challenges of others.  

Human interest  features give them the opportunity to do so. 

 Such stories may focus on people who have achieved spectacular successes 

in their careers such as winning notable awards in their careers such as winning 

notable awards in acting, singing or those who landed lucrative jobs or inherited 

fortunes and have thus said goodbye to poverty and deprivation. 

 Readers get inspired from the accounts of how these people made it and 

how success has changed their lives.  They therefore, seek to attain, lessons on 

steps they can take to achieve these goals and hop that whaever their present 

situation, they can have a better future. 

 Human features can also report the struggles of those suffering from 

terminal diseases or those who have suffered reverses in their businesses or 

careers.  Readers can weep at the account of the agonies such people have 

experienced.  The above are good examples of human interest feature. 

 

 



Historical Feature 

 Historical feature “commemorates the dates of important” such as 

Democracy Day.  Nigeria’s Independence Anniversary, etc.  They can be used to 

examine how the subject has progressed or deteriorated from inception to date. 

 Apart fromm this, Ohaja (2005), argues that a historical feature can also 

arise from a current unscheduled event.  For instance, a war in a country like Iraq 

can generate historical features on previous wars there.  The same is applicable to 

the destruction of a national monument or the assassination of a public figure such 

as Chief Bola Ige, the former Attorney General and Minister of Justice of the 

Federal Republic of Nigeria. 

 Historical features may also trace the development of a phenomenon, place 

or segment of society such as the music industry in Nigeria.  The aforementioned 

shows that a historical feature should not be hurriedly written as adequate research 

and verification must be carried out to ensure that the knowledge passed is 

accurate. 



CHAPTER THREE  

WRITING  PERSONALITIES PROFILES 

 

 Technically, all profiles fall under two broad categories namely, those on 

familiar people and those on unfamiliar people.  Familiar people are those well 

known by the media audience while unfamiliar ones are those the media have 

never heard of or cannot easily recall.  Usually, this kind of feature tends to give 

rosy one-sided account of the personality which serves as mere publicity material 

rather than news in the strict journalistic sense. 

 However, to get a complete picture of the person, you must look at the good 

and the bad sides.  This involves talking to others who know him or her, watch 

him or her at work and visit him at home.  In the end, a well-written profiles 

makes the reader feels as though he has actually met and become acquitted with 

the subject. 

 

Profile on Personality 

 The bulbs of features in newspapers and magazines are about interviews 

with people.  This is because we buy papers to read about other people whose 

prominence, consequence or sheer human interest value attract considerable 

readership in the local and international press. 

 Personality profile is a close-up on a person you consider good enough to 

make interesting reading.  It can be on anybody: rich, famous, hero, villain, 

ordinary folk, etc.   The bottom line here (as stated earlier), is that a good profile 



should be able to bring out the key elements of the subject personality that makes 

one feel that one now has an intimate knowledge of the subject. 

 

Relevant Material for Personality Profile 

 According to Ohaja (2005) the list includes: 

Background to the Subject 

 Date and place of birth, parents names 

 Dates and places where he has lived 

 Any highlights of childhood, teenage and early adulthood (i.e. remarkable 

incidents) 

 Education and honours 

 Marital status, if married, name of spouse, date of marriage, names and age 

of children 

 Religious affiliations and activities (if applicable) 

 Chronological account of career up to present status 

 Family accomplishment (for those born into famous families) 

Subjects’ Physical Characteristics and Activities 

 Facial features (type of nose, mouth, eyes, checks, etc 

 Complexion, hair, physical size (height and weight), etc. 

 Usual mode of dressing (current fashion or outdated? Crumpled? Near?  

Any make-up, jewelry, glasses?) 



 Habits and mannerisms (smoker? Heavy drinker? Gesticulatory or clasping 

hands? Any nervous mannerism? Posturing, acting or cool and natural?) 

 Speech (loud or soft, flawless or poor grammar, fast or slow?) 

 Usual form of recreation 

 Overall physical impression.  Any resemblance to a famous person? (does 

he look like Wole Soyinka or he reminds you of Idi Amin? Does he cut the 

image of a movie star, an extremely rich person or does he look pleberan? 

etc) 

 

Surroundings 

 Description of office and present residence (Neat, elegant or vice versa?  

Spartan or luxurious furnishing? Artworks – cheap or expensive?) 

 

Personality 

 Oblique speech or direct? 

 Energetic 

 Tenacious or easily discouraged? 

 Good tempered or vice versa? 

 Team person or pusty/domineering? 

 Sense of humour (practical? Off-colour jokes? Can laugh at himself?) 

 Timid or self-confident? 

 Agreement between public image and at home and in personal relationship? 

 



Dreams 

 Is he doing what he always wanted to do?  If not, what was his original 

dream? 

 What are his ambitions, if any? 

 What does he want to accomplish in life? 

Anecdotes and Insights 

 The subject tells of amusing and profound incidents in his life 

 Friends, family, co-workers and adversaries talk about him. 

While this may not be possible to every ground mentioned above in a single 

profile, a broad profile could at least touch four of the six areas mentioned.  

A mini profile on the other hand, would usually touch at least two of the six 

areas listed. 

Tips on Profile Writing 

 As stated earlier, profile falls under two broad categories – familiar 

personalities and unfamiliar personalities. 

Tips on Profile of familiar Persons 

i. Choose a theme for the profile and include only aspects of the 

subjects’ life related to that theme. 

ii. The stories of some over-publicized personalities are already well-

known to the public.  Do not repeat facts already overused.  Dig out 

fresh facts about the personalities 



iii. A profile is not just a list of facts as in who’s who.  It must be 

written in an acceptable feature style.  At best, the biographical 

summary offers the feature writer some, but definitely not all the raw 

materials for his assignment. 

Tips on Profiles of unfamiliar persons 

i. Since the personalities are obscure, there is the likelihood on the part 

of the feature writer to exaggerate things in order to justify the write-

up.  State the facts and have in mind that feature is not fiction. 

ii. Not all unknown subjects have something to offer the reading public.   

Decide why the reader ought to bother about the person at this point 

in time.  The story about the obscure man who designed the Nigerian 

flag may be appreciated during the independence anniversary 

celebrations, but out place during Christmans season (Okoye, 2006). 

 Apart from the above, the writer should master the art of personality 

interview since, it is basic that it is one of the basic foundation on which the art of 

profile writing is hinged on. 

 Conclusively, he should try to write a balanced story highlighting both the 

good and bad sides of the subject. 



CHAPTER FOUR 

DIFFERENCES BETWEEN FEATURES AND FACTUAL NEWS 

 

 News and features are forms of reporting in the print media genres:  the duo 

are pieces of writing designed primarily to inform, educate or entertain the reader 

on a subject situation, event or an aspect of life.  In spite of the aforementioned, 

news and features have their differences.  For clarity of purpose, this unit will take 

a look at the nature of both news and features and discuss their differences. 

 

The Nature of News 

 News can be defined as the timely and factual account of what is happening 

now in the local community, in the state, in the country, and throughout the world.  

It does not seek to interpret the significance of events as does the features, the 

editorial or documentary.  News is characterized by its factuality and objectivity 

among other attributes.  By being factual is meant that news must be true in every 

facet and not figments of the imagination of the writer.  By being objective means 

that all sides of the story are presented for the reading public to judge. 

 There are key words in the above which would be journalist must be 

acquainted with these key words are known as the attributes of news.  Other 

important news values not mentioned above are proximity, oddity and human 

interest. 

 

 



The Nature of Features 

 Feature is a creative but subjective piece of writing.  According to Dare 

cited in Okoye (2006, 

…a feature story should provide a great deal of information about 

that thing (any issue), a great deal of explanation and should provide 

a great deal of context. 

 

 A feature is an extended news story that gives more depth and breath to 

events that happened.  Here, you give a little more background information that 

you would not have been able to include in the straight news. 

 Ted Iwere, a former editor of The Sunday Guardian  and African Guardian 

Magazine, not only points out the basic ingredients of feature but also prescribe 

what a good feature should strive to achieve. 

…a feature story which essentially, is answering; 5Ws and H. The 

basic difference  I think is that in a feature, you want more depth… 

more breadth, you know.  You go beyond giving the basic facts.  

You colour it up.  You add more flesh to the bone.  You have to 

transport the reader into whatever you are doing.  You become a 

representative of the reader’s imagination… 
 

 The above implies that the journalist is no longer a mere reporter of news.  

His added responsibility is that of an interpreter of events who must give the 

reader comprehensive information that he or she needs to understand the events.  

This he does in a more captivating and relaxed than straight news. 

 The above implies that the journalist is no longer a mere reporter of news.  

His added responsibility is that of an interpreter of events who must give the 



reader comprehensive information that he or she needs to understand the events.  

This he does in a more captivating and relaxed than straight news. 

Differences between Features and Factual News Writing 

 A close look at the aforesaid shows that despite the fact, both the features 

and factual/straight news belong to the same genre of news, there are 

dissimilarities between them.  Knowing these areas of divergence would help a 

beginner to write acceptable features and factual stores, Okoye (2006) would be 

our guide here. 

 Firstly, straight/factual news is mere timely than features.  Whenever there 

is a big news break, it is first reported as straight new.  After a few days, it is then 

written as feature.  For example, the news break of the sudden death of the former 

military ruler, General Sanni Abacha first came as a news flash, and the following 

day, the news was splashed on all the newspapers as factual/straight news.  Then 

followed by the feature stories on the unusual event and it was for months.  We 

can therefore conclude that factual/straight news is more timely than features. 

 Coming to the styles of writing both factual/straight news and features, a 

keen media observer will notice the following differences. 

 Factual/straight news writing style is more regimental or stereotyped.  It 

follows the same style of arranging the points in order of their importance from 

top to bottom.  For example, you start your story with the most important facts.  

As a result, factual/straight news styles are more businesslike and have no 

embellishments. 



 But the style of writing feature gives room for a relaxed style, which is 

more creative and gusty.  Feature writing is more indepth, more informative and it 

allows for the experimentation of personal styles as opposed to a general 

traditional style.  Feature is also more meaty than factual/straight news report.  If it 

is not meaty, then, it is not feature but factual/straight news. 

 The major difference between features and factual news stories can be 

appreciated in the following areas: 

 1. Length:   Features are longer in terms of depth than factual news  

  reporting; 

 2. Entertainment value:  Under features the writer can embellish facts 

  and entertain with style, therefore, features has higher entertainment  

  value than straight forwarding  reporting which is anchored on  

  objectivity and serious minded in nature. 

 3. Durability:  Features have a longer life sapn than news reporting  

  which is as perishable as tomatoes.  For instance, a features on “why 

  marriage fails” can stand the test of time and can be read by different 

  people at different times in Nigeria and beyond. 



CHAPTER FIVE 

QUALITIES OF  GOOD FEATURES WRITER 

 

 

 Your ability to use the appropriate word and write precisely is a good skill 

for a feature writer.  Besides, there are other things to look out for in your 

personality and the skills to develop if you dream to be a feature writer.  This unit 

is designed purposely to reveal some of the qualities of a good feature writer. 

 According to Awoyinfa and Igwe (1991), the following qualities are sine 

quo non to a good feature writer: 

 1. Curiosity:   You must be curious.  Curiosity kills the cat.  But 

curiosity gives birth to a good feature writer.  Curiosity in this context means 

having an eye  that can see anything new, anything unusual or anything striking.  

An eye for seeing the extraordinary in the ordinary.  An eye for news. 

 2.  Observation:  The power of observation is a very significant aspect 

of the feature writer’s quality.  To Ray Ekpu, a communication scholar, “A good 

feature writer must be able to observe things that are going on which other people 

are not observing.  He must be able to listen to things that are being said which 

others are not listening to”.  The import of the above is that a feature writer must 

observe and listen to things with a more perceptive than almost everybody.  A 

feature writer must have a strong detective mind that is able to recognize and pick 

out the most striking elements of a scenery and development. 



 3.   Analytical Skill:   A feature writer must have an analytical mind.  He 

must be able to read into development, understand them, interprete them in the 

light of their relevant to the society – positively or negatively.  For instance, if the 

government plans to remove subsidy on petroleum, the perspective feature writer 

would examine the significance of that development on the people – ‘How would 

such policy affect the citizenry and so on.   

 4.   Wordsmith:   A good feature writer must be a wordsmith, a lover of 

words but not at the expense of facts and meaning. 

 5.   Reportorial Skill:   To make a good feature writer, Ted  Iwere thinks 

that a feature writer must also be a good reporter.  According to Awoyinfa and 

Igwe (1991), if you don’t have reportorial ability, no matter how well you can 

write, you can’t write around the subject.  You have to gather the materials first 

before you start worrying about the rules of grammar and syntax and all that. 

 6.   Literary Ability:   Reportorial skill, however must be combined with 

literary skill.  And to make a good literary a feature, writer must also be an avid 

reader; somebody who reads wide. 

 7.   Objectivity:   Another important attribute of a good feature writer is 

objectivity.  As much as he could, the feature writer should remain a detached 

story teller reporting the story to the reader, not teaching the reader about what he 

thinks about the topic.  That aspect belongs to the world of leader writers or 

orphan writers.  A feature writer should be broadminded enough to do feature even 

on topics he dislikes without taking sides in such a way that it sticks out.  And the 



reader is left in no doubt that he was being fed with a particular view, the writers’ 

view. 

 8. Legwork:   The legwork is another tool needed to turn in a good 

feature story.  Good feature stories do not fall from heavens, somebody has to 

sweat for it.  To drive home this point, Adedipe, former editor of the Sunday 

Concord opines that when reporters resort to unnecessary embellishment, it shows 

they are dry on facts which is another way of saying that, they did not do enough 

legwork. 

 9. Adventurism and Humour:   Apart from the courage and 

perseverance required for the legwork of a good feature story, the spirit of 

adventurism gives expression in the desire to travel to see different places and 

when all the work is done and the writer has put pen to paper, it is often advisable 

to start from a humorous note.  To this, Tunji Dare, former chairman Editorial 

board, Guardian Newspaper  avers that the beauty of humour in a story is that it 

moves for easy and enjoyable reading.  The hallmark of a good feature is 

entertainment and one of the tools for entertainment is of course humour. 



CHAPTER SIX 

UNDERSTANDING MAGAZINES 

 

 The word “magazine” comes from the French word “magasin” which in 

turn comes from Arabic word “mahzan” meaning a general store house.  

Magazines are collections of varied items of general interest that “show less 

concern for information on the immediate day’s events and more for interpreting 

and correlating topics in a broader context. 

 Modern magazines fall under the broad category of publications which 

Liberians call periodicals. 

 

Defining Magazine 

 A magazine has been defined as a “periodical publication (now usually 

illustrated) containing contributions by various writers” (Ohaja, 2004).  These 

contributions can be feature stories, opinion articles, fictional short stories and so 

on. 

 By the virtue of the fact that magazine shows less concern for information 

on the immediate day’s events and engages in reporting events in a broader 

context, it is regarded as a “between books and newspaper”. 

 The observation of Hiebert et al. cited in Uyo (1987) is more appropriate 

here, though, it is derived from an American experience: 

While books have particular appeal as a medium to fill the 

individual news and newspapers have a role as informers and 

interpreters,  on local and regional basis, magazines are 



increasingly providing communication for special interest groups 

(and) have increasingly found their strength in their ability to reach 

readers who are related not by geopgraphy but by interest whether 

professional, occupational, a vocational or even sexual. 
 

 Magazines just like newspaper meets the four-fold purpose of 

communication for their readers – to acquaint them with new development in 

various fields (information); add to their reservoir of knowledge and improve their 

moral standards (education); relieve tension, evoke their emotions and make them 

laugh (entertainment) and change or reinforce their attitudes and behaviour 

(persuasion). 

Characteristics of Magazines 

 The easiest way of describing the characteristics of magazines is to contrast 

them with newspapers. 

Magazines contrasted with newspapers 

 Newspapers are usually dailies or weeklies, while magazines appear 

weekly, fortnightly, monthly, bi-monthly, quarterly or even yearly as it is the case 

with students or town union magazines. 

 As the name implies, newspapers primarily contain news while magazines 

contain a broader breadth materials.  Even news magazines like Tell, The News 

and Newswatch do not carry fresh news as newspapers do and their packaging of 

the news lacks immediacy and brevity of newspapers presentation. 



 Another difference is that, while newspapers believe in telling the news or 

breaking news, magazines interpret the news.  This, however, depends on the type 

of magazine.  Here, we mean news magazine. 

 Most magazines make use of glossy back while newspapers do not.  The 

extent newspaper could go is colour printing. 

 Although magazines and newspapers are both in permanent form, the 

magazines have a long life span than the newspapers, perhaps, because of the 

longer time and care that goes into its packaging, its diversity of contents and the 

lack of rigid timeliness in its presentation of stories. 

 Magazines generally make use of photographs and illustrations more than 

newspaper.  Magazines breathe.  They use air or while space to emphasize text and 

illustrations. 

Functions of Magazines 

 The functions of any magazine is greatly influenced by its type and its 

purpose and philosophy.  If a magazine was set up to fight gender issue,-+3. then it 

provides for us sponsors avenue for selling their ideas. 

 1. Magazines offer in-depth accounts of current developments in the  

  news in a way that newspapers, radio and television, because of their 

  haste, cannot.  This function is of course the role of the news   

  magazines. 

 2. Magazines give general knowledge and hits that help people live  

  their life intelligently and happily (general interest magazines). 



 3. Magazines teach skill in adverse fields of human endeavour (general 

  interest magazines). 

 4. Magazines offer professionals and students the reports of current  

  researches, technique and ideas in their disciplines, thereby   

  contributing to the grown of that body of knowledge.  This is the  

  role of professional and trade journals. 

 5. Magazines enable companies to exchange information and ideas  

  with their various publics in a cheaper and more convenient way  

  than using the public media (this is what house journals do). 

 6. Magazines also provide a means of re-enforcement for adherents of  

  different points of views and interests.  Religious magazines, sports,  

  ideological magazines, sox, etc are examples of such magazines. 

 7. Magazines are used for leisure, escape from boredom, relaxation and 

  entertainment, e.g. sports magazines, sex magazines, etc. 

 8. Magazines also serve as effective channels of advertising.  Adverts  

  in magazines have the advantage of permanence over those of  

  newspapers, radio and television.  They can also be elaborately  

  reproduced in full colour and high quality paper. 

 

Types of Magazines 

1. News Magazines:  This type of magazine broaden people’s information 

 and education about current issues and events.  They investigate personal 



 and official wrong doing and alert the public to impending danger.  News 

 magazines also provide incisive analyses of burning issues, Thus, assisting 

to  shape mature public opinion.  They appeal mostly to the educated and 

 enlightened  segment of society.  Time and News Week are the most 

 popular news magazines around the world. 

2. General Interest Magazines:  Like the Reader’s Digest, they provide a 

wide  assortment of items such as features,  opinion articles, jokes, puzzles, 

 profound quotations, cartoons, quizzes, amazing records in different parts 

 of life (both positive and negative) and advertisement. 

3. Women’s Magazines:   Highlight gender issues such as platform for 

 fighting discrimination against female folk and harmful traditional practices 

 that are inimical to the welfare and progress of the women and by extension 

 to the society at large.  Popular international women’s interest magazines 

 have their base in Western countries particularly U.S and U.K. and 

 include True Story, Cosmopolitan, MS, Essence  and Women’ Own.  In 

 Nigeria, one of such magazine is The Muslim Women published by the 

 Federation of Muslim Women’s Association in Nigeria (FOMWAN).  In 

 addition, women’s magazines do profiles of women achievers in various 

 walks of life and keep readers abreast of current fashion in hair styles,  

 clothes, make-up, jewelries and other accessories.  A good example is 

 Genevieve. 



4. Men’s Magazines:  This type of magazines covers such masculine interest 

 as male fashion, cars, bsiness investment opportunities and career prospects 

 in different fields.  They also teach readers how to handle, do-it-yourself 

 jobs and advertise tools for such works. 

5. Youth Magazines:   They help in the socialization of the youth.  They 

 attempt to inculcate societal values and discourage  vices such as gambling, 

 smoking and  cultism.  A good example is the Students’ Union Magazine of 

 Rufus Giwa Polytechnic, Owo (RUGIPOLY). 

6. Confession Magazines:  They provide intimate, anonymous revelations of 

 people’s short comings and mistakes.  Although, the confessions are made 

 with a note of regret to serve as lessons to readers, some of them use 

 suggestive photographs.  Hints  and Hearts have made quite impact in 

 Nigeria in the area of confession. 

7 Literary Magazines:  They serve as platform for criticism of literary 

 works.  They, therefore, provide standards for such works and for language 

 use in general.  The Muse, published by the English Department, University 

 of Nigeria, Nsukka is an example student of  literary magazine. 

8 Sport Magazines:  They flourish most in countries where the people, 

 especially the men are “crazy”, so to say about sports of different kinds.  

 There are general sport magazines like the U.S based Sport Illustrated, 

 which cover a wide variety of sports and specialized sport magazines 



 which cover just one sport.  A good example is Complete Football  

 published by Complete Communications, Nigeria. 

9   Religious Magazines:  They help to build concepts of right and wrong and 

 adopt problem-solving approach similar to confession magazines.  

 Examples are Christian Women’s Mirror published by the Deeper Life 

 Christian Church. 

10 Technical Magazines:   they cater for specialized fields such as business, 

 medicine, telecommunication and banks.  The Banker is an example.  

 Specialized magazines also exist in different areas such as marriagae, 

 parent and cookery.  Technical and specialized magazines keep readers 

 abreast of latest developmental areas of interests. 

 



CHAPTER SEVEN 

 

WRITING HEADLINES FOR MAGAZINE 

 

 

 

 The term headline is defined by Longman Dictionary of Contemporary 

English (2000, p.639) as the “title of a newspaper report which is printed in large 

letters above the report.”  In another way, a headline is seen as the “accurate 

condensation of the most interesting (or most important point in a story).  A 

headline is like a sentence in words … it contains a subject, verb and object,”  

(Ogunsiji 1989, p.44).  Headlines are not limited to newspapers alone.  Magazines 

cannot do without large lettered title of report stories because a story without 

headline is like a man without a head. 

 The importance of headlines in print media cannot be underestimated.  

Baskette et al. (1986, p.175)  observe that a headline performs the following 

functions: 

 Attracts the reader’s attention. 

 Summarizes the story. 

 Helps the reader index the content of the page. 

 Depicts the mood of the story. 

 Helps set the tone of the newspaper. 

 Provides adequate typographical relief. 



Writing headlines for magazines is not different from writing for newspapers.  The 

skills, language and typographical ammunitions are the same.  Based on that 

premise, this paper will take a holistic look at the nitty-gritties underlying headline 

writing with particular emphasis on magazines. 

SKILLS IN HEADLINE WRITING 

Writing good headlines is a skill with very high premium.  Nobody ever easily 

achieve perfection.  Yet, it is a skill basic to print journalism and as such deserves 

careful attention from journalism students Ukonu (2007, p. 188). 

The above words underscore the indispensability and inevitability of headline 

writing in print media.  What can the reader gain through headline?  Of what use is 

it to the media organization? 

From a general perspective, headlines according to Akinfeleye (1983, p. 105) are 

to: 

 Grade the news 

 Sell the news 

 Summarize the news 

 Help draw reader’s attention to the story. 

 Make the entire newspaper/magazine more attractive. 

Headline writing is a creative process which must be handled with care in order to 

avoid confusion.  Baskette et al (1986, p. 182) identify two critical steps in 

headline writing.  These are: 

1. Selecting which details to use. 



2. Phrasing them properly within the space available. 

Baskette et al (1986, p. 182) passionately commented on the contradictory notion 

of headline concept between the writers and readers.  Their views: 

Readers read the headline first, then the story.  Copy 

editors work in reverse.  They first read the story, then 

write the headline.  This often leads to a confusion 

because editors mistakenly assume that if readers will 

only read the story, they will understand what the 

headline is trying to convey.  But except in rare cases, 

when the headline is deliberately designed to tease the 

reader, the headline must be instantly clear.  In most 

cases, the reader will not read a story to find out what 

the headline means. 

 

It is the major job of copy editors or sub-editors to write headlines for newspaper 

or magazine publications.  But their training and orientation, some line editors, 

feature editors, sports editor, news editor to mention only a few in Nigeria are 

gurus in headline writing. 

Writing a lead headline for magazines and newspapers in Nigeria is usually a joint 

effort.  The editor, sub-editors and sometimes, line editors do put heads together to 

arrive at a professionally accepted and sellable headline for their publications. 

The question now is, what qualities are expected from good headline writers.  

Ukonu (2007, p. 188-189) provides the answer when he identifies deeper 

understanding of the story; a vocabulary that is far-reaching and deep; a sharp 

sense of sentence structure and an aptitude for detecting ambiguity and 

inconsistencies as basic qualities of headline writers. 



Good headline writing is supposed to be done in present tense and not past tense 

especially for news stories.  It is a creative, innovative and flexible exercise that 

flows with proper usage of words. 

BASIC RULES IN HEADLINES WRITING 

Every worthwhile venture has some dos and don’ts.  The same thing is applicable 

to headline writing.  Let us browse through some headline rules from an 

anonymous editor captured by Baskette et al (1986, p. 193 – 194). 

 Draw your headline from information near the top of the story.  If the story 

has a punch ending, don’t give it away in the headline. 

 Build your headline around key words – those that must be included. 

 Build on words in the story, paraphrasing if necessary, but it’s best to avoid 

parroting the lead. 

 Emphasize the positive unless the story demands the negative. 

 Include a subject and predicate (expressed or implied). 

 Try to use a verb in the top line. 

 Maintain neutrality. 

 Remember the rules of grammar and observe them. 

 Eliminate articles and most adjectives and adverbs – except in feature 

headline. 

 Try to arouse the reader’s interest.  Remember that one function of the 

headline is to attract the reader to the story. 



 Try to capture the flavor of the story. 

 Make certain your headline is easy to read. 

 Abbreviate sparingly. 

 Verify the accuracy of your headline and be certain it has no double 

meaning. 

 Verify that you’ve written the headline required. 

 Verify the count of each line. 

 Use short, simple words, but avoid such overworked and misused words as 

flay, rap, eye (as a verb) and probe.  The use of such words is known as 

headlinese. 

 Make the headline definite.  Tell specifically what happened. 

 If the main element is a characterization, the subsidiary element (dropout or 

kicker) should support that characterization. 

 Never exaggerate.  Build the headline on facts in the story.  If a statement is 

qualified in the story, it must be qualified in the headline as well. 

 Make the headline complete in itself.  Each headline must have a subject 

and a predicate.  The implied verb is may be used. (Note:  In feature 

headlines, this rule is sometimes violated.  You may want to use a headline 

that is similar in construction to a book or magazine title, suggestive of the 

story rather than a synopsis of it). 



 Never write a headline that begins with a verb and has no subject, such as 

Vote against Compensation bill.  The result is a headline that commands 

the reader to do something, a meaning entirely different than the one 

intended. 

 Phrase your headline in the present tense if possible, even though the event 

has been completed.  This form is known as the historical present.  Do not, 

however, link the present tense with a past date, such as jon Don dies 

yesterday.  If a past date is so important that it must be used, the verb 

should be in past tense.  In most cases, the date can be omitted: Jon don 

dies of Pneumonia. 

 Do not use the present tense to indicate future events unless some word is 

included to clarify the meaning, as City Council meets tonight. 

 Don’t write a headline after a single reading of the story. 

 Don’t be afraid to ask questions if you fail to understand the story. 

 Don’t just fill a line.  Say something. 

 Don’t violate the rules of headline writing just to make a line fit. 

 Don’t use common last names (Smith, Jones, etc) or other names that are 

not easily recognized. 

 Don’t use the speaker’s name in the top line.  What he or she said is more 

important. 

 Don’t use is and are in headlines. 



 Don’t mislead the reader. 

 Don’t split nouns and their modifiers, verbs forms and prepositional 

phrases over two lines. 

 Don’t use said when you mean said to be. 

 Don’t use feel or believes or thinks. 

 Don’t pad headlines with unnecessary words. 

 Don’t use double quotation marks in headlines or in other devices using 

headlines type (kicker or dropouts). 

 Don’t use slang. 

 Don’t write questions heads. 

In the same view, Akinfeleye (1983, pp. 105-107) provides 46 basic nuggets 

which the headline writer must contend with in the course of performing his job.  

These are: 

1. Your headline should be based on a theme or main idea found high in the 

story, or try for a characterizing statement as close to the theme as possible. 

2. Put no facts in the headline which are not found in the story. 

3. Build headlines of key words or their synonyms. 

4. Avoid repetition in the headline, the exact working of the story.  If 

necessary, reword the story. 



5. Use a strong verb, or imply one, in news headline.  Exceptions will be 

feature headlines, in some instances, and overlines and underlines.  Usually, 

don’t end a heading with a verb. 

6. Try to make each line an entity of thought, even if fragmentary.  This is 

very important in two-line headlines. 

7. Don’t put trivial facts in headlines.  Don’t base heads on times, places, and 

names unless these are of unusual importance.  In promotion stories, 

repetition of these elements looks cheap and certainly is monotonous. 

8. Be alert, avoid unintentional ambiguity, insinuations, and double meanings.  

Avoid every suggestion of bias not clearly indicated by the story.  In each 

case of doubt, confer with the news editor. 

9. If a story qualifies a statement, the headline must do no less. 

10. If President Shagari says he thinks Russian wants peace, credit him with the 

statement. Do not write Russian Wants Peace. 

11. Try to put both fact and flavor in headlines. 

12. Each deck (bank) is to be considered grammatically independent. 

13. A kicker (overline) is not simply another deck; it is a characterizing or 

classifying statement added after the headline is written. 

14. Avoid over-used headline jargon.  Search for an exact word.  But, since 

deadlines must be met, a headline writer makes use of short words at times 

which are less than perfect – but which fit.  A good copyeditor holds such 

uses to a scant minimum. 



15. Avoid using unfamiliar names. A Daily Times correspondent is more 

meaningful than Jon doe Adeojo. 

16. Prefer positive statements, even on negative actions, 

17. Put no facts in a headline which may be killed out of the story by printers. 

18. Avoid adjective line endings: Honour Goes to Pretty Miss Sade from 

Ondo State. 

19. Don’t split verbs:  Rotarians will Open New Park. 

20. Avoid prepositional endings:  No Hope for Victory See. 

21. Avoid infinitive endings:  University Men to Compete for Prize 

22. Don’t split compound words:  Olumide to Take Three-Week Trip in 

August 

23. Usually, omit form of To be: Tope Chosen President Today. 

24. Avoid unintentional imperative:  Arrest 5 Boys in Theft Probe. 

25. Avoid end-of-line conjunctions:  Reception for Titi and Dada Cancelled 

Today. 

26. Avoid over-use of these words:  Local, here, featured, planned, appeared, 

presented, on display, set, scheduled, slated, eyed, argued, seek, expects, 

looms, flares, rages, states, declared, etc. 

27. On out-of-town stories, identify the place in heads, or imply them. 

28. Women’s names in headlines usually require Mrs. Or Miss unless full 

names are used (except in sports and columns). 

29. The may or might headline is usually weak. 



30. Do not pad headlines with unnecessary words; rewrite. 

31. In preference to a wooden three-line headline, one may occasionally use a 

prepositional ending in the second line: Governor Jakande for Action in 

the State Election. 

32. Be sure the verb in the top deck agrees with the subject – which may be 

found in the second deck. 

33. Avoid libelous assumptions:  Young Murderer Denied Bail. 

34. Make headlines sound like terse speech, not like headlines.  Write Unity 

Party of Nigeria Nominates Awolowo rather than Action Party Gives 

Awolowo a Nod. 

35. Avoid the editorial we and our in news headlines. 

36. Try to include full names.  Avoid: Okon, 49, Dies. Instead, write – Okon, 

Edwards, 49, Dies. 

37. Never write: ASUU Said Expecting Strike Next Week (omitting To Be). 

38. Never use Prexy (for President) nor Prof. (without last name) 

39. Avoid scare headlines. 

40. typographically, a three-line headline looks worst when the middle line is 

the shortest.  No line should be full unless all are full. 

41. In multi-line heads, especially in those of two lines, try to avoid dashes and 

semi-colons. 

42. Do not use Nite or other unauthorized spelling. 

43. Alterations, if used, should be deliberate and usually on light features. 



44. Except in features heads, do not use an, a, the. 

45. in features, suit the head to the mood of the story. 

46. Do not give away the point of a suspended-interest story.  The headline can 

be a bright comment inspired by the news feature. 

 

HEADLINE PROBLEMS 

 The basic rules for headline writing have exposed some critical problems 

associated with headline writing.  Some of the problems are x-rayed by Baskette et 

al. (1986, p.220-212) 

 Inaccurate Hedlining  

 The key to ensuring accuracy is close and careful reading of the story.  

Erroneous headlines result when the copy editor doesn’t understand the story, 

infers something that is not in the story, fails to portray the full dimension of the 

story, or fails to shift gears before moving from one story to the next. 

 

 Overstating 

 Akin to the inaccurate headline is one that goes beyond the story, it fails to 

give the qualifications contained in the story, or confuses facts with speculations. 

 

 Commanding 

 Headlines that begin with verbs can be read as commands to the reader and 

should be avoided. 

 

  



 Editorializing 

 The reporter has ample space to attribute, qualify and provide full 

description.  The copy editor, however, has a limited amount of space in the 

headline to convey the meaning of the story.  As a result, there is a tendency to 

eliminate necessary attribution or qualification and use loaded terms such as thugs, 

cops, pinkos, yippies, and deadbeats to describe the participants.  The result is an 

editorializing headline. 

 

 Sensationalizing 

 Another temptation of the headline writer is to spot a minor, sensational 

element in the story and use that element in the head. 

  

 Missing the Point 

 The headline-writing process starts as soon as a copy editor starts reading 

the story.  If the lead can’t suggest a headline, chances are that the lead is weak.  If 

a stronger element appears later in the story, it should be moved closer to the lead.  

The point is so elementary that every reporter should be required to take a turn on 

the copy desk if for no other reason than to teach that person how to visualize the 

headline before beginning the story. 

 

 Boring the Reader 

 A headline that gives no more information than the label on a vegetable can 

is aptly known as a label head.  Generally, these are the standing heads for 

columns that appear day by day or week by week. 



 Stating the Obvious 

 Readers read newspaper to get the news.  If the headline tells them the 

obvious, they have been short-changed. 

 

 Rehashing old news 

 Some stories, like announcements, offer little or no news to invite fresh 

headlines.  Yet, if the second-day story offers nothing new, the headlines cannot 

be a repetition of the first-day story lead. 

 

 Missing a dimension 

 The headline must portray the story in context.  That is, the headline should 

not repeat what was said yesterday or the day before that or a week ago.  It may be 

a second-day story with a fresh angle.  To judge the news fairly and accurately, the 

copy editor must keep up with the news through daily reading of a newspaper.  

The headline writer must also know how the opposition displayed the story so that 

a different wording can be used. 

 

 Muddling the Head  

 Because many words can be either verbs or nouns, the headline writer 

should make sure that such words cannot be taken either way.  The reader will 

likely ascribe the wrong meaning. 

 

 



 Writing bad puns 

 The rule is that a pun in a head must be a good one or the impulse to 

commit it to print should be suppressed.  When they ‘are bad they’re awful. 

 

 Avoiding bad taste 

 Newspaper must, of necessity, reveal human sorrows as well as joys, 

affiliations as well as strengths.  No story or headline should mock those with 

misfortunes.  The newspaper belongs in the parlor where good taste is observed. 

 Avoiding double meanings 

 A headline is unclear if it can imply more than one meaning.  Some readers 

may grasp the meaning intended; others won’t.  An ad writer for a coffer company 

created a double meaning in this slogan: “The reason so many people buy Red & 

White Coffee is that ‘They Know No Better”’ 

 Giving away the punchline 

 Some feature are constructed so that the punch line comes at the end, rather 

than at the beginning, of the story.  Obviously, if the point of the story is revealed 

in the headline, the story loses its effectiveness. 

 

MAGAZINES AND HEADLINES 

 Basically, there are three major kinds of magazines.  These are: 

1. general or mass magazine 

2. Specialized magazine 

3. Literary or class magazine 



  

 1. General or mass magazines:   These are mass oriented magazines  

  with large circulation and pluralistic appeal. E.g. Reader’s Digest,  

  Newbread, etc. 

 2. Specialized Magazines:   These type of magazines are written in  

  specialized language and directed towards a very specialized group  

  of people in the specialized society.  Terminologies used are   

  specifically directed and fully understood by specialized group only  

  (Ogusiji, 1989, p. 55).  E.g. The Nigerian Economist, Psychological  

 Journal, The Nigerian Medical Journal, etc. 

3. Literary or Class Magazines:    These types of magazines   

 according to Ogunsiji (1989, p. 58) are written “in very high literary  

 styles, for highly educated class of the society Contents are         

           exclusively in the areas of literature, fine arts, etc. 

 Unlike the mass magazines, he argued that literary magazines are of limited 

circulation but are influential because they are read by powerful opinion leaders in 

the society. 

 Having examined the types of magazines, it is expedient for this paper to 

take a look at some headlines in magazines.  The nature of a magazine determines 

the kind of headlines it will carry.  Let us take a look at some headlines in 

magazines. 

 



Food Crisis 

Hell 

Is 

Here 

Source:  Tell, May 5, 2008 (front page) 

Broken 

and 

Male 

Whole 

Source:  Life in the Word, (2002, p.4) 



ECONOMIC 

AGENDA 

FOR  

MIKE TORY 

Source:  Osccima News (1994, front oage) 

WEEP NOT, TEACHERS! 

As Bourvita Rewards 

Teachers Here on Earth 

Source:  Cabdury News (2002, p.4) 

THE 

FUMBLING 

MONARCH 

Government 

As publisher plays sorcerers Apprentice 

Source:  Nigeria Journalism Quarterly, 1991 (front page) 



THE 

TEN 

STRANGEST 

SPORTING 

DEATHS  
 

Source:  The Observer Sport Monthly, (2004, p.6) 

CAC PASTPR’S 

DEALTH 

RAISES STORM 

Source:  Entertainment Hope, 2001 (front  page. 

 

 Writing headlines for magazines as I said earlier is not all that different from 

writing for newspapers.  The only major difference is that newspaper headlines highlight 

the news angle in a story more than magazine headlines. 

 In writing headlines for magazines, the writer must be conversant with the 

following terms which have been vividly explained by Ukonut (2007, p.178-180). 

 1. Main head -   The major headline that summaries the story. 



 2. Rider -   One or more lines of subordinate type which add or amplify 

  the main head…  The rider is placed underneath the main head e.g. 

  The Mandate – main head 

  Pull 

  A Morgan Tsavangiral, Zimbabwean opposition leader, canvasses for  

  international pressure on President Robert Mugabe to step down, the  

  authorities charge him for freedom and push for vote recount – Rider. 

 3. Banner -  a large headline that extends across the top of the front page  

  above the most important story of the day. 

 4. Deck -  one or more lines that are subordinate to the main headline and  

  give the reader additional information about the story.  The conversational  

  decks: usually written in complete sentences and run in size usually ranges 

  from 14 – 18 points, also called summary deck. e.g. 

  The Worsening Food Crisis -  14pts – main head 

  A number of factors combine together to push up prices of staple food  

  items, compounding an already bad situation, especially among the poor- 

  decker. 

 5. Kicker – Three or four words that are set half the size of the main   

  headline and usually appear flush left above the main headline.    

  Generally, the headline is indented under the kicker which should not be  

  smaller than 24 points e.g. 

  The story of Concord Press – kicker 

  Vision of an Empire -  24pts – main head 



6. Hammer -  A one or two-word headlines in large type.  It is effective in 

attracting attention ad adding whitespace to the page but needs a deck to 

further explain the story.  The hammer should be 6 to 12 points larger than 

a headline in the same location.  The deck is usually half size of the 

hammer.  Hammer heads can be set flush left or centred. 

7. Side saddle -  Also called a side head.  It is placed at the left of the copy 

rather than over it.  Side saddles are usually placed in light spaces above 

ads when there are no other stories on the page or in boxes e.g. 

  Bethany  How America fell in love with the surf pridy salvaged by a  

  Rides  Shark 

  Again 

  Source:  The Observer Sport Monthly, 2004 (front page) 

  

8. Read-in – Similar to kicker in size and placement, the read-in is a 

conventional approach to headline writing and needs the main title for 

headlines to complete the sentence.  The main head, a label or title, should 

be able to stand alone.  It is best used when you have adequate whitespace 

around… e.g. 

  

 Butterflies, Plants, and Arts 

 A VITAL CONNECTION 

 Source:  Awake, (2001, p.16). 

  

9. Blurb -  Also called a pull-out or pull-out quote, it is a short or alluring 

information pulled from the body of the story and set in display type, 

usually 14 – 18 points.  It is stucked under the body of the copy, e.g. 



 What fits A Man for 

 LEADERSHIP -  main head 

 …Illustrations from the life of Joseph - deck 

 

 “Joseph dreamed and to him, the eleven starts could only mean his immediate 

brothers…  In every vision, there is always an invisible component bigger than what is 

immediately comprehensible.” – blurb 

 

Source:  Living Seed, (2003, p.4) 

 

HEADLINE SELECTION AND COUNTING 

 In selecting a headline, the writer should ensure that it is active, accurate and 

arresting to the reader.  Ukonu (2007, p.183) argues that selection of proper headline 

depends on: 

 Legibility considerations 

 The image, the editor wishes to project 

 The tradition that needs to be preserved 

 The mood and lifestyle of the newspaper’s commnunity 

 Headlines counting on the other hand, is now an old school.  Headlines are 

supposed to be counted in order to ascertain how many characters will enter a specific 

space. In olden days, headline counting was manually done but today, most newspaper 

according to Baskette et al. (1986m p.186) “have computer systems that allows the copy 

editor to press a button and determine almost instantly whether a headline will fit.  This is 

possible when computers are programmed with the width value of each character 

available in the typeface.”  Ukonu (2007, p.180) describes headline counting as “a dying 

breed due to the introduction of pagination software.” 



CONCLUSION 

 Writing headlines for journalistic publications (Newspapers and Magazines) is a 

creative endeavour that is influenced by a lot of fundamental – technology, changing 

trends and styles of writing to mention only a few. 

 The magazine copy editor will do himself a great favour if he studies and masters 

the general principles or rules guiding headline writing.  However, in order to have an 

edge over competition in the industry, he must innovatively strive to embrace new 

concepts that would psychologically win the affection of readers through the art and 

science of headline writing. 

 Headline writing in magazines must reflect the policy, philosophy, and mission of 

the magazines.  It should also take into cognizance the house style of the magazine. 



CHAPTER EIGHT 

IMPORTANCE OF RESEARCH IN MAGAZINE 

 

 One incontrovertible feature of the world in which we live is that it is full 

of many “unknown” and  undiscovered facts.  This has been the situation since the 

beginning of the world.  The history of man right from creation is full of attempt 

by man to probe into the unknown aspect of his environment.  This search has 

followed different forms and methods from the earliest times to the present day.  

In order to unearth information relevant to effective reporting, forms the basis of 

this unit.  

 

Meaning of Research 

 Etymologically, the world research is of French origin recherché.  

Recherche comes from recherchier meaning “to investigate thoroughly”.  

Recherchier is divided into re and cherchier.  Re means “again” while cherchier 

means “search”.  Joining the two words, research therefore means “to search again 

and again and again…” 

 The again and again nature of research is a realization of the diligence of 

research and indicative of the fact that it is a series of activities aimed at 

minimizing or removing the role of chance. 

 The Oxford Advanced Learner’s Dictionary (New Special Priced Edition) 

defines research as “a careful study of a subject especially in order to discover new 

facts or information about it”. 



 Research in essence, is a journey of discovery, a fact-finding mission, an 

adventure into the world of new things.  It is a process of investigating the 

unknown, with the primary intension to unravel the truth of a matter, which is 

hitherto unknown. 

 Research is a potent tool used by reporters of all ages, to discover new 

information by digging deep into a given subject or situation at hand.  This attests 

to the fact that no journalist can really do well without adequate research which 

enables him to embellish his report with factual information that gives more 

meaning and perspectives to his reportage.  Apart, he requires well-conducted 

investigation to dig out the facts that are probably buried or suppressed by some 

people.  Because research enables him to go beyond scratching the surface, it 

enables him to write more elaborate reports which will give him an edge above the 

passive or verbatim report, who takes down or reports only what he is told.  This is 

the bane of many cob reporters who often, reports about public events from the 

point of view of what the source said and nothing more. 

 

Types Of Research Approaches 

 There are two major types of research approaches used by journalist to 

gather information for their reports.  The are: 

i. Basic research 

ii. Applied research 

Basic Research 



 Usually, research in news writing takes three major forms: reading, 

interviewing and physical observation.  Before embarking on a research 

assignment, the reporter should first sit down to analyze the subject. 

 What sort of research does it entail? (Some reports especially feature stories 

may be too urgent to leave room for as much prior analysis).  The type of research 

method to embark upon depends on the subject.  Sometimes, only one form of 

research may be necessary.  For instance, a reporter may visit an art exhibition for 

a report.  First, he may write his report based on his impression.  Second, he may 

read the literature on the exhibitor’s past record and combine it with his 

impression or the impression of others to write a story.  In this case, basic research 

is involved.  This is to say that, the nature of the subject dictates the type of 

research approach.  While a story on the falling standard of education, for 

instance, is impossible without interviewing stakeholders such as teachers and 

examiners, employers of labour, students and public affairs. Analyzing a story on 

abstract subjects like eclipse, or government’s policy on-going privatization and 

commercialization initiative of the Federal Government would definitely require 

library work and interview. 

 

 

Applied Research 



 Applied research centers on practical analysis towards solving complex 

problems in a specific field such as social sciences.  It aims at identifying why 

certain events or phenomena occur. 

 Pure and applied researches are the two main types of research and their 

sub-divisions are as follows: 

 1. Survey research 

 2. Experimental research 

 3. Sub-experimental research 

 4 Descriptive research 

 5. Historical research 

 6. Ex-post factor research 

 Survey Research: This involves the use of carefully selected sample from 

a population or universe, for intensive study of the characteristics of the 

population.  The sample stands as representative of the entire population.  The use 

of questionnaires, interviews and observation techniques in collecting data is 

applicable here. 

 Experimental Research:  This is not commonly used in journalism but the 

results of such findings are very useful in news reportage.  It involves laboratory 

experiments, which are concerned with systematic investigation of empirical 

problems through experimental, recording and interpretation of result(s) which 

takes place mostly in the laboratory and research centers.  It often stands as a 



channel to scientific breakthrough. It ensures new discoveries and helps to extend, 

improve or develop the existing work of science. 

 Sub-experimental Research:    This is purely management science stuff.  

It examines whether relationships exist among some identifiable variables, the 

nature of such relations and the consequences of deliberate manipulation of certain 

variables.  It majors on problems that can be analyzed with the use of observations 

and sub-experimental based data.  Setting a working hypothesis often proceed the 

analysis.  This allows for logical conclusion at the end of the entire process. 

 Descriptive Research:   This type of research is mostly applicable to 

solving of societal problem such as micro economic problems.  A typical example 

of such research is “The determinants of foreign direct investments in Nigeria” 

and the imperative for development of the rural communities. 

 Historical Research:   This type of research fully embraces the entire field 

of human past history.  Its use of data has the aim of analyzing the nature, causes 

and influence of past events on current events.  A typical example is the 

investigation on the effects of slave trade or the evils of colonialism on Africa and 

other third world countries.  The outcome of the research will afford a useful 

comparative analysis between the present and the past. 

 Ex-Post Factor Research:  This type of research is undertaken after the 

events have taken place, hence, the data are in existence already.  No manipulation 

of independent variables is involved because the condition for study has already 

taken place.  For example in an ex-post factor study such as “causes of failed 



banks in Nigeria”, the researcher cannot arrange for banks to fail to enable him to 

study them.  He is rather interested in the existing factors that aided the failure. 

 Other types of research include the following: 

 Correlation study research:  This type of research is a king of research 

that investigates the relationship that exists between two or more variables or 

situations.  It is not about causation but on establishing the kind of relationship 

that exists between the variable understudied.  For example, we can effectively 

handle the study: “Effects of interest rate on capital flight” through the 

applications of correlation study as determined by the obtained correlation 

coefficient. 

 Case Study Research:  This type of research singles out the object of 

research from among an entire population and then uses it as a generalization for 

the rest.  Moreover, it helps to obtain some facts about the selected object for the 

main purpose of making necessary adjustments on it.  This is common in the 

academic, especially when students write their long essays, using a case study to 

examine the entire phenomenon. 

 Developmental Research:  It seeks to establish the mode and frequency of 

change in growth that occurs over a period and to identify the extent of change 

invariables or features of a given population e.g.  “The Post-deregulations growth 

of the Nigeria Economy” is a kind of developmental research.  Post considerations 

of the bank sector as well as the effect of the deregulation of the down stream 



energy sector are instances of development research which is a part of 

development journalism. 

 

Purpose of Research in Magazine Journalism 

1. To gather facts and relevant information about the event or subject matter. 

2. To dig out facts, which are hitherto, unknown, buried or suppressed by 

 people 

3. It enables the reporter to write more detailed, more informed and more 

reports, stuffed with factual and concrete information that increases the knowledge 

of the audience of a given news item. 

4. It provides background information necessary for easy understanding of the 

report. 

5. To provide basis or premises for any claim in the report. 

6. To make a report more credible, authoritative and educative 

7. It enables the reporter to report the event beyond the surface, that is, beyond 

how others see it, therefore, it enables him to out scoop other reporters. 

8. It enables the reporter to sift truth from falsehood.  It allows him to confirm 

the truth of a matter because anything outside absolute truth leads to distortion of 

information which is against the tenets of journalism. 

9. Research helps further to educate the reporter by expanding his horizon of 

knowledge, not only about the subject matter but also about other areas related to 

the reportage. 



10 Research provides avenues for further investigation because knowledge, 

generally, has no end.  



CHAPTER NINE 

ANATOMY OF MAGAZINE FEATURE 

 

 A feature story illuminates the day’s intelligence and contextualizes issues 

of public significance for the audience.  In the process of doing this, Okoro and 

Agbo (2003:93) contends that “it informs, convinces, persuades and entertains”.  

Features writing according to them does the following: 

 a. Provides details background on events 

 b. Interprets events or occurrences in the light of facts, experience and  

  reason. 

 c. Analyses events by evaluating and examining the structure of these  

  events so as to ascertain what might have triggered it. 

 In features or interpretative writing, Okoro and Agbo (2003:94) argued that 

the writer is expected to support his case with reliable data.  The presentation of 

the data according to them must be guided by three principles. 

 1. Never tell lies to the readers 

 2. Inform as promptly as possible 

 3. Be sure communication is complete. 

 In writing features, it is important for the writer to understand the structure 

of features.  Such understanding will place the writer in a better position to 

effectively do justice to features writing in all fields to human endeavour. 

 The word anatomy has been defined by Longman Dictionary of 

Contemporary English as “the structure of body, or of a part of a body”.   



Pertaining to human beings or animals, anatomy as captured by the same 

dictionary is the scientific study of human or animal bodies.  In features writing, 

anatomy is about the holistic structure and components of features. 

 

Anatomy of Magazine Features 

 For you to understand the structure of features, there is need for me to 

revisit the structure of hard news.  It is important to stress that in writing hard 

news story, the reporter’s duty is only to render the relevant facts orderly arranged 

to promote quick and easy readership.  According to Betiku (2004:4) “usually, the 

story is told in the “inverted pyramid” form  that is, the most important items are 

given first and the story runs in a descending order of importance and 

consequences.  By that way, the editor can delete from the bottom if the story is 

too long.  With the “inverted pyramid” style of writing, anytime the render is 

going through a piece, he/she will consciously or unconsciously be asking the 

questions, what, where, when, who, why and how?  That is, the five Ws and H.  

The reporter under this kind of writing must make clear what happened, where and 

when, who was involved and how with the details and why.  Let us take a look at 

the diagram below to appreciate the structure of news story. 

 

 

 

 



HEADLINE 

LEAD 

WHO? 

WHAT? 

WHEN? 

 

BODY 

WHERE? 

WHY? 

HOW? 

 

 

TAIL 

 

 

 

 

 

Structure of a newstory, Source:  Betiku (2004). 

 As opposed to writing a newstory, the structure of features is different from 

that of hard news.  The technique of features writing is that of story-telling.  The 

writer paints pictures with words and forms images in the mind of the reader as 

much as possible, creating drama and appealing to the reader’s emotions. 

 

Below is the structure of features 

 

 

 

 

 

Less important  

details 

Further important 

information 

Essential main 

Points of a story 



  

             

 

 

      

 

 

 

 

 

 

           ENDING 

 Structure of Features.  Source:  Achin  (1995) 

 From the above diagram, the lead is the introductory aspect of the features.  

After the introduction, there is focus or plumbline which represents the body of the 

features article. 

 The ending is the conclusion of the features write-up.  The lead focus and 

the ending of the features must be well handled and aligned in order to ensure a 

smooth flow of ideas.  Every component of the magazine is important and must be 

treated with utmost concern by the features writers. 

 Just like the human body has some parts in a whole, this unit unravels the 

structure of a magazine features with the lead, focus and the ending as key 

components.  The unit establishes the fact that the anatomy of features is different 

from that of straight forward news reporting. 
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 CHAPTER TEN 

 

TYPES OF LEADS IN MAGAZINE FEATURES 

 

 Lead, the introductory part of a write up can make or mar a write-up.  It can 

arrest the attention of the reader, if it is attractive.  However, a dull lead can put off 

the reader’s interest in a write-up good features writer must know different kinds 

of lead and how to effectively use same to add value to a write-up. 

 Lead is the introduction of opening paragraph of a write-up.  Uwakwe 

(2005:60) defines lead as the “first paragraph of a newstory”.  He argued that there 

are rules for writing lead and that the rules are conditioned by the two broad 

categories of lead – DIRECT and INDIRECT lead. 

 Depending on which interest the lead is serving – hard news or features, it 

can be direct or delayed in effect. 

 Uwakwe (2005:60) stressed this point further: 

If the lead serves the straight forward newstyle, the writer must 

summarize the story by focusing on the key point, news point, focus 

on event or news peg…  If the lead serves a feature, the writer may 

first go round the pint; thereby actually DELAYING the lead to 

create effect.  The direct lead is also known as HARD lead and 

delayed lead is also known as SOFT lead. 
 

 The leading according to Bekuty (2004:12) “plays three important 

functions in s story.  One, it answers the five Ws and H.  Two, it emphasizes that 

news by placing it in initial position.  Three, it provides quick identification of 

people, places and events. 

 



 Types of Lead 

 There are different types of lead that can be found in straight forward news 

writing and feature writing.  I will examine some types of lead with particular 

emphasis on features and magazine article writing.  These are: 

 1. Summary Lead – it consists of brief and concise statements which  

  answer the what, who, when, where and why of an event.  Example:  

  A Benin based journalist was yesterday robbed of N25,000 while  

  trying to board a taxi at Ring Road in the morning. 

 2. Catridge Lead -  this type of lead presents the main point of the 

event in a highly  concentrated form.  Example: General Sani Abacha is dead. 

 3. Effects Lead – the lead delves on the effect on consequences of an 

event.  Example:  Nigerians may soon smile following the decision of the Federal 

Government to reduce the price of petroleum products in the country. 

 4. Astonishment Lead – this type of lead is written to arrest the reader’s 

attention by presenting an unexpected, which may not be of major importance but 

might be surprising.  Example:  A female teacher was yesterday raped by one of 

her students at Baptist Secondary School, Abuja. 

 5. Contrast Lead – this lead uses interesting and contrasting parts of an 

event to improve the news value of an event.  Example: Nigeria’s former 

President, Olusegun Obasanjo has donated N5 million naira for the upkeep of the 

prison where he was illegally detained. 



 6. Descriptive lead – it focuses on the element of the subject that best 

describes him or “brings him alive”.  It conjures a mental picture of the subject or 

object for the reader.  Example: The intelligent and accurate passes by Okocha to 

Obafemi Martins, at strategic position was what the Super Eagles need to beat 

Algeria 2 – 1. 

 7. Question lead – it takes a form of a question.  It is good for stories 

that need informality.  Example:  If you needed N1 million naira and having 

returned home and meet exactly N1 million naira carefully tucked under your 

pillow, what will you do? 

 8. Direct address lead – it directs its statement straight at the reader.  

Example:  You must be kidding if you think the last to be held of the randy Pastor 

Kenny was when the police arrested him for impregnating the wife of his elder.  

Yesterday, he was again picked by the police at women street, Okada when 

attempting to rape new teenage convert. 

 9. Teaser lead – this is a device that is used to deceive readers in a 

jesting manner.  The overall objective is to draw the attention of the reader into the 

story.  It is usually short and crisp.  Example: It has two legs, a thousand toes, a 

thousand horns. 

 10. Freak lead – these types of lead are very extreme gimmicks.  But its 

unusual and non-conformist style helps to attract readers’ attention.  Example:  In 

olden days, it was an eye for an eye, but nowadays, it is nose for nose as Mrs. 

Lagbaja, a Makurdi based fashion designer chop off the nose of her sister-in-law 



and was handed over to the Police who later recovered the segment of the nose at 

the scene of the incident. 

 11. Short-tail lead – this is a situation where the lead is broken into 

sentences in order to avoid lengthy sentence lead paragraph.   Example:  Five 

students of Ambrose Alli University, Ekpoma were yesterday rusticated in 

connection with secret cult activities.  Seven were suspended for various alleged 

offences. 

 It is important to stress here in writing a lead, certain guidelines must be 

followed.  Betiku (2004:13-14) identifies the following useful guidelines. 

 Be succinct – do not waste words unnecessary verbiage dilutes the 

effectiveness of the lead.  When every word in a lead is interesting, it 

creates the desired impact. 

 Use a short paragraph – A simple paragraph appears more attractive, 

words stand out better and it is  easier to read. 

 Use action words – There must be life and energy in a good lead so 

that it makes the reader to feel a sense of movement as he reads on.  

The lead writer should avoid the use of passive verb tenses because 

the active tense is normally shorter and more exciting.  The verb is 

the spark plug because it gives life in the writer’s lead.  Adjectives 

can also provide the needed spark in a lead. 

 It has been established in this chapter that lead is a crucial segment in the 

structure  of features and magazine article.  That understanding of different types 



of lead by the writer would ordain the destiny of his profession taking into 

cognizance the importance of lead in both hard news and features. 



CHAPTER ELEVEN 

GENERATING FEATURES IDEAS 

 

 Generally, features writers make journalism out of daily experiences.  

Features writers also read wide and extensively too in search for ideas.  They tend 

to see what other could not see and hear what others could not hear. 

 In considering features, the story must have a good plot and setting.  The 

ideas should be unique and striking while the idea should be dynamic and 

arresting.  A good feature idea should contain doses of conflict, drama, contrast 

and excitement. 

 On a holistic perspective, feature writers are advocates of public service 

journalism.  This is because features are written to promote public causes and to 

fight against the ills of the society, features are meant to provide in-depth 

interpretation to issues and events which news stories cannot provide. 

 Many inexperienced reporters or feature writers often complain of not 

having enough ideas to package their features.  Getting a good topic to feature 

upon is another headache for some reporters in the egg.  They fail to understand 

that good features could be incubated out of some events, phenomena and issues 

which most of the times are taken for granted.  The truth of the matter is that 

feature ideas are every where begging for attention. 

 There is no gainsaying the fact that the technological age has opened vistas 

of opportunities for writers to ‘spy’ the moon, the sea, the land with a view to 



packaging sweet and bizarre experiences.  In fact, there is much to write about – 

the world of features is a sea that never dries. 

 The concept of feature ideas is predicated on those issues or things that 

arrest the attention  of the writer and form the backbone of his/her write-up. 

 

Sourcing for Feature Ideas 

 A feature story is research driven.  According to Aneato and Onabajo 

(2007:50), “the writer has to gather more information and facts and new angles to 

the subject matter to be able to come up with a unique and interesting feature”.  In 

carrying out the research, the feature writer according to them should ask 

him/herself the following questions: 

 i. What do I know about the subject? 

 ii. What do I need to know about the subject? 

iii. What materials are available on this subject? 

iv. Whom should I speak to on this subject? 

 

 Amplifying the indispensability of research in feature writing,, Awojinja 

and Igwe cited in Anaeto and Onabajo (2007:50) identified a roadmap for 

researching feature stories. 

a. Gather more on the subject that you actually need.  You may find the 

extra information useful in writing the story or in another 

assignment. 



b. Keep a record of informative materials you come across.  It helps in 

remembering where to find help in time of information needs. 

c. A feature writer should have his/her personal library or information 

and newspaper cutting. 

d. Preserve your notebook for future references 

e. Cultivate the habit of jotting down impressions of useful incidents 

even if they are not necessary then. 

 Ijwo et al., (2008) outline the following sources of features ideas: 

- News or wire agencies 

- Beats 

- Government officials (appointed public joguire, executives of extra-

ministerial departments) 

- Monitoring of other communication channels such as radio, 

television, etc. 

- Speeches, seminars and symposia 

- Political party headquarters and rallies organized by political parties 

- Educational institutions 

- Labour activities including strikes, etc 

- Events like birthdays, marriages, other achievements, death, social 

gatherings, etc. 

- Libraries 

- Expert views 



- Eye witness account 

- Personal observation 

 It is important to stress here that feature ideas can also be gotten from 

inspiration, throw-away dialogue, people with something unusual and many other 

sources. 

 One of the key ways of sourcing for feature materials is through 

interviewing.  Okoro and Agbo (2003:pp98-99) provide useful tips in getting the 

facts for features through interviewing. 

a. After exchange of pleasantries with the interviewee, commence the 

interview with easier or less controversial questions, saving the 

hardest questions for the peak of the interview.  

b. Ask a question or two on which you know the answers.  The idea is 

to help test the veracity of the subject.  Be skeptical of any response 

that cannot be checked.  The reason is that the interviewee may have 

a hidden agenda. 

c. Note answers to your questions, note the interviewee’s mannerisms, 

dress, surroundings etc i.e. details that will help create the scene for 

the readers. 

d. Make sure you understand all the answers.  If in doubt, ask for 

explanations.  If still in doubt, describe your understanding too the 

interviewee and ask him, if your understanding is correct. 

e. Ask open-ended questions – ones that will draw revealing answers. 



f. Look for opportunities to ask “why” and “how” and “what” 

questions. 

g. Probe for anecdotes.  Encourage subjects to tell stories about 

themselves (especially in profiles). 

h. Always proceed as if you assume a reply.  For instance, do not ask 

“would you like to comment on…”  The interviewee may say no.  

sometimes, ask a questions as if you already know the answer, or 

part of it. 

i. If the interviewee evades a question, rephrase it and ask again 

j. Drawing on your pre-interview research, ask questions that will give 

the subject fresh perspectives on subject matter. 

k. Keep asking questions even after closing your notebook or stopping 

the tape recorder.  That’s a good time for candid responses. 

l. At the end, thank the subject.  You can use the interview method to 

delve into the vital areas of subject matter and give deeper 

perspectives to your writings. 

 We have discussed in this chapter what makes good feature writers, there 

exist a lot of avenues for gathering of materials and that features writing is 

research based.  Professional and aspiring feature writers will have to get 

themselves acquainted with different ways and strategies of sourcing for materials 

for effective features writing. 



Selecting and Writing the Topics 

 Some experienced and old writers have prescribed the type of capsules for 

achieving good feature writing.  Even today those capsules are still valid.   Apart 

from the writer’s sense of recognition of the unusual and an awareness of the 

dramatic or human interest quality in the usual” he or she must possess a sense of 

humour and be able to inject into the features.  Ensure that the topic has not been 

published before, or if it had, have you anew angle to it? 

 Having  explored the unusual and the usual features sources, having recall 

from personal experiences, having visited the museum and other Arts and Crafts 

exhibitions, and other available news sources for your features materials, now you 

have to find a quiet resort to settle down and write you rfeatures. 

 The beginning of the features which is the lead, containing many 

introductory paragraphs, will lead into the body, and the body flows into the 

conclusions. 

 The writer must beware of unnecessary exaggerations and avoid emotional 

overflows that are capable of sending readers’ interest packing. 

 Having selected your topic, get all facts tested by double checking them.  

You know that once published, the features enjoy more permanence than the news 

which is perishable as soon as it is published. 

 The features or the magazine article has a lasting reference value than the 

hard news.  It is less hurriedly prepared than news.  So, the writer has to take care 

in writing the features. 



 Then follow the professional procedure for writing features, you have to 

plan the articles.  They must have a purpose, and a direction and a theme.  Don’t 

deviate from the theme or else the article lacks cohesion.  Your introductory 

paragraph must be persuasive.  Use figures of speech, use contrast, use 

paradoxical statements of effects to hold readers interest.  The introductory aspect 

must effectively arouse him or her, and encourage or entice him to go on reading. 

 If you fall in this obligation, the reader abandons you mid-way in the 

article.  He goes to something else.  The purpose of writing the article has been 

defeated. 

 

LANGUAGE AND STYLE OF FEATURE WRITING 

 A feature article can be built up to have an eye catching quality by 

employing so many devices in the introductory lead.  Play on words such as pun, 

sarcasm, slang, satire, and coloqualism sometimes fit certain situations in feature 

writing when employed to produce effects. Care must be taken to apply them 

desirably and without injury to the readability of the features.  The intelligent use 

of understatements and overstatements add beauty and juice to good feature 

writing, if it is not over done.  Language with which the writer communicates 

plays important roles in the effectiveness of features writing. 

 The features writer must be warned against lack of understanding or 

misunderstanding that could arise from his ideas and communication or that idea 

to the readers.  When the writer employs irony, a pin, sarcasm, satire, 



understatement, overstatement or any figure of speech to reader.  He cannot create 

facts in his writing, he makes use of facts available to him.  He tries to avoid any 

degree of fiction which characterizes short writing, a dramatic theatrical prose, not 

journalistic prose.  Though, the feature writer occasionally makes use of 

subjectivity and a high degree of personal opinion; he must avoid the temptation 

of any degree of fiction except which is rhetorical and is not  to be misunderstood 

by readers.  Like in straight news, the same element of accuracy also applies in 

features writing. 

 

ORGANISATION 

 In organizing the paragraphs of the features, there can be no hard rules and 

guidelines, but this does not mean there are no rules at all. 

 The feature writer decides for himself which organization best suits his 

purpose.  Once he has chosen the pattern in which he wants to present his facts 

and ideas he follows that pattern.  He can organize his writings in a logical manner 

and this may involve the use of inverted pyramid – a system in which the writer 

first presents the facts which he considers most important, then organizes the 

remainder of materials according to their decreasing importance, or he could 

approach his communication (features) on the pattern of suspended interest 

structure, in which he withhold, deliberately, the important element until the end. 

 He could arrange the feature story in the chronological structure whereby 

all the writers want to tell the reader is brought out sequentially. 



 He may adopt the “Flashback” or the historical allusion structure whereby 

he links the present with the past in a comparative manner.  In using this style, his 

linkage has to be clear and logical in order that the sequence is clear and 

unambiguous to the reader. 

 Good features are necessary, not only to brighten newspapers but also to 

maintaining reader interest.  If newspapers do not contain good features daily, the 

newspaper reader would soon choose another newspaper.  Without well written 

features, a newspaper would not be a newspaper. 

 How then, do we accomplish the habit of writing good human interest, 

readable features which will meet editor’s taste?  The answer is in the following 

suggestions: 

 The feature writer must have at the back of his mind that, editors of 

magazines and newspapers are very busy people.  The number of features stories 

and feature materials competing with others for their attention is alarming to the 

extent that if they are stacked in the Editor’s office, there will hardly be any space 

left for his chair and table.  This gives a picture of a sky-limit pyramid of materials 

in his files. 

 The newspaper Editor and his features department can only accept features 

article from a contributor if the material is well researched, topical, and well 

written.  Its acceptability by the editor depends also on the editorial policy of the 

newspaper. 



 You should not be discouraged by this high standard required in feature 

writing, rather you should try to emulate good writers who have made a success of 

the business and become famous writers as a result. 

 First, when staring a feature story a decision has to be taken on what to 

write about.  Then to collect materials for the subject, and to plan the approach and 

style to adopt.  It does not matter which approach you may use, as long as your 

message is clear, concise unambiguous and delivered in good persuasive style. 

 Next step is to settle down to write the features.  The writer must be 

cautious in any approach and style he adopts.  Language plays a very important 

role in the effectiveness of feature writing, and the writers must be prepared to use 

a variety of techniques.  It includes the relaxed, casual approach discussed earlier.  

Feature writing must be dramatic writing, it must be written in a style which is 

compatible with the mood of the content.  The features writer also makes use of 

short direct quotations and greater amount of dialogue for effects.  Also for effect, 

the writer depends on the use of sarcasm, satire, understatement, irony, 

overstatement and pun as well as other figurative.  I have said enough on this 

earlier. 

 Finally, the writer should make it a law to make his readers understand his 

message as well as enjoy reading the text. 

 Lack of harmonious communication, lack of understanding or 

misunderstanding by the reader destroys the effectiveness of any types of feature 

writing. 



 

WRITING A COLUMN 

 Do you want to writing a newspaper or magazine column?  Some of the 

hints given in these few pages could invite your attention and assist you to start 

one, or to improve on your styles and methods if you are already a columnist. 

 Writing a column is not writing an editorial.  It is a kind of features which 

exposes your personality excessively to readers.  The readers will always 

remember you for your expressions, your styles and your treatment of issues in 

your own personal ways.  Writing a column is highly rewarding in journalism.  It 

popularizes you and increases your newspaper’s sales on the news stands, 

especially when the column has become a house hold affair.  It does not matter if 

you write under a pseudonym or your actual name.  It is rewarding because all 

newspapers are looking for good writers as columnists. 

 Nigeria, like many other African countries, has produced a catalogue of 

famous political columnists like Lateef Jakande writing as “John West”.  He was a 

fantastic newspaper columnist of the late sixties who became a formidable 

institution in the fraternity of the pen. 

 The late Bisi Onabanjo wrote consistently for years under his pen-name 

“aiyekoto”.  He was a respectable manipulator of the English Language. 

 Herbert Unuegbu wrote “unu-habib” in the West African Pilot of the early 

and late sixties in his usual vigorous styles and won for himself the respectable 

title of UNU, the only Habib”. 



 Alade Odunewu wrote himself to fame under the pan-name of “Allah-De” 

in the pages of the Daily times.  His style was soft diction with a clever handing of 

sarcasim and other figures of speech.  Like Peter Pan, he had a large audience of 

fanatical readers in his days.  His was both a serious and at the same time light 

hearted column.  Some selections of his columns were later published into a book 

Winners Take All”. 

 A name that will for ever be remembered in column journalism in Nigeria 

is Abiodun Aloba, the “Ebenezer Williams” of Daily Times fame.  His approach 

in column writing was unique, vigorous and highly metaphorical. 

 There also were the followings: Gbolabo Ogunsanwo writing a regular 

Sunday column in the Sunday Times to break your Sabbath day’s loneliness.  He 

was witty and impressive. 

 Ajibade Fasina – Thomas writing his “Paul Pry” column also in the Daily 

Times of the sixties was another light – hearted and famous journalist.  His 

column pried into peoples activities in Lagos. 

 Areoye Oyebola wrote his “Omo Oye” column in the Daily Times with 

responsible journalism. 

 Another example of a famous columnist can be found in the London Daily 

Mirror of yesteryears.  I am referring to the famous cassndra ‘who Hugh Cudlipp 

described as the finest and funniest writer Britain ever produced. 



 All newspapers owe their existence or patronage to such powerful and 

interesting columns.  A newspaper without such influential writers stands to lose 

leadership. 

 How can one become a good writer of a column? 

 Writing of a column as rewarding as it is, and as one of the most pleasant 

assignments in journalism profession is not easily achievable.  It calls for 

dedications, patience, and an ability to master the use of English language or any 

language used by the newspaper to communicate.  The ability to wirte 

persuasively, and the limitless acquisition of dictions is another qualification. 

 The columnist must also develop the habit of marathon reading of books 

and magazines.  One other practical approach to column writing is to read other 

columnists, past and present, and be able to compare their styles or ideas for your 

own adoption and modification, but do not plagiarize. 

 The columnist has a free hand in writing his column.  This is a special field 

in journalism where the journalist is absolutely free to be creative, to be personal, 

and to be completely subjective in his approach.  The columnist exercises his 

judgements and personal opinions on all issues and not necessarily following the 

newspaper’s opinion.  It is an area where a journalist can assert his personality and 

exhibit his talent as a prolific writer. 

 Column wriitng calls for an in-depth knowledge of events, and a meticulous 

quizzical mind.  Column can be written on any issue and can be approached from 

any angle depending on the columnists preferences. 



 Sources of materials for the column vary.  It all depends on the nature of 

columns. Hence, the gathering of materials may be a complex affair, but not 

always. 

 Good columns build large readership.  To attract enormous readership the 

writer of the columns must write pleasantly and respect his readers.  He has to be 

original in his writings to some extent.  This does not mean he can’t borrow ideas 

from remarkable columnists.  Originality in this case refers to his columns; his 

ability to obtain new ideas and strike new notes into his columns.  His ability to 

obtain materials of interest to the public, and the ability to coin new words. 

 The subjectivity of the column must reflect the pleasant personality and 

writing characteristics of the columnist.  His journalistic ability to scoop others to 

an event builds permanent readers for the column.  Though, a columnist can be 

humourous and satirical, he must be highly authoritative.  He must not be a rash 

judge of issues, or an ignoramus of current affairs.  Above all, he must be literate 

enough to differentiate propaganda from public opinion. 

 A good column should reflect the intelligence of the writer.  It must be 

newsworthy and should be interesting as to relax the nerves of the readers. 

 A good column should possess a note of authority derivable from the 

personality of the columnist, apart from its note of individuality.  It should also be 

thougt provoking and should be capable of producing latent or delayed feedbacks 

or immediate reactions. 

 



WHAT STYLES SHOULD I ADOPT IN WRITING A COLUMN? 

 It does not matter if you don’t follow a well known style.  What matters is 

your ability to communicate to your audience as interestingly as you can be.  

However, it is necessary to inform you of a couple of the styles in use.  The 

Anecdotal, the Question and Answer, and the Unified. 

 

ANECDOTAL 

 The Anecdotal style does what it says.  When one has gathered materials 

which feature series of unrelated topics, he brings his anecdotes together and 

examines them under separate sub-headings and separates them from each other 

with asterisks.  Usually, he treats each topic briefly, sharply and concisely. 

 

THE UNIFIED STYLE 

 This is applicable to a single thought, or just one tropical ideas or a single 

subject.  When the writer wants to address his observation and comments to only 

one central issue and writes on that issue only, either arguing a point or trying to 

convince his reader on what course to take, he employs the unified approach.  It is 

a simple essay approach.  It could be formal or informal.  This style is often used 

by political or sports columnists who write daily or weekly on tropical issues. 

QUESTION AND ANSWER 

 This approach is used when the columnist has some questions on an issue 

to answer for the information of the readers.  They may be questions sent to him 



by readers and answers are provided by the columnists and directly printed under 

each question.  This should not be mistaken for a dialogue type of conversation.  It 

is not. 



CHAPTER TWELVE 

ORGANIZING TO WRITE MAGAZINE FEATURES 

 

 A lot of things take place before a feature story is birthed by the writer.  

The steps to writing magazine features may look simple and insignificant to a 

layman but are very necessary for anyone who intends to master the art and 

science of feature writing for magazines.  This chapter deals with the nitty gritties 

of organizing to write features for magazines. 

 The word ‘organizing’ is defined by Longman dictionary of Contemporary 

English as to “make the necessary arrangements so that an activity can happen”.  

In management perspective, organizing is a situation whereby intentional 

structures of roles are established for people to fill.  Organizing to write magazine 

features simply means outlining the steps that are involved in writing magazine 

features. 

 

Steps to Writing Magazine Features 

 A typical magazine features has some steps.  Betiku (2004):pp 3-7) outlines 

the steps of writing magazine features: 

 1. Planning and drafting:  The first task of a writer is to give some 

thought to the structure of the piece and its contents.  He will need to decide, if he 

will interview people, and if yes, when will it be done.  How long will it take him 

to write the piece, and the writer will also have to decide what materials he will 

require to boost his writing.  As a writer too, you will define your audience.  This 



is very vital if you are to choose the right language to address your readers.  It is 

also instructive to think about the type of writing you are engaging in, is it news, 

story or article?  When you have taken mental notes of the above, you then set out 

to have a guideline, which will aid you in the drafting process. 

 2. Choose the appropriate vocabulary:  In determining the above, the 

target audience should be put into consideration.  Are they politicians or students?  

Are they market men and women or the intelligentsia?  Whoever your audience 

are, do not try to impress them  with long words.  Clarity is the best policy for 

good writers, short words, when properly used can be powerful and effective as 

long ones.  Unless one is writing for specialized group of people, the use of 

jargons should be avoided wherever possible.  It is advisable to avoid using words 

over and over again.  Having a thesaurus would provide variety of words with 

similar meaning to the magazine writer. 

 3. Always check the spelling of your work:  In spelling checking ones 

work, a dictionary must be the companion of the writer.  A computer can also be 

useful in this regard.  Wrong spelling of words is not acceptable in writing for the 

mass media.  In fact, late Dr. Nnamdi Azikiwe publisher of the defunt West 

African Pilot used to surcharge his reporters two shillings for spelling mistakes.  If 

you are not sure of your spelling, cross check in your dictionary. 

 4. Always check the punctuation of your work:  An understanding of 

the use of punctuation is closely bound to an understanding of the patterns of 

sentence structure.  The lack of proper training in writing reveals itself more 



frequently in punctuation mistakes than in any other way.  Some of the difficult 

areas from the fact that punctuation depends partly on style, taste or fashion and 

this leads to mistaken belief that punctuation is unimportant.  While it is true that a 

certain amount of latitude is allowed, particularly in the use of the comma, it is 

equally true that there are rules that must be kept.  The magazine writer must 

therefore get him/herself acquainted with those rules. 

 5. Check your syntax:  Syntax simply means the construction of 

sentence.  As earlier observed, short sentences are simply the best.  However, the 

length of those sentences should vary so as to give the write-up an interesting 

rhythm.  One thing to also guide against here, is the over use of clichés, simile and 

metaphors.  A good examples are: 

 - Horrow attack 

 - Desperate attempt 

 - Blazing inferno 

 - Honeymoon period, etc 

 6. Check the accuracy of facts:  The magazine writer needs to cross 

check his information for the sake of accuracy.  This would entail contacting other 

sources either primary or secondary.  If one is quoting someone, the ideal thing to 

do is, use the person’s exact words. 

 7. Structure the text:  Structuring the text depends largely on the type 

of write-up one is embarking upon.  This is because the way a news story is 

written is different from the way a feature article is written.  In writing the hard 



news story, the reporter’s duty is only to render the relevant facts orderly arranged 

to promote quick and easy readership.  Usually, the story is told in the “inverted 

pyramid” form.  that is, the most important items are given first and the story runs 

in a descending order to importance and consequence.  By that way, the editor can 

delete from the bottom if the story is too long.  With the “inverted pyramid” style 

of writing, any time the reader is going through a piece, he/she will consciously or 

unconsciously be asking the questions what, where, when, who, why and how? 

That is, the five Ws and H. 

 8. Decide on the balance between text and visual images:  Things like 

photographs, diagrams, pie charts, graphs,  cartoons and other caricatures can be 

selected and used to balance up the text of a magazine. 

 9. Retain your motivation, enthusiasm and creativity:  revisit your 

work, take a critical look at it and chop off the dull and uninteresting aspect of it.  

This may mean re-writing the piece to put more life into it. 

 10 Develop your own style:  Do not be a copycat in terms of style.  

Study someone’s write-up and model your own unique style of writing.  This 

process entails being a good reader. 

 11 Presentation of body copy:  This involves the design and layout of 

the pages.  All the technical aspects of sub-editing must be taken into 

consideration including casting of headlines, which must be interest-arousing and 

catchy.  Captions must also be given to photographs so as to tell the stories 

therein. 



 For any magazine feature to be meaningful and win the affection of readers, 

the steps discussed in this chapter should be followed by writer. 

 Features writers through their trade make journalism out of daily exercises.  

For them to achieve that, the writers have to read wide in search of story ideas.  

Feature writers made use of what they “see” and “hear” than factual news 

reporters. 

 Feature writing calls for creativity, dedication and originality.  The feature 

story must have good plot and setting and should be rich in human interest.  A 

good feature idea should contain some doses of conflict and drama.  In this 

chapter, we shall examine the pros and cons of feature writing. 

 Good writing is predicated on a lot of factors. Ohaja (2004:  pp. 11 – 31) 

and Okoro and Agbo (2003: 67-71) identify simplicity, directness, vitality, clarity, 

brevity, mastery of language as general requirements for good writing. 

 Other requirements are style, audience and unity.  Let us take a brief look at 

these factors. 

 Simplicity – This refers to the state of being free from grammatical 

intricacy, complexity, embellishments and unnecessary elegance 

(Akinfeleye, 1983). 

 Directness – This means going straight to the point and avoiding 

circumlocution. 

 Vitality – This has to do with writing in concrete terms and avoiding 

abstract writing. 



 Clarity – This is the process or state of getting a copy free from all 

sorts of ambiguities like sentence construction, paragraphing, etc. 

 Brevity – Brevity in this context means writing lightly.  Writing in 

such a way that the article makes the pint quickly and lingers in the 

mind of readers (Ohaja, 2004). 

 Mastery of language – Every good writer must have the mastery of 

the language in which he/she is writing.  Care must be taken in the 

choice and usage of words by the writer. 

 Style – Style gives uniqueness and originality in a write-up.  It is 

developed over time and cannot just emerge from the blues.  

According to Okoro and Agbo (2004:69), “style is organic to the 

person doing the writing.  It is as much a part of the person as his 

hair or, if he is bald, his lack of it”. 

 Audience – The target audience is one of the crucial factors that 

determine the dimension and form of writing.  Are you addressing 

the sophisticated audience professional or who in your write-up?  

Knowing the target audience is important in producing a good write-

up. 

 Unity – Unity gives smoothness and elegance to a write-up.  There is 

unity in tense, mood to mention only a few.  Unity has been 



described by Okoro and Agbo (2004:73) as “the anchor of good 

writing which keeps the reader on tract”. 

 Apart from the above ingredients of good writing, there are other strategies 

or general tips for succeeding as a writer.  Kiernan of Chicago Tribune cited by 

Odunfa (2002:5) identifies ten random tips on writing. 

 Think of your story as a movie.  Imagine a series of scenes and figure out 

how to fill in the blanks:  what was the weather like, what was the person wearing, 

how did they move, what were the noises in the background? 

 Details matter but only those details that matter.  Resist the urge to 

throw something into the story just because it’s in your notebook.  Details should 

communicate meaningful information not just minutia. 

 Use quotes sparingly.    Quote people only when they say something better 

than you can say it yourself. 

 Write yourself letters.  As you report, keep a running diary of your 

impressions, questions and revelations – or write these notes directly into your 

drafts.  It will help focus and define the story. 

 Know what your story is about.  Identify its themes and make sure your 

focus stays there. 

 Master your material.  Don’t regurgitate the information you’ve gathered, 

interpret it, analyze it, wrestle it to the ground.  Remember, you’re the one telling 

the story, so tell it with authority. 



 Trust your reporting.  If you know it rained, it rained.  You don’t need to 

write.  “It rained, according to a Tribune review of National Weather service 

reports and interviews with six meteorologists”.  Use attribution only where you 

need it. 

 Squander your hard work.  Boil information down to its essence.  If 8 

hours of reporting yields only one great sentence, so be it. 

 Delay gratification.  Don’t blurt out information just because you know it.  

Let readers wonder what’s going to happen next.  Create and solve mysteries for 

them. 

 If you can’t write, report.  When you’re struggling with a particular 

sentence or paragraph, ask yourself what you need to know to make your job 

easier.  Then find it out.  Also, it beasts staring blankly at your computer screen. 

 

The Basics of Featurised Writing 

 A good feature writing is a product of good research, patience and 

creativity.  Adetoro (2000:26) gives some nuggets for producing a feature 

material.  These are: 

 A good beginning to attract attention 

 Something to bring to the reader 

 Information that tells the reader something 

 A conclusion based on the information 

 A significant ending that leaves the reader interested. 



 The question at stake now is how can one write features?  The answer is not 

far-fetched.  Unlike the news reporter who follows the “inverted pyramid” style of 

writing his story, the feature writer’s writing technique is that of story telling.  The 

writer paints pictures with words and forms images in the minds of the reader 

while at the same time appealing to his emotions.  A feature writer thogh his trade 

can make the readers weeps or laugh.  He can evoke the reader’s sympathy and 

tactically appeal to their emotions.  In writing features, writers are expected to find 

featurable subject, research on them, and imagine their potential readers.  While 

writing features, the writer must endeavour to talk to the readers and not to 

himself.  Do not write to impress yourself but the readers.  If you discover that 

your piece is not good by your own assessment, don’t “export” it.  It may end up 

as a dead product on the features editor’s table. 

 While writing features, two things must be considered.  These are FOCUS 

and DISCLIPLINE 

 Focus:  focus is a mental compass that guides the writer to his/her writing 

destination.  Focus can be likened to a plumb line which the builder uses in doing 

his job.  In writing the story, each bit of information must touch the plumb line or 

the indicator.  As it is the case in actual building, if the plumb line is not perfectly 

vertical, the building will suffer, so it is in writing.  The reporter must carefully 

align each brick story element (idea) in relationship with the plumb line otherwise, 

the building will crumble. 



 The concept of focus presupposes the fact that the writer should choose an 

approach that is narrow enough to manage, yet wide enough to comb with 

sufficient, relevant and interesting materials.  For example, a writer may wish to 

write on “RELIGION IN NIGERIA”.  In writing for the print media, one is guided 

by space while in broadcast media, people are guided by time.  You discover that 

religion is very wide in scope.  We have Islam, Christianity and traditional 

religions.  Focus here would assist the writer to concentrate on the particular 

aspect of religion he/she wants to write on and carry out a comprehensive research 

on it to enrich the write up. 

 Unless one is embarking on a comparative analysis of different types of 

religion, it will be better to narrow down the write-up to a particular aspect of 

religion for qualitative treatment.  There lies the importance of focus which 

philosophers believe is “the spinal cord of success”. 

 Discipline:  Discipline in this perspective is a twin sister to focus.  While 

focus assists the reporter in going for manageable subjects, discipline is the inner 

tenacity and robust will power to stay on the subject. 

 It is an established fact that writers, even experienced ones sometimes face 

the temptation of beating about the bush while writing.  This trend of slipping into 

irrelevancies often dislocates or punctures good features.  To be truly discipline in 

writing, the writer must have a good command of his words and ideas.  He/she 

should not be a slave to impulsiveness and must avoid unnecessary excursion into 

a directionless forest of words.  A disciplined writer should neither be self-



centered nor conscious.  He/she should not write to edify or please himself but the 

readers. 

 All writers, irrespective of educational background and experience must 

critically scrutinize their write-ups before and after writing to ascertain whether or 

not they are  operating according to the dictates of focus and discipline. 

 It has been established in this chapter that good feature writing starts with 

having a mastery of the general principles of writing and that the feature writer 

needs focus and discipline among other things to succeed in his/her professional 

venture. 

 



CHAPTER THIRTEEN 

GENERAL HINTS ON FEATURING AN EVENT 

 

 A lot of factors necessitated the birth of features and interpretative writing.  

Some of the facts as identified by Okoro and Agbo (2003:64-66) are: 

 The advent of electronic media 

 The complexities of the contemporary society 

 Mass literacy and education 

 The formation and promotion of public opinion. 

 Be that as it may, feature writers need to understand the style of writing 

features and the general hints that guide that art and science of writing colourful 

stories about events, people and places. 

 This chapter x-rays elements of style of feature writing and general hints on 

featuring an event. 

 Feature articles are soft news that “accommodate objectivity and 

subjectivity simultaneously”.  (Duyile, 2005:53).  The style of feature writing is 

different from that of factual news reporting.  Folarin (1993:31-32) critically 

examines feature writing from the perspective of style.  His eight-point elements 

of style are: 

 1. Newspeg:   A feature writer, especially for a newspaper, has to look 

for a newspeg for his article.  This will ensure relevance. 



 2. Involvement:  There is usually a great deal of involvement – in 

library search, interviews, displays, archival search, etc.  This is the modern 

counterpart of what analysts of “Literary Journalism” referred to as “immersion”. 

 3. Anecdotal Opening:  An usual approach is to open with a little story 

which captures the personality and mannerisms of the news actor.  This catches 

readers’ attention. 

 4. Interpretation:  Through literary devices such as juxtaposition, 

parallel narration, and provision of interpretative and analytical information which 

tend to stamp the writer’s “Voice” on the feature. 

 5. Accuracy:   In spite of the adoption of a literary style, a feature 

writer writes facts, not fiction or fantasy.  Here’s a marked difference between a 

feature and a novel (or part thereof). 

 6. Humour:  In the forms of irony, satire, parody and allegory.  A 

powerful weapon in the hands of the oppressed.  According to a Latin American 

writer, Emir Rodrigue Monegal “…laughter is the weapon of the oppressed used 

to parody and destroy the solemnity of their oppressed”. 

 7. Narrative structure:  Quite often, feature writers employ the 

framework of myths, legends, folktales, fairy tales, parables, all of which are 

popular in developing countries, for example.  This is analogous to the allegorical 

or mock-heroic style in literature.  Presenting relatively unfamiliar material 

through a familiar framework is of course a well-known method of public 

enlightenment. 



 8. Concretization:  Good feature writers strive to reduce abstract ideas 

to concentrate terms which are meaningful to the readers, e.g. terms like 

development, gross national product, etc have to be illustrated with concrete 

indices, such as increase in employment opportunities and enhanced buying 

power. 

 As a guide to a satisfactory style, Strunk and White (2000:70-81) 

recommend the following to writers: 

 Place yourself in the background – Write  in a way that draws the 

reader’s attention to the sense and substance of the writing, rather 

than to the mood and temper of the writer. 

 Write in a way that comes naturally – Write in a way that comes 

naturally to you, using words and phrases that come readily to hand. 

 Work from a suitable design – Before beginning to compose 

something, gause the nature and extent of the enterprise and work 

from a suitable design. 

 Write with nouns and verbs – Write with nouns and verbs, not with 

adjectives and adverbs. 

 Revise and rewrite – Revising is part of writing.  Few writers are so 

expert that they can produce what they are after on the first try. 



 Do not overwrite – Rich had ornate pose is hard to digest, generally 

unwholesome, and sometimes nauseating…  It is always a good idea 

to re-read your writing later and ruthlessly delete the excess. 

 Do not overstate – When you overstate, readers will be instantly on 

guard, and everything that has preceded your overstatement as well 

as everything that follows it will be suspected in their minds because 

they have lost confidence in your judgement or your poise. 

 Avoid the use of qualifiers – Rather, very, little, pretty – these are 

the leeches that infest the pond of prose, sucking the blood of words. 

 Do not affect a breezy manner – The volume of writing is enormous 

these days, and much of it has a sort of windiness about it, almost as 

though the author were in a state of euphoria… The breezy style is 

often the work of an egocentric, the person who images that 

everything that comes to mind is of general interest and that 

uninhibited prose create high spirits and carries the day. 

 Use orthodox spelling – In ordinary composition, use orthodox 

spelling.  Do not write nite for night, thru for through, pleez for 

please, unless you plan to introduce acomplete system of simplified 

and are prepared to take the consequences. 

 Do not explain too much – It is seldom advisable to tell all.  Be 

sparing, for instance, in the use of adverbs after “he said”, “she 



replied” and the like: “he said consolightly”, “she replied 

grumbling”.  Let the conversation itself disclose the speaker’s 

manner or condition. 

 Do not construct awkward adverbs – Adverbs are easy to build …  

Do not write tangledly.  The word itself is a temple.  Do not even 

write tiredly.  No body says, tangledly and not many people say 

tiredly. 

 Make sure the reader knows who is speaking – Dialogue is total loss 

unless you indicate who the speaker is.  In long dialogue passages 

containing no attributives, the reader may become lost and be 

compelled to go back and reread in order to puzzle the thing out. 

 Avoid fancy words – Avoid the elaborate, the pretentious, the coy, 

and the cute.  Do not be tempted by a twenty-dollar word when there 

is a ten-center handy, ready and able. 

 Do not use dialect unless your ear is good – do not attempt to use 

dialect unless you are a devoted students of the tongue you hope to 

reproduce.  If youuse dialect, be consistent. 

 Be care – Clarity is not the prize in writing nor is it always the 

principal mark of a good style.  There occasions when obscurity 

serves a literary yearning, there are writers whose mien is more 

overcast than be a virtue. 



 Do not inject opinion – Unless there is good reason for its being 

there, do not inject opinion into a piece of writing.  We all have 

opinions about almost everything and the temptations to toss them in 

is great. 

 Use figures of speech sparingly – The simile a common device and a 

useful one, but similes coming in rapid fire. One right on top of 

another are more distracting than illuminating…  When you use 

metaphor, do not mix it upon. 

 Do not take short cut at the cost of clarity – Do not use initials for 

the names of organizations or movements unless you are certain that 

initials will be readily understood.   

 Avoid foreign languages – The writer will occasionally find it 

convenient or necessary to borrow from other languages.  Some 

writers, however, from sheer exuberance or desire to show off, 

sprinkle their work liberally with foreign expression, with no regard 

for the reader’s comfort.  It is a bad habit.  Write in English. 

 Prefer the standard to the offbeat – Young writers will be drawn at 

every stir towards eccentricities in language…  Today, the language 

of advertising enjoys circulation.  With its deliberate infractions of 

grammatical rules and crossbreeding of the parts of speech, it 

profoundly influences the tongues and pens of children and adults. 

 



General Hits on Featuring an Event 

 Some many things are taken into consideration while featuring an event.  

Topics must be selected, data collected through research and actual writing begins 

with particular emphasis on style and language.  Folarin (1998: 32-33) captures 

some general hints on feature writing: 

 1. Begin with a plan, an outline which you then follow flexibly at the  

state of actual writing. 

 2. Know your audience.  It’s the only way you decide the kind of 

material suitable for them. 

 3. Adopt either an anecdotal opening or the ‘summary news story’ 

approach.  The latter is the feature counterpart of the inverted pyramid structure in 

the news story.  This kind of opening is preferred because it is known that many 

people don’t read the whole story.- they read only opening paragraphs.  Variations 

or even a reverse of the ‘summary – news story’ or inverted pyramid style may of 

course be employed for human interest stories. 

 4. Avoid complicated stories, write them simply. Remember, most 

people read newspapers for relaxation.  Where necessary use pictures, graphics 

and line drawings, do so..  People like them. 

 5. To further promote simplicity, 

  a. reduce abstract ideas to concrete 

  b. translate ‘inside language’ (Jargon) into ordinary language 



  c. explain difficult words and expressions where they must be 

used at all 

  d. Use short sentences to enhance comprehension – maximum17 

– 25 words recommended. 

 6. Try as much as possible to relate your syntax and vocabulary to the 

educational level of your target readers (admittedly a difficult task).  The 

readability formula known as “Fog Index” is sometimes recommended to 

professional feature writers, to help them ensure they won’t lose their readers. 

 7. Where you can influence layout, page makeup and graphics, do so 

for the benefits of your readers. 

 8. To sum up, write simply, clearly and readably. 

 In this chapter, it is clear that understanding the shades and nuances of style 

is a child of necessity to every aspiring feature writer.  It also established that, 

having a general overview of the pros and cons of feature writers to contend with 

the challenges of featuring an event. 

 

 

 



CHAPTER FOURTEEN 

IDENTIFYING GOOD FEATURES 

 

 All animals are equal but some are more equal than others.  This expression 

can also be applied to the concept of feature writing.  This is because some feature 

articles are considered good professionally while others are not.  This chapter 

probes into what constitute a good feature and how a good feature can be 

identified. 

 The feature story contains some atoms of human interest.  Features stories 

like factual news stories must be original and factual. Ijwo etal (2008:42) outlines 

some characteristics of the feature: 

 Features are usually factual, original, dramatic, humorous and fresh enough 

to interest the reader. 

 Features are topical, durable and informative 

 Features usually contain beneficial materials that would allow readers to 

learn about how others conduct their lives and how certain things are done. 

 Features may be several thousand words in length or may consist of few 

hundred words but it is in most cases longer than the straight news. 

 Features usually deal with one subject or theme at a time. 

 Features are analytical, interpretative and subjective. 

 

 



Qualities of good feature 

 Identifying a good feature starts from identifying good writing.  Good 

writing revolves round factors like simplicity, clarity, unit, elegance, freshness or 

expression, brevity, vitality, directness among others. 

 Whether the write-up is intended to tell, to change, to express or to 

entertain; certain conditions must be met.  Matilete cited in Okoro and Agbo 

(2003:74-76) provides a checklist for good writing: 

 Use the active voice.  It has more vigour than the passive. 

 Rely heavily on strong nouns and verbs.  Use adjectives and adverbs 

sparingly.  Powerful verbs create pictures in a reader’s mind. 

 Write mainly with the simple declarative sentence – subject, verb and 

object. 

 Use simple, short words. 

 Avoid fad words, buzz words, clichés, burenucreatese, legalese and other 

jargons. 

 Try for short sentences, but a their lengths so as not to be staccato.  One 

idea to a sentence.  Keep average length under 18 words. 

 Be sure verb tenses agree. 

 Avoid clutter, especially in the lead.  Move clutter elements to later 

paragraphs. 

 Use specific, telling details.  Take the reader to the scene. 

 Supply necessary background.  Each story should stand on its own feet. 



 Define any term some readers may not understand. 

 Use analogies to explain complicated concepts. 

 When a person is introduced early in the story, re-identify the person on 

later reference. 

 Leave no unanswered questions; try to answer a question as soon as it is 

raised. 

 Raise no hopes that you don’t fulfill.  So, if you speak of a person’s wits, 

give example. 

 In stories of great drama, write restraint. 

 Show, not tell.  Not “He was annoyed”, but “He hammered the desk with 

his fist, and his eyes flashed”. 

 Place the most important words in a sentence at its beginning and end. 

 Use direct quotes sparingly.  Quote only when something is said in a 

distinctive manner or exact phrasing is important.  Usually, a paraphrase 

saves words. 

 When quoting or paraphrasing a quote, identify the source early. 

 Remove all unnecessary parts.  Vigorous writing is concise. 

 Don’t strain, some stories should be told simply, briefly. 

 Use transitions to signal readers when you shift directions. 

 Read the story aloud.  The ear will detect rough spots. 

 A good feature must be rich in human interest, its language must be clear 

and understandable to the readers. 



 A good feature can also be identified when it contains a reading experience 

that is full of humour, drama and concrete facts.  Such a feature according to 

Okoro and Agbo (2003:94) contains three principles: 

1. Never tell lies to the readers 

2. Inform as promptly as possible 

3. Be sure communication is complete 

 A good feature must passionately arrest, transport the reader to the scene of 

the event and must continually win his affection. 

 Another way of identifying a good feature is that it must contain detailed 

background information to answer the when, where, why, whom, what and how of 

event without doubt. 

 A good feature is a product of good research.  The topic must be topical and 

well written. 

 Duyile (2005:56) identifies planning as one of the qualities of good 

features.  He reasoned that the feature writer must have a purpose, a direction and 

a theme.  He states: 

Don’t deviate from the theme or else the article lacks cohesion.  

Your introductory paragraph must be persuasive.  Use figures of 

speech, use contrast, use paradoxical statements of effects to hold 

readers interest.  The introductory aspect must arouse him or her 

and encourage or entice him to go on reading. 



 Duyile contends that the intelligent use of understatements and 

overstatements add beauty and juice to good writing if it is not overdone. 

 Fiction is not encouraged in feature writing while accuracy, creativity, and 

originality are great assets in featuring an event. 

 Every feature writer must endeavour to settle for a high professional calling 

by mastering the tips for good features writing.  In case, there are areas of short 

coming, the writer should improve him/herself through training to be able to 

effectively cope in the art and science of feature writing. 

Tutor-Marked Assignments 

 Outline the basic characteristics of a feature and explain the rationale for 

identifying good feature. 

  

 

 

 



CHAPTER FIFTEEN 

MAGAZINES AND NEWSPAPER: 

SIMILARITIES, DIFFERENCES AND SURVIVAL OF ONSLAUGHT OF 

THE ELECTRONIC MEDIA 

 

 The magazine and the newspaper belong to the same media family – the 

print genre.  Within the family of print media, we have newspapers, magazines, 

periodicals, journals, books, booklets, pamphlets and newsletters. 

 The print media used for mass communication according to Kundra (2005, 

p. 167) “are powerful sources of bringing about attitudinal change and motivating 

people for action.  They have unique place in conscientizing people … in their 

continuing education”.  He added that print media also play the role of the 

watchdog and present a true picture of the events to the people many times”. 

 The invention of the movable type by Johann Gutenberg in the mid-fifteen 

century, no doubt marked a turning point in the history of print media.  

Gutenberg’s creative initiative laid a solid foundation for the flourishing of print 

media which in the views of Kundra (2005, p. 167) not only accelerated the 

culture of mankind but also brought in “cultural revolutions resulting in rapid 

scientific and technological advancements”.  In this paper, we shall examine the 

similarities and differences between the magazine and the newspaper.   The paper 

will also justify the relevance of the print media in our society despite a 

technological “coup: by the electronic media to sentence the former into oblivion.  



 We shall take a look at the magazine and the newspaper with a view to 

appreciating their similarities and differences.  Thereafter, we shall why 

newspapers and magazines survive the onslaught of the electronic media. 

MAGAZINE 

 A magazine is described by the American Heritage Dictionary of the 

English Language as “a periodical containing a collection of news articles, stories, 

pictures or other features”. 

CHARACTERISTICS OF MAGAZINES 

 It is instructive to know the characteristics of magazines if we want to 

become good writers of the medium.  Betiku (2004) outlines the features of 

magazines thus: 

 Magazine like newspapers usually and always must contain different 

articles by different writers. 

 Their size are usually typical, but not always 21cmx29.7cm or an A4 

size of paper. 

 Their news items are also usually investigative or digestive, but 

sometimes, they too break news that coincide with their production 

and circulation. 

 Magazines are also bought on news stand from 

newspapers/magazines vendors, posted to subscribers or distributed 

to select or target readers. 



 The stories are written in prose, lucid and narrative/descriptive 

forms. 

 Last but not the least, the major characteristic distinguishing a 

magazine, is the front cover which has as its main content 

photograph or artwork of a person or item which is usually 

connected with the subject that the magazine covers. 

 Above all, magazines belong to the print genre 

 The growth of the magazine industry across the globe is triggered by 

different factors.  Okoye (2004, p.5) identifies these factors with particular 

emphasis on the American society.  These are: 

 Democracy and press freedom 

 High literacy, leisure time and reading culture 

 Big business to provide advertisement patronage 

 Buoyant economy and availability of disposable income for average 

citizen 

 Diversity of tastes to cater for  

 Technology and manpower for the production of all kinds of 

magazine. 

 



TYPES OF MAGAZINES 

 The magazine genre comes in very many types, sizes and shapes for 

different target audiences.  It is the audience that determines the concept of a 

magazine.  Let us take a look at some types of magazine. 

1. The General Interest:  These are magazines, which cover all areas 

of human endeavour – the concept is to appeal to all shades of 

opinion – religious, politics, socials, education, etc.  Drum or spear 

magazines of the old times and lately Readers’ Digest.  However, 

due to the sophistication of the readership of magazines, general 

interest magazines are gradually fading out. 

2. New Magazines:  These are magazines that devote substantial parts 

of their coverage to news.  However, due to their periodic 

appearance, they engage more in investigative journalism to dig out 

news, which most newspapers cannot unravel.  The TELL, the 

NEWS, Newswatch, Source, Insider and The Week Magazines 

belong to this genre. 

3. Socials or Soft Sells -  Ovation, Encomium, Fame and City People 

are the major examples in this category which thrive on human angle 

or gossip stories. 

4. The Specialized Magazine:   This group contains magazines that 

are published for a select group of people or professionals or social 

class.  The Catholic Couples belongs here. 



 

FUNCTIONS OF MAGAZINES 

 The magazine performs diverse functions as a medium of communication.  

Okoye (2004), p.20-21) gives a comprehensive appraisal of the functions of 

magazine: 

1. Magazines offer in-depth accounts of current developments in the 

news in a way that newspapers, radio and television, because of their 

haste, cannot. This function is of course, the role of the news 

magazines. 

2. Magazines give general knowledge and hints that help people live 

their lives intelligently and happily (general interest magazines) 

3. Magazines teach skills in diverse fields of human endeavour (general 

interest magazines). 

4. Magazines offer professionals and students the reports of current 

researchers, techniques and ideas in their disciplines, thereby 

contributing to the growth of that body of knowledge.  This is the 

role of professional and trade journals. 

5. Magazines enable companies to exchange information and ideas 

with their various publics in a cheaper and more convenient way 

than using the public media (this is what house journal does). 



6. Magazines also provide a means of re-enforcement for adherents of 

different points of view and interests.   Religious magazines, sports, 

ideological magazines, sex, etc are examples of such magazines. 

7. Magazines are used for leisure, escape from boredom, relaxation and 

entertainment, e.g. sports magazines, sex magazines etc. 

8. Magazines also serve as effective channels of advertising.  Adverts 

in magazines have the advantage of permanence over those of 

newspapers, radio and television.  They can also be elaborately 

reproduced in full and high quality paper. 

 

NEWSPAPERS 

 A newspaper is a “printed publication usually published daily or weekly 

which reports the latest news of current events and offers opinion on them”.  – The 

New Webster’s Dictionary. 

 Newspapers are well read and they constitute 30 percent of advertising 

messages.  Newspaper readers are literate people who read and transmit the 

messages to illiterates.  Newspapers have pass over effect as people can read and 

pass them over to others for onward reading. 

 Like any other product, newspapers can only thrive better in an 

economically buoyant environment.   Such an environment will definitely witness 

mass production of newspapers with a corresponding consumption of it. 



 The newspaper according to Iyorkyaa (1995) cited in Ate (2003, p.5) 

parades a catalogue of advantages. 

 It provides great flexibility to readers and advertisers.  To the 

readers, they can choose to read only what they want to read.  To 

advertisers, newspapers are designed to suit their type of messages.  

It also provides flexibility to the copywriters and the wordsmith in 

the space it sells. 

 A newspaper can offer broad reach to the advertiser as well as 

selectivity.  Through the newspaper medium, you can reach as many 

people as possible with assorted messages to enable them decide 

their preferences.  In terms of selectivity, if an advertiser for 

instance, wants to reach the local people, he can do that through a 

local newspaper.  If he wants to reach international audience, he can 

also look for an international newspaper to put across his message. 

 Daily newspapers offer the same day exposure to the advertisers. 

 Newspapers can reach where the salesman cannot go. 

 Newspaper articles can be cut and send to people.  They can also be 

preserved for posterity. 

 

 

 

 



LIMITATION OF NEWSPAPERS 

 Newspapers cannot give a clear distinction about the demographic 

data or type of people that would patronize an advertiser’s product. 

 It has a short life span especially a daily newspaper.  An adage says 

that yesterday’s newspaper is as good as a fish wrapper.  A 

newspaper easily expires. 

 Most advertisements in newspaper are cluttered on a single page and 

that makes it difficult from an advertiser to gauge the response or 

effect of his message from readers. 

 There is lack of assurance from newspaper publishers that your 

potential customers will pick the very paper you place your advert 

in.  For instance, if you place your advert in the Punch newspaper, 

your potential customer may not ever buy Punch but Guardian and 

that will partially defeat your purpose unless you consider as many 

newspapers as possible.  That last option from a deeper point of view 

is economically unwise. 

 

CLASSIFICATION OF NEWSPAPERS 

 Newspapers are simply classified under the following considerations: 

1. Frequency of delivery – we have daily newspapers, weekly and 

monthly newspapers as well.  We have some evening editions of 



newspapers, which often serve readers with hot but relaxed stories in 

the cool hours of the day.  Such papers also fall under this category. 

2. Classification according to size.  We have two basic sizes of 

newspapers 

i. The Tabloid which are most popular size of newspaper; they 

are small format but heavily illustrated newspapers featuring 

news items of diverse nature e.g. The Punch, The Hope, The 

Voice, Tribune, etc. 

ii. Broad sheet publications.  These are newspapers, which are 

published with large sheet of papers e.g. This Day, Democrat, 

Sunday Triumph, etc. 

3. Classification based on specialized audience.  We have newspapers, 

which deal only with sport activities while others’ main target is 

business.  Some newspapers published to satisfy certain religious 

interest. 

 

SIMILARITIES BETWEEN MAGAZINES AND NEWSPAPERS 

 Both newspapers and magazines belong to the print media family.  Both are 

guided by space and are “united” in the style of writing.  According to Ate (2003, 

p.1), the print media offer “permanence to readers and advertisers because of their 

nature.  Stories in newspapers and magazines can be reviewed by researchers, 

knowledge seekers or writers for biographical exactitude”.  He added that both the 



newspapers and magazines have something in common because “unwanted stories 

or features can be skipped by readers and that minimizes empty reach of the 

message to the undesirable audience”. 

 The newspapers and magazines have aesthetic elements of space, colour, 

typeface, etc. 

 Sambe, (2008, p.35) graphically outlines the elements of the characteristics 

of the media which place magazines and newspapers in the same category.  Let’s 

take a look at it: 

Elements Magazines Newspaper 

Emphasis Interpretation 

Entertainment 

News 

“ 

“ 

“ 

Fidelity Verbal symbols 

Picture symbols 

Colour 

“ 

“ 

“ 

Circulation Portability 

Reviewability 

“ 

“ 

Feedback Verbal 

Non-verbal 

“ 

“ 

Support 1 Single sale 

2 Subscription 

3 Advertisement 

“ 

“ 

“ 

 



 Re-echoing the similarity of newspapers and magazines in terms of 

function, Kundra (2005, p.168) argues that both offer “wider variety of reading 

and viewpoints of many people and provide better comprehension of the affairs 

and issues”.  He stressed that the duo provide space for expression and grievances 

of reader’s column thus, given room for feedback component of effective 

communication process. 

 It is also important to state that both the newspaper and the magazine 

appeal to an expanding range of interests as they strive to meet the yearnings and 

aspirations of the large, heterogeneous and anonymous audience across national 

and international frontiers 

 

DIFFERENCES BETWEEN MAGAZINES AND NEWSPAPERS 

 The differences between the magazine and newspaper as medium of 

communication are not very significant.  Magazines are more costly compared to 

newspapers, more elegant editorially and use colour more lavishly than 

newspapers. 

 Again, the magazine medium has an aura of prestige that surpasses the 

newspaper medium.  Compared to newspapers, magazines provide a more in-

depth coverage of issues and have longer life span.  Investigative journalism 

thrives better in magazines than newspapers.  However, in terms of immediacy in 

the delivery of information, newspapers are next to electronic media as they have 

an edge over magazines in that regard. 



 Baskette, et al. (1986, p.399) capture other differences between magazines 

and newspapers: 

1. A better grade of paper, or stock.  The cover paper may be heavier 

than the paper for inside pages.  Different grades and weights of 

paper may be used for inside pages. 

2. Magazines use more colour, not only in illustration but in type and 

decoration as well. 

3. Illustrations are often more dominant in a magazine that in a 

newspaper.  The illustration may run (or bleed) off the page or 

extend into the fold. 

4. Magazines breathe; they use air or white space to emphasize text and 

illustrations much more often than newspapers. 

5. Magazines vary typefaces to help depict the mood, tone or pace of 

the story.  They use initial capital letters to help readers turn to the 

message or to break up columns of type.  They wrap type around 

illustrations. 

6. Magazines may use reverse places (while or black) or use display 

type over the illustration (overprinting) for display heading or even 

text. 

7. Magazines may vary the placement as well as the design of the 

headline. 

 



WHY NEWSPAPERS AND MAGAZINES SURVIVE THE ONSLAUGHT 

FROM ELECTRONIC MEDIA 
 

 The remarkable and awesome improvement in the electronic media 

technology in this globalised era has mounted a serious conspiracy against the 

print media.  Today, with satellite and sophisticated teleconferencing facilities, 

people all over the world, irrespective of culture, geopgrahy and educational 

background are delivered with hot news and information from the news “kitchen” 

within a twinkle of an eye, courtesy of the broadcast media.  The “gushes” and 

supersonic flight of news from information super highways in contemporary 

society through the electronic media has made the latter an awesome wonder. 

 It is therefore feared from some quarters that this trend is capable of rooting 

out the relevance of print media especially newspapers and magazines. 

 Appraising the issue with particular emphasis on U.S, a Professor of 

Economics and Management consultant at the New Jersey Institute of Technology 

in the United States of America, Anyanwu (2008, p.37) observes: 

…I must tell you that newspaper proprietors are finding it  difficult 

to stay afloat in the US, because their readership has fallen so low 

since the advent of the internet.  And that is, because people can now 

get the news as it is happening and it is normally free and cheap to 

the extent that one has access to internet. 

 

 While predicting a major crash in Nigeria’s newspaper if alternative 

avenues that serve news fresh and instantaneously are not exploited by newspaper 

proprietors in the country, he advised that the industry should invest in new and 



emerging information communication technology that offers news to people 

instantaneously. 

 “I think that Nigerian newspaper proprietors should prepare very well for 

this emerging development, if they want to remain relevant in the emerging 

dispensation and this may happen sooner than expected” he warned. 

 Kundra (2005, p.168) also agrees that newspapers cannot compete with 

radio and television as far as immediacy of information delivery is concerned but 

they, according to him, “serve independently as supplement to these media by 

offering details of the news with thorough reporting and coverage”. 

 The above views underscore the relevance and special place of the print 

media in the area of investigative reporting.  Amplifying this axiomatic truth, 

Kundra (2005, p.168) contents that “newspapers as main media today do not just 

observe and report but ask, pursue, investigate, doubt and demand”.  That is why 

he believes that despite the immediate impact of television pictures, they cannot be 

equaled by press reporting.  He confesses that television cannot match the 

extensive, in-depth coverage of news that the printed page can provide. 

 Acknowledging the detailed work of a newspaper journalist, Kundra says 

“it will take a television news reader ten hours to read out the content of an 

average newspaper.” 

 Newspapers and magazines cannot be confined to the dustbin of history by 

the electronic media because they have some unique strengths which surpass that 

of broadcast media.  They have extensive pass away advantage; stories can be 



skipped through them; provide a high degree of permanence or durability of 

information among other factors.  Both newspaper and magazines are portable and 

research driven.  They provide a journalistic style that satisfies the intellectual 

curiosity of readers. 

 An adage says that a palest ink is better than the most retentive memory.  

Articles from newspapers and magazines can be easily preserved and kept for 

generations yet unborn.  That is one of the reasons why the onslaught of broadcast 

media against them cannot succeed. 

 The philosophical postulation of Kundra (2005, p.165) needs to be re-

echoed to justify the survival of newspapers and magazines amidst threats from 

the electronic media.  He quips: 

It is obvious that they cannot compete with electronic media but they 

have an important role to play as a social watchdog, social monitor, 

constructive critic and stimulator of ideas.  Thus, they occupy a 

prestigious position among the media of today. 

 

 Last but not the least, newspapers and magazines have their unique 

audience whose information diet cannot be completely taken care of by the 

electronic media.  Newspapers and magazines have come to stay and I strongly 

believe that modern Thomas Jeffersons in our society would still prefer 

newspapers to governments, let alone of any other medium of communication.  I, 

for instance, is a perpetual apostle of Thomas Jefferson as far as newspaper gospel 

is concerned. 



 Some newspapers and magazines in many countries including Nigeria are 

online.  They are adjusting to technological changes which are redefining their 

news, design and layout.  It is therefore completely and absolutely impossible for 

electronic media to send newspapers and magazines packing out of today’s media 

firmament. 
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