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ABSTRACT 
This study examined the influence of televised European football on the behaviour of  
football fans in the viewing centres in the South-South, Nigeria. Mixed research 
methods were employed; Survey and Focus Group Discussions (FGDs).The findings 
of this study revealed that most football fans in Nigeria were young people between 
15- 20 years (132) respondents .It was also found out that, English clubs and league
were most preferred amongst European clubs and leagues by Nigerian fans, Chelsea
had 172 (41.6%) fans, Manchester United had 101(24.4%). It was also found out that
televised European football has both anti-social and pro-social influences on Nigerian
football fans.116 (28.1%) agreed that have exhibited aggressive behaviour as a result
of televised European football.Forty five (10.9%) respondents agreed that they have
fought as a result of televised European football. Seventy nine (19.1%) respondents
strongly agreed and 82 (19.2%) respondents agreed that they have quarrelled because
of televised European football. The pro-social influence of televised European
football was that, televised European football provides entertainment for fans,
121(29.3%) respondents strongly agreed and 176 (42.6%) respondents agreed. The
findings of this study also revealed that, education has significant influence on the
football fans behaviour at viewing centres and that frequency of viewership is
independent of club membership. The conclusion is that, televised European football
has negative and positive influences. I therefore recommended that the amount of
European football beamed into Nigerian environment should be curtailed by legal
enactment of the National Assembly. Again, our sports facilities should be improve
upon while National Broadcasting Commission should come up with regulations that
will mandate all media organizations to air all matches played in Nigeria.
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CHAPTER ONE 

INTRODUCTION.

1.1 Background of the Study 

The round leather game called football is played and watched with 

enthusiasm all over the globe. It is also known as football. Its very origin is somewhat 

controversial; however, some historians argued that football originated from China, 

206 B.C, another group avers that long before now, football was played as a game of 

entertainment in Japan, Italy, Ancient Greece, Persia and Viking (Sugden & Bairner, 

1988). The Ancient Greeks and the Romans also used football games to sharpen 

warriors for battle. But it was in England that football really took shape. According to 

all.football.info.com

It all started in 1863 in England. Two football associations, 
association of football and rubby split off on their different course. 
Therefore, the first football association was found in England, eleven 
London clubs and schools sent their representatives to the 

the muddled by establishing a set of fundamental rules, acceptable to 
all parties to govern the matches played amongst them. This meeting 
marked the birth of football association.

As a sequel to this development, the first international match was played in Great 

Britain in 1872 and was contested by England and Scotland. This sudden boom of 

organized football accompanied by staggering crowds of spectators brought with it, 

certain problems with which other countries were not confronted until much later, 

when professionalism and hooliganism set in. Again the popularity of the game grew 

steadily beyond Europe and Asia but went far into South and North America as well 

as Africa through the expansion of British Empire and imperial influences. 

Today, television has popularized several known leagues in the world, such as 

the English-premier league, German Bundesliga, Italian Serie A, French League 1 and 
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Spanish La liga etc. However, it is has been argued that television promotes football 

violence. It is against this backdrop that this research seeks to find out how television 

as a mass medium influences the behaviour of football fans, using South- South 

Nigeria as a case in point.  

1.2  Statement of the Problem  

The influence of the mass media, especially television on human behaviour 

has been an issue of research for a long period now. Findings from researches have 

shown that television influences human behaviour in a number of ways such as 

aggression, crime, anti-social and criminal behaviour. McQuail (2005) writes that, 

television content is heavily saturated with violence and that viewing of violent 

entertainment increases the likelihood of aggressive behaviour. Baran (2002) writes 

that, the degree of our dependence on the mass media and their content is the key 

variable in understanding when and why media messages alter audience beliefs, 

feelings or behaviour. In Nigeria, the beaming of English Premiership, European 

 league, Nigerian league and other professional football competitions 

appear to have some kind of influence on football fans. This is particularly manifest at 

viewing centres where fans gather to watch football, exhibit certain level of anti-

social behaviour. It is not certain whether their exposure to football on television is 

responsible for such behaviour. More worrisome is the seeming acts of violence, 

hooliganism, killing, destruction of property, bitterness and hatred etc. The question 

is; what is actually responsible for the anti-socio behaviour often exhibited by football 

fans, especially at viewing centres? It is in this light that the study investigated the 

influences of televised European football on the behaviour of fans in the viewing 

centres in the South- South, Nigeria. 
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1.3  Objectives of the Study  

The broad objective of this study is to ascertain the anti-social and pro-social 

influences of viewing football on television. Following from this, some the following 

objectives were designed to: 

1. Find out Nigerian football fans in the South-South who watch televised European 

football at viewing centres. 

2  Ascertain reasons for their preference of televised European football.  

3 Determine the extent the viewership of European football influences the behaviour 

of Nigerian football fans in the South-South.  

4 Identify problems associated with viewership of European football. 

5 Identify benefits derived from viewing televised European football. 

1.4 Research Questions  

The following research questions were formulated to guide the proper investigation of 

this research work:  

1. Who are the South-South fans that watch televised European football? 

2. What are the reasons for fans preference of televised European football? 

3. What is the extent of viewership of televised European football on the behaviour 

of fans in the South-South? 

4. What are the problems associated with the viewership of televised European 

football? 

5. What are the benefits derived from viewing televised European football?  

1.5 Hypotheses

H1: Educational level of football fans has no significant influence on the behaviour of 

fans at viewing centres.  
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H2: Membership of club fans has no significant influence on the behaviour of fans at 

viewing centres. 

H3: The frequency of viewership of fans has no significant influence on the 

behaviour of fans at viewing centres. 

1.6 Significance of the Study 

This research work would serve as database for academics who may wish to 

embark on a similar study on the influence of televised European football on Nigerian 

football fans. It is also hoped that, this research would also provide new literature for 

scholars and researchers who are interested in the study of media effect, television 

audience research and would also provide materials for the study of television 

journalism. 

 It would greatly contribute to the existing literature in football journalism. 

Practically, this work would enable football psychologists, sports administrators and 

entire stake holders in football business know how to handle fans-related problems. 

Research at this level would be incomplete if it does not set out clear 

significance to national development. The call for investigation into the social impact 

of television has led many civilized nations of the world to come up with laws that 

allow owners of TV sets to electronically reject violence or antisocial contents. This 

work would provide useful materials that would help protect local football from 

perceived negative influence of televised European football.  

1.7 Scope of the Study 

This study was carried out in South-South Nigeria. South-South Nigeria is 

made up of Akwa Ibom State, Bayelsa State, Cross River State, Delta State, Edo State 

and Rivers State.  This study was delimited to football fans within the age bracket of 
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15-59  who watch football only at viewing centres in the state capitals of the six 

states; Uyo, Yenegoa, Calabar, Asaba, Benin and Port Harcourt .  

1.8 Definition of Terms 

For proper understanding of the topic of this research, certain technical terms 

are defined.  

Influence: The power of television to affect the behaviour of its viewers, positively or 

negatively. 

Televised European Football: All football matches played in European countries 

and beamed into the Nigerian environment. 

Football: A round leather game often played by selected people of not more than 

twenty two in one encounter. 

Behaviour: A response of football fans to action, environment, person and stimuli 

from television during, before and after watching televised European football.  

Football Fans: Persons who watch football at the viewing centers, who are aged 15-

59  (age bracket of the active population in Nigeria). 

South  South, Nigeria: geopolitical zone made up of, Rivers, Cross River, 

Akwa  Ibom, Edo, Bayelsa and Delta State . 
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CHAPTER TWO

LITERATURE REVIEW 

2.1   Professional Football  

Since 1872, football has become a global event. The successful contest 

between England and Scotland brought football to the world stage. Following this 

development in England, professional football was legalized in 1888 when players 

were required to sign a one year deal with any registered football club and to remain 

there. At the end of this contract, clubs could either retain the player(s) or negotiate a 

new contract. Today, the story is the same; buying, retaining and transfer of players 

are common features among football clubs in all of the world  leagues. Sutherland 

and Stewart (1988) comments thus:  

In 1907, Professional Football Association (PFA) was formed to regulate 
uncharacteristic manner of football labour mobility and imposition of 
maximum wage. This success comes to be in 1962 when the imposition of 
maximum wage was abolished (p.612).

Professional football has spread across the globe; each country has its own 

football association, saddled with the responsibility to organize football competition. 

Early among the countries England are Scottish FA (1873), the FA of Wales (1875), 

Irish FA (1880), Netherlands and Denmark (1889), New Zealand (1891), Argentina 

(1893), Chile (1895), Switzerland and Belgium (1895), Italy (1889), Germany and 

Uruguay (1900), Hungary (1901), Finland  (1907).

This development also gave rise to the formation of International de Football 

Federation Association (FIFA) in Paris in May 1904; it had seven founding members 

of France, Belgium, Denmark, Netherlands, Spain, Sweden and Switzerland.  

This staggering development, coupled with the sudden breakthrough 

achievement in Brazilian football in the 1950s and 60s, further influenced European 
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football. Today, it is obvious that club football belong to Europe, while Brazil takes 

the centre stage in international competition such as the world cup.  

Interestingly, Europe has popularized football; it has turned in to serious money 

making business. Today, football competition is been organized in different ways 

such as local, international, continental and friendly matches. The leagues come under 

local competition. The league event is played on yearly basis under the terminology of 

seasons. According to Mbalee (2008) 

Prominent among the football league in the world is the English Premier 
league. The English Premier league has the largest fans and newspaper 
readers all over the world. As far as the international and local league are 
concerned, there is a popular belief that it is English Premier league and 
others (p.4).  

Apart from the English Premier league other leagues that are regularly 

featured in sports network and cable systems beamed and received in Nigeria include: 

German Bundesliga: Bayern Munich

04, Werder Bremen, Stuttgant Bayer Leverkusen, Hannover 96, Hoffenheim, Hertha 

BSC Köln,  Walfsburg, Kaiserslauterm, Mainz 05, Nurnberg, Freiburg Hamburger SV 

and Angsburg. 

Italian Serie A: Juventus, Lazio, Milan, Udinese, Palermo Napoli, Genoa, 

Chievo, Parma, Roma, Siena, Catania, Atalanta, Fiorentina, Cagliari, 

Internazionale, Bologna, Lecce, Novara, Cesena.  

French Ligue I: PSG, Montpellier, Lille, Stade Rennes, Olympique Lyon, 

Toulouse, Lorient, Saint-Etienne, Caen, Olympique Marsel, Sochaux, Evian TG, 

Brest, Auxerre, Valenciennes, Dijon, Bordeaux, Nice, Nancy, Ajaccio.  

Spanish Laliga : Real Madrid, Barcelona, Valencia, Levante, Sevilla, Malaga, 

Espanyol, Athletic club, Atletico Madrid, Rayo Vallecano, Osasuna, Villar real, 
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Real Betis, Sporting Gijon, Getafe, Mallorca, Real Sociedad, Racing Santander, 

Granada   

For English Premier League  Manchester City, Manchester United, New Castle   

United, Chelsea, Tottenham, Liver Pool, Arsenal, Aston Villa, Queens Park 

West Bromwich, Norwich City, Everton, Swansea City. Stoke City, Sunderland, 

Fulham, Wover Hampton, Bolton Wanderers, Blackburn Rovers, Wigan Athletic. 

This record shows the participating leagues in Europe champion league, and the 

current position on the table as 20th Nov. 2011. Source: Arsenal Focus, 22nd

November, 2011.  

Africa and indeed Nigeria are not left out in the football league business, though it 

has been said that, African leagues as well as Nigerian league are dead due to English 

football, Okunna (as cited in Mbalee, 2008)  writes: 

The crave for English premier football has grown so much that in Nigeria, it 
has dealt a terrible blow on the local league, leaving it almost dead. The 
popularity of the game is as a result of the newspaper coverage of the game. 
The mass media have made the world a global village. This it has done so, by 
letting people across different geographical frontiers read and even participate 
in what is happening in faraway counties right at the comfort of their homes 
(p.12).  

2.2  Television and Football Violence 

Television coverage of football has been since 1937 in Europe. The British 

Broadcasting Corporation (BBC) started its TV service in 1936. Although it was 

nearly a year before the first televised football match was screened. BBC.cu.uk

maintained that:  

A specially arranged friendly match between Arsenal and Arsenal Reserves 
at Highbury on 16 September 1937 and the first television FA cup final 
followed soon after on April 31, 1938 between Hundder field Town and 
Preston North. The first FA cup tie other than the final to be shown was a 
fifth round match between Charlton Athletic and Blackburn Rovers on 
February 8, 1947. in 1955, the newly formed British TV station  ITV saw 
televised football as an ideal way of gaining a share of the audience from 
only rival broadcaster, the BBC.  



10

It could also be said that, the staggering popularity of football is due to the 

amount of attention provided by television. From 1970  1992, television had played 

vital role in promoting football locally and globally. According to quardian.co.uk

This period (1970s) is marked by the introduction of TV to the game. 
Though the game itself on the pitch was relatively unchanged by TV. 
What the new medium accomplished was catapulting the sport to even 
higher levels of popularity and helped changed the historical record. 
Prior to TV, there was a scent material available about football and its 
greatest stars. TV allowed for visual record to exist, getting to actually 

Apart from the popularity TV had brought to football and its stars, television has also 

increased football  related violence all over the world. Frosdick and Marsh (2005) 

observe that:  

The game of football has been associated with violence right from the 
beginning in the 13th century England. Mediaval football matches involved 
hundreds of players and were essentially pitched battles between the young 
men of rival villages and towns often used as opportunities to settle old feuds, 
personal arguments and land disputes. This behaviour today, is called football 
hooliganism originated in England in the early 1960s and has been liked with 
the televising of matches (p.19).

2.3  Television and Football Entertainment 

Though researchers have discovered that television viewing has several 

negative effects on the viewing audiences, it has also been discovered that television 

viewing has many positive impacts too. Many television viewers, including football 

fans, watch television to reduce stress, particularly those depressed. It is a notable fact 

that individual suffering from social isolation can employ television to create an 

alternative social relationship with television programmes such as football event that 

provides entertainment as ways of deflecting feelings of loneliness and social 

desertion and deprivation. Okunna (1999) supports this view thus: 

An individual reacts to stimulus and observes the response, this could 
be applied to situation comedy on television. As viewers who are 
depressed or under stress, we observe ourselves laughing (response) at 
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the situation comedy (stimulus). The act of laughing is normally and 
hedonically incompatible with an angry, depressed or other negative 
aroused state (p.179). 

Many football fans have developed personal attachment to some football icons and 

clubs thereby creating pseudo-relationships. Such fans rush into viewing centres 

especially on weekends to catch a glimpse of their favourite clubs and stars.  This 

supports the idea that when an individual is not able to participate in interactions with 

real people, he or she is likely to indicate feeling of loneliness, often times such an 

individual looks for alternative means such as watching football on TV. According to 

Chester Report(1995) cited in Baimbridge, Cameron and Dawson  (1996), television 

is seen as having great impact on football, as a substitute per se for people leisure 

time,  Baimbridge et.al, all agreed that television coverage of football serves as 

alternative attraction and also increase ground advertising revenue. 

The rush for viewing centres and TV at home, and cinema hall and the 

attendant coverage of football on television is now of interest to many. According to 

Baimbridge et.al (1996) television coverage of football games plays a significant role 

thus: 

Satellite television has significant net negative effect on football 
attendance. This has potentially consequences for the growing number 
of professional sports that are now broadcast live satellite and cable 
TV companies. There have been numerous studies of sports attendance 
by economists. One of the major, but largely neglected issue is the 
influence of TV on the demand for tickets which has potential 
Significance for attendances together with finances of individual club. 
The historical relationship between Professional football governing 
bodies took the view that, televising either UK or even continental 
matches would significantly reduce attendance. The difficult 
relationship was illustrated with respect to the 1978 attempted 
exclusion agreement between London Weekend TV (LWT) and the 
football league for 4.7 million pounds (p.12). 
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Okeke (2012) attempting to analyze the impact of television, DSTV, Cable TV 

coverage of European football on Nigerian viewers and their consequences, 

maintained that: 

The story of European football brands is not only about play. It is also 
about business. People gamble before matches some even going into 
bets. Viewing centres   are springing up all over Lagos fitted with flat 
screen television sets and connected to cable television channels. 
Match fixtures are displayed on blackboards planted on street 

 centres charge gate 
fees for football fans who want to watch matches. Some hotels and 
hospitality outfits have joined the fray of showing such matches to 
attract more patronage. Many of them on match days  bring out their 
flat screen television sets out in the   open for free viewing, but every 
patron viewing the match is required to buy drinks, but the viewing  
are running into troubles now the DSTV,  the cable TV company in 
Africa that has the franchise to beam these matches into the continent. 
DSTV wants the viewing centres to pay fees or loyalties to company 
because they charge football fans money to watch. The cable 

 that the channel is for home entertainment by 
subscribers, and if any patron charges money for viewing, the person 
or the company has to pay something to DSTV (p16). 

Television has continued to promote football at the continental level as well as 

national level. Many local matches are televised and international matches as well. 

Millions and millions of people watch the game of football on television, telecasting 

of football matches have also become a source of revenue to clubs as well as 

television stations. Baimbridge et.al (1996) in their study on television coverage of 

FA English Premier League 1993/4 season gave the following data on table 1 below: 
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Club Final 
Position

BSkyB BBC Merit 
Award

Facility 
Fee

Total

Arsenal 4 5 8 739,480 428,515 1,911,495

Aston Villa 10 6 6 505,960 486,300 1,735,76

Blackburn 

Rovers

2 11 12 817,320 899,305 2,460,125

Chelsea 14 3 5 350,280 258,660 1,352,440

Everton 17 5 2 233,520 331,955 1,308,975

Ipswich 

Town

19 4 3 155,680 316,445 1,215,625

Leeds United 5 4 9 700,560 656,155 2,100,215

Liverpool 8 7 9 583,800 582,860 1,910,160

Manchester 

City

16 6 3 272,400 463,035 1,478,975

Manchester 

United

1 12 17 856,240 1,011,375 2,611,115

New Castle 

United

3 7 8 778,400 575,105 2,097,005

Norwich 

City

12 5 5 428,120 405,250 1,576,870

Oldham 

Athletic

21 5 4 77,840 379,495 1,218,835

 Queens Park 9 3 4 544,880 250,905 1,539,285

Sheffield 

United

20 3 3 116,760 243,150 1,103,410

Sheffield 
Wednesday

7 5 4 622,720 397,495 1,763,715

Southampton 18 3 6 194,600 266,415 1,204,515

Swindon 

Town

22 3 3 33,920 243,150 1,025,570

 Tottenham 

Hotspur

15 7 10 311,360 590,615 1,645,475

West Ham 

United

13 4 5 389,200 331,955 1,464,655

  

The table above shows the distribution of television right fees, an objective 

basis of income distribution through a system based on performance. Under this 
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scheme according to Baimbridge (1996), 50% of television was to be shared equally 

amongst the Premier League clubs; 25% to be paid as facility fees for live 

appearances with both home and away teams receiving the same amount and 25% 

distribution as Merit Payment based on final league position. 

2.4 Descriptive Conceptualization of South-South 

South-South geo-political zone of Nigeria is made up of Akwa Ibom State, 

Bayelsa State, Cross River State, Delta State, Edo State and Rivers State with an 

estimated population of 21.9 million people according to 2006 census population 

figure. The region covers a total land mass of about 70,000 Km2  which  makes up 7.5 

described as oil rich region. The major tribes by states are: Ibibio, Annang, Obolo, 

Ibeno, Oron, Ijaw, Efik , Ogoja, Ekom, Itsekiri, Isoko, Urhobo, Ukuani, Bini, Esan, 

Afemai, Kalabari, Ikwere, Andoni, Ibani, Etche, Okirika, and Ogoni. The six states of 

south-south are today known as the core Niger Delta area which was formerly part of 

the Eastern Nigeria. It was earlier called the Oil River because it was the major 

producer of palm oil and was then called the British Oil River Protectorate from 1885 

until 1893 when it expanded and became Niger Coast Protectorate (Wikipedia 

encyclopedia). The region was one of the areas in Nigeria that add early contact with 

the early Europeans who  exploited and influenced Nigerians, part of such influence 

was the acceptance of Western education, language and means of communication . 

However, South-South region was not the first to be influenced by these factors. It is 

on record that the first region, the Europeans influenced was the South-West. The first 

newspaper was published in 1859 at Abeokuta; radio, 1932 in Lagos and television, 

1959 at Ibadan all in the South-West. Today, South-South is also under the strong 

influence of the mass media of communication particularly the television. According 
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to Odufwa (2011) estimated 21.3 million television sets are available in Nigerian 

households consisting 6-10, with a reach of 104,579,722 people or 86% of Nigerian 

population. He went further to present data on programme preference, which revealed 

tha prefer news (64%), drama (50%), Game shows 

(21%), Religious programme (21%) and sport (50%) with female viewership for sport 

14% and male viewership (26%). Odufwa in his study gave distribution of television 

audience in south-south using Living Standard Measure (LSM) of South African 

Adverting and Research Foundation (SAARF) which showed that south-south Nigeria 

have:  

                      155 945 510,297 871 
                                    9675, 658, 0506, 867 
                                  4462,569,112 16, 632 ,817. 

2.5 Theoretical Framework 

This study is anchored on Stimulation Theory.  This theory argues that 

television contents stimulate our senses and arouse our emotional feelings. Wimmer 

and Dominick (2003) commenting on this theory opined:

Stimulation theory explains how people learn from direct experience or from 
observation (or modeling). Some key elements in this theory are attention, 
retention, motor reproduction and motivations. The theory argues that, 
attention to an event is influenced by characteristics of the event and by 
characteristics of the observer, for example, repeated observation of an event 
by a person who has been paying close attention should increase learning. 
Retention refers to how well an individual member behaviour that has been 
observed. Motor reproduction is the actual behavioral enactment of the 
observed event (p401).  

Stimulation theory has been applied in a number of ways in social science 

investigation and has been found very effective in the area of cognitive studies. In 

cognitive studies, the word stimuli is examined as a catalyst that initiates, or provokes 

some sort of reaction. Stimulation is also seen as casual relationship between a 

beginning and an end result, equally seen as an agency or influence that stimulates to 

action that quickens an activity or process. It also describes as an investigator and 
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actual instigation of a particular behaviour with respect to sensation and perception. It 

is used to describe the fundamental component of the transition from environmental 

information to perception. Stimulation theory explains human primary awareness as 

being constructed of the whole experiences (ie stimuli) that are comprised of 

indivisible structures and configurations. This includes a whole concepts as well as 

physical objects. 

This theory also argues that people can learn anti-social or pro-social 

behaviour by watching films and television.  This theory further claims that viewing 

violence prompt more aggression. Theory also suggests that viewing repeated 

antisocial acts makes people more likely to perform these acts in real life.  The 

proponents of this theory equally believe that, that desensitization occurs for people 

who are heavily exposed to violence and antisocial acts becoming less anxious about 

the consequences. 

The basic tenets of this theory capture the main objective of this work which is 

to investigate the anti-social and pro-social influences of televised European football 

on  the behaviour of south-south, Nigerian football fans.  

2.6 Empirical Review of Related Works

Leah, K. (2005), an investigation into fan identity among supporters of 

English football premier league in Lusaka, Zambia.In this study, the researcher 

adopted mixed research methods: participant observation, focus group discussions and 

in-depth interview to obtain relevant data for the study. The FGDs were in three 

groups of 4:5:3 and in-depth interview of 12 respondents. The findings of this study 

showed that, the English football premier league fans in Lusaka differed from their 

counterparts in England in the sense that their engagement with league is almost 

entirely mediated. Given this situation therefore, the fans in Lusaka were exempted 
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from the feeling of presence at the stadium as the matches are happening, yet, why do 

the fans in Zambia followed the league? The study further revealed that, Lusaka fans 

watch English premiership as a way of escaping from idleness and to be socially 

integrated. The findings also revealed that, Lusaka fans rejected local league due to 

poor quality of Lusaka TV, poor publicity, and poor pitch but love English premier 

football because of improve quality of BSKYB that televised English football, the 

introduction of DSTV in Zambia, and pleasure due to classical nature of the English 

football emanating from winning, goal scoring, tactics, fans attachment to clubs, and 

big names of football stars. 

The study concludes that, fans follow the English football because; the teams 

and players represent success. Finally, the work stands in between the assumption 

that, dependence on TV by Zambia English premier football fans is a kind of Media 

Imperialism. 

Veli-Mikko & Asko (2011). Football image profile and fan values. In this 

study, the researchers conducted a quantitative research by collecting data from 350 

respondents; 302 from FIFA Fan Feast Event in Cape Town, South Africa and 48 

Harju Stadium in Jyvaskyla, Finland in a comparative study of international and 

domestic Finnish 

structures of the two groups of football spectators. The study evaluates how the 

information can be exploited when interpreting consumer behaviour in sport 

marketing. The data were analysed with statistical methods in order to find out which 

ed that there 

was no significant difference between the images that the two groups of football 

spectators relate football. The strong values from ten basic values in both groups were 

universalism, benevolence, security, and hedonism .The study also revealed that only 
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means of tradition and stimulations have notable differences between the two target 

groups. The findings also showed that fo

predicted, and also that geographical and cultural differences seem to have less 

important role when studying how spectators view football.

In conclusion, the study states that, football is an international, exciting, and 

fun game that cut across all cultures. 

Troy, O. C. (2007). The effect of fantasy football participation and media 

usage. This study was conducted as a quantitative research. A total of 218 respondents 

were sampled. The focus of the study was on the effects fantasy football participation 

had on the media use, audience activity, viewing motivation patterns and 

gratifications received when simultaneously studying the effect of sport fandom 

identification and gender. The study used regression analysis to analyze the data and 

the results indicated that when examined simultaneously  sport fandom identification 

and gender, fantasy football had a significance effect on the amount of electronic 

media use, involvement and gratification variables of eustress, self- esteem, and 

knowledge and group affiliation. 

The results of the study also revealed that factors which were parts of the viewing 

context in the case of fantasy football participation and sports fandom identification 

were on the amount of media use and gratification received. The study provided 

support to the idea that viewing context should be considered an important factor 

when studying uses and gratifications approach. The study recommended that in any 

study of uses and gratifications, researchers should look at how individuals use certain 

media and what they want from media in addition to social situations which surround 

the use. 
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Emily, M. A.(2007). Women watching football: the televisual gaze and female 

spectatorship .This study was conducted as a survey. The findings revealed that, 

television has changed the way the game of football is played and how spectators are 

affected by football images. The findings also showed that female spectators occupy a 

different space from male football spectators. The study revealed that women were 

less knowledgeable, less interested viewers who come to view matches for ulterior 

motives. The study also affirmed that most spectators who watch football on 

television developed pro-social habit such as self -fulfillment and pleasure 

satisfaction. 

Abby, Waysdor (2012). After the match and beyond football fanfiction and 

Mediatization of Football .This thesis studied footballslash, an online community 

dedicated to writing slash (homoerotic) fanfiction about football players. It analysed 

how its participants 

media landscape and presentation in order to creatively expand its narratives. It 

looked at how they transform what is there through their own creative practices, 

refashioning the information they encounter in order to better suit their own needs and 

desires. They do not claim that their interpretations were true; rather, they seek to 

explore the possibilities of the football text through fiction, enjoying the act of 

interpretation for its own sake. This thesis drew upon the history of fanfiction practice 

and community in order to comprehend this viewpoint. It argues that fanfiction and 

slash fanfiction, as it has moved to the Internet and become more expansive, has 

become a way to interact with potentially any media narrative. Those familiar with the 

practices expect there to be fan fiction for everything. 

This thesis, therefore, also investigated the corollary to this: how did football 

come to be seen as a media narrative to expand? It utilizes the concept of 



20

-

Edwardian printed press to newsreels to digital television, and argues that football, in 

some way, has always been understood as a media object. It also explored the role 

that new media play in contemporary football fan practice and how media 

convergence both intensifies and complicates previous models. As a whole, this thesis 

presented  which previously separate fan 

cultures interact and hybridize in the current media environment. In doing so, it comes 

to an understanding of footballslash and its practices, but also the context in which it 

exists. 

Lacey Elaine Wismer (2011). British- American football: national identity, 

cultural specificity and globalization. This thesis explored the hybridity and 

distinctiveness of British- American football.  Sports have socio-historical links to 

specific nation-states, thus encoding them with culturally specific values.  Despite a 

movement towards cultural convergence, especially of popular culture, aspects of 

sport have remained resistant to dominant globalization trends. This thesis revealed 

that the globalization of American football to Britain has been a process which makes 

concessions to the local, while still retaining many of its global characteristics.  

Through an ethnographic study of one team, the researcher spent an entire season 

becoming an ethnographer and understanding the British-American football culture 

from the perspective of the participants themselves.  Analysis of data collected 

through participant observation and interviews revealed a number of themes which 

defined British -American football as a hybrid and distinctive sport.  First, that 

British- American football was distinctive within the domestic British sports space 

because of its unique combination of American characteristics.  Second, that 
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localization influences the structuring of British- American football under the amateur 

code, in order for the sport to better fit within the British sporting habit. Finally, that 

the two branches of American football in Britain, the NFL and the British grassroots 

were found to be involved in a disparate relationship which involved each branch 

concentrating on their own separate agendas for the sport.  In conclusion, the 

American football played in Britain is British American football and this study 

importantly demonstrated that while a sport can retain its roots in terms of its physical 

appearance and playing structure, in order for it to infiltrate a foreign sports space, 

concessions must be made to the local sporting culture.  The single most important 

thread that ran throughout this thesis was that American football could, and has, taken 

on multiple meanings, which were dependent upon the national context in which it 

was being played.  It emphasizes the idea of globalization as globalization; that the 

local is important in the global aspirations of the sport of American football. British 

American football has placed a uniquely British stamp on an otherwise purely 

American pastime.  

         Adeleye, A. (2013). Media coverage of the national sports festival. This 

research work explores a mixed research methods; content analysis and survey 

research designs, the researcher content analyzed 9 editions of The Nigerian Observer

and Vanguard newspapers, 150 respondents for the survey from Delta, Edo and Ondo 

states, the researcher was particular about other means through which the respondents 

exposed themselves to national sports festival, in the survey. The main objective of 

this study was to find out the extent of coverage given to national sports festival by 

the Nigerian mass media using two newspapers from the Nigerian newspapers. The 

survey method was to support the content analysis method. In this study, the findings 

revealed that, The Nigerian Observer and Vanguard published 343 stories in the 9 
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Saturdays between the month of November and December 2012, National Sports 

Festival had 49 stories (14 %) while other sports stories appeared 294 times (86%). 

The researcher concluded that the media coverage of National Sports Festival was 

low. From the survey on media preference by respondents and how best the media 

covered National Sports Festival. The findings revealed that, television came first by 

65 respondents (48%), 50 respondents preferred radio ( 37%) and 20 respondents 

opted for newspapers. 

development: a study of Complete Sports newspaper. The researcher employed survey 

research method using a sample size of 100 (96 returned questionnaire copies) drawn 

from Edo State with a population of 3,233,366. The primary objective of this study 

was to evaluate the extent of the influence of print media in creating public awareness 

and generating opinion on sports related issues. The research findings revealed that,50 

(52%) respondents agreed that sports articles enlightened and informed them of the 

latest sports happenings, 27(28 %) said sports articles provide facts for analysis while 

19 (19.7%) were undecided. The researcher concluded that Nigerian print media 

create awareness and generate opinion on sports related issues. 

Hewitt, A., Norton, K. & Lyons, K. (2014).Movement profile of elite 

women football 

team ranking. The researchers investigated the movement patterns in 

football and averred that football have been reported in depth but less 

research exists for women football. The aims of the study were to identify the 

movement profiles of elite women football players in international competition and 

examine the effect on the level of opposition, based on Federation Internationale de 

Football Association (FIFA) rankings had on the physical demands of the game. 
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Minina xX athlele tracking devices were used to 15 players during 13 international 

matches against opponent teams of varying ability. Total distance covered averaged 

9292 +_ 175m. There was a decreased in high-intensity running(HIR) in the 60-to75-

minutes and 75-to90 minutes periods compared to the 0-to 15 minutes period of 

22.4% and 26.1% respectively (P=0.022,P=0.004) although sprint distance remain 

unchanged across game periods. HIR distances covered were significantly greater for 

midfielders versus defenders, while defenders had lower sprinting compared to both 

midfielders and attackers. Stronger opponents elicited less (HIR) and greater low 

speed activity (LSA) compared to playing teams of similar or lower ranking. The 

researchers concluded that, the results of their study would help coaches to compare 

players for international competition and show the different demands required 

depending on the ability of opponents. 

Summary 

 Sports particularly European football has been covered in-depth and beamed 

into Nigerian environment and shown on our TV screens daily, with large number of 

active Nigerian population going crazy for it, yet little research has been carried out in 

this direction. It is clear from the literature review that research interest has never 

been narrowed in, on the pro-social and anti-social influences of televised European 

football on the behavior of football fans in the viewing centres in Nigeria. This 

research therefore would provide the available literature for researchers who may 

want to look at this area in their own way. 
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CHAPTER THREE

RESEARCH METHOD 

This chapter presents the method that was adopted in conducting this research. 

It is treated under the following headings: research design, population of the study, 

sample size and sampling technique, description of research instruments, validity of 

research instrument, reliability of research instrument, method of data administration 

and collection and data analysis techniques.  

3.1 Research Design 

The researcher adopted two designs, namely; survey and ethnography (mixed 

research methods).  

3.1.1 Survey 

The survey research design is considered appropriate for this study because it 

helps in the understanding of the behaviour of subject in their natural setting and the 

study of media effects as well as audience research (Wimmer and Dominic, 2003). 

Onyishi and Omemma (2010) also assert that, survey is the most effective method 

when a sample of the population is required for the study . This method is also seen 

as a reliable method for perception studies such as determining the influence of

televised European football on the behaviour of Nigerian football fan in the viewing 

centres in the  South-South, Nigeria. 

3.1.2 Focus Group Discussions (FGDs) 

This includes any study of the group of people for the purpose of describing 

their socio-cultural activities and patterns. Focus Group Discussions essentially 

involve descriptive data collection as the basis for interpretation. It represents a 

dynamic picture of the way of life of some interacting social ground. Akinade and 
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Owolabi (2009) averred that, Focus Group Discussions approach lends itself to 

qualitative research. 

3.2      Population of the Study 

3.2.1 Survey

The population of the study is made up of the six states in the South-South.

Cross River, Akwa-Ibom, Edo, Delta, Bayelsa and Rivers. Besides having a good 

number of football fans in all the states of the South-South, Nigeria, the study 

required the views of the informed population who to some extent, are knowledgeable 

in what they watch on television and are able to give authoritative and informed 

analysis about them, hence the choice of football fans who watch matches at viewing 

centres and are 15-59 years old. Osuala ( 2005) agreed that population can be defined 

to guide the proper investigation of a study. Therefore the age- range used in this 

study is accepted to be the most appropriate age-rage. The population according to 

National Bureau of Statistics (2010) is 11,541,125, therefore, the total population for 

the survey is 11,541,125. 

The breakdown is shown in Table 2 below: 

Table 2: Components of the study by 15-59 year old 

S/N State Population

1 Cross River 1,983,740

2 Akwa Ibom 2,599,749

3 Edo 1,778,351

4 Delta ,1892,734

5 Bayelsa 1,137,14

6 Rivers 3,172,837

Total 11,541,125
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3.2.2 Focus Group Discussions (FGDs) 

The population for the Focus Group Discussions aspect of the study is based 

on selected units of ten elements in the six states of the South-South, Nigeria. Because 

it will be cumbersome, costly, and time consuming to conduct a Focus Group 

Discussions with the entire selected sample for this study, ten elements were chosen 

from each unit (stratum) purposively selected, from a viewing centre. The reason for 

this was to create a balance in the study and the data were used for qualitative 

analysis. 

3.3 Sample and Sampling Techniques 

3.3.1 Survey 

The survey sample size for this study is 414. The researcher arrived at the size 

through the application of National Statistical Service (NSS) formula, using 

Australian Calculator to determine the sample size because the population is known. 

See appendix 1 for the workings on sample size determination using this formula. 

3.3.2 Survey Sample Size Determination 

This study used a sample size of 414 respondents. The sample size was 

obtained using the Australian Calculator, provided by the National Statistical Service 

(NSS) for sample size determination. 

The Australian calculator provides a simplified method of determining the 

sample size, especially when the population is known. (See appendix iii a) 

The researcher provided the required values in order to determine the sample 

size. First, the researcher provided the confidence level which is 93%, followed by the 

population of the study which is already known to be 11,541,125 people. The next 

step was the provision of the estimate of variance or proportion, which was assumed 
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to be 50% i.e. 0.5. Then, the error limit or confidence interval of 0.05 was provided. 

(See appendix iiib) 

From the result of the above calculation, the basic sample size for a population 

of 11,541,125 is 385(See appendix iiic). But, this method of determining the sample 

size allows room for over sampling. The aim of this provision is to take care of 

possible loss of copies of the data collection instrument. National Statistical Service 

(2012, para. 8) states th

population will need to take into account the number of individuals or groups that will 

,p.46

researcher decides to use over sampling, let him estimate the response rate as a means 

   

In this study, 93% response rate was adopted to calculate for over sampling. 

The calculation for contingency is presented below: 

n2 = Minimum sample size 
       Anticipated response rate  

n2  = sample size adjusted for response rate  

Minimum sample size = 385 

Anticipated response rate= 93% 

n2 = 385/0.93 = 413.978 = 414 

 The proportional stratified sampling is used to arrive at the number of 

respondents selected from each of the six stratum of the population. Using the formula 

below: 

Nh = (Nh/N) x n

Where: 

nh = Sample size of  stratum 

Nh =  Population of sample for stratum 
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N = Total  population size 

n         =           Total sample size 

Cross River

(1983740 /11541125)x 414 

             (0.1718844567) x 414 

             = 71.160165074 

              = 71      

Akwa Ibom 

( 2599749/11541125) x414 

             (0.2252595826) x 414 

             = 93.257467196 

=  93 

Edo

           (1778351/11541125) x 414 

            (0.1540881846) x 414 

             = 63.792508424 

             = 64

Delta

(1892734/11541125) x 414 

(0.1639990902) x 414 

67.895623343 = 68 

Bayelsa 

(113714/11541125)x 414 

(0.009852939) x 414 

4. 9079116746 = 4 

Rivers 

(3172857/11541125) x 414 

( 0.274915747) x 414 

113.81511926  =114 
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Table 3: Sample size for each component of the population

S/N State Population Sample size

1 Cross River 1,983,740 71

2 Akwa Ibom 2,599,749 93

3 Edo 1,778,351 64

4 Delta 1,892,734 68

5 Bayelsa 1,137,14 4

6 Rivers 3,172,837 114

Total 11,541,125 414

3.3.3 Focus Group Discussions (FGDs) Sample Size Determination 

This researcher adopts a purposive sampling technique. Since the subjects 

understudy is active viewing fans, the researcher selects ten elements from each unit 

(stratum) per state for the Focus Group Discussions (60; 10 per group for six groups).  

3.4 Description of Research Instruments (Survey and Focus Group 

Discussions)

The research instruments for collecting data for this study were combinations 

of the questionnaire and Group interview (GI). 

(i) Questionnaire The influence of televised European football on the

behaviour of football fans in the viewing centres in the South-South, Nigeria 

questionnaire was divided into two sections  Bio-data (question 1-5) and was 

formulated in the non-dichotomous response format while questions 6 -46 were 

formulated in the likert scale type format on a five-point scale such as Strongly Agree 

(SA), Agree (A), Undecided (UN), Disagree (D) and Strongly Disagree (SD). These 
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questions provided answers to research questions one to five (1-5) and similarly 

provided options for the testing of the three hypotheses formulated for the study.  

(ii)  Group Interview (GI) This technique was used to obtain relevant qualitative 

data for the study. These data supplied answers to the five (5) research questions as 

support to the questionnaire. Five items were designed to elicit information for the 

Focus Group Discussion segment of the study.   

3.5 Methods of Data Collection 

The researcher worked with research assistants to administer the copies of the 

questionnaire on the respondents in the six selected states of the South-South geo-

political zone of the country to ensure that the total copies of questionnaire that was 

administered was the same with the number retrieved. The researcher was present at 

the point of administration to answer all oral questions from the respondents and give 

guidance within the confines of research ethics where necessary on how the 

questionnaire should be completed and to meet with the respondents for the Focus 

Group Discussions.  

3.6 Validity of Research Instruments 

A research of this nature must show how valid the instruments are in 

measuring what they are set to measure. The researcher designed two instruments ( a 

set of questionnaire for the survey and Interview Guide were used for the pilot study. 

All the instruments were subjected to content and construct validity. This was done to 

ensure that the instruments accurately measured what they were set out to measure. 

The research instruments were subjected to content scrutiny by experts in the field of 

Psychology, Mass Communication, Educational Research and Methodology and 

Physical Science/ Football Psychology as well as the Research Supervisors. The 
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researcher ensured that the items in the research instruments successfully measured 

the theoretical constructs of this study, which then led to the fine-tuning of the items 

in the questionnaire and interview schedule for the Focus Group Discussions to make 

them suitable for the study. 

3.7 Reliability of Research Instruments 

The reliability of the research instrument is the degree to which it can yield 

consistent finding when replicated. The reliability of the two (questionnaire and 

Interview Guide) instruments were explained as follows: 

3.7.1 Reliability for Survey (Questionnaire) 

The reliability of this instrument was established from a pilot test conducted 

by the researcher. Twenty active football fans ate, 

University of Nigeria, Nsukka, were used. The retrieved questionnaire copies were 

analyzed using C lpha to determine reliability coefficient. The analysis is 

given below: 

Reliability 

Scale: VARALL 

Case Processing Summary

N %

Cases Valid 20 100.0

Excludeda 0 .0

Total 20 100.0

a. List wise deletion based on all variables in 

the procedure.
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                   Table 4 

Intraclass Correlation Coefficient

Intraclass 
Correlationa

95% Confidence Interval F Test with True Value 0 
Lower 
Bound Upper Bound Value df1 df2 Sig 

Single Measures .114b .060 .233 6.689 19 817 .000 

Average Measures .850c .739 .930 6.689 19 817 .000 

Two-way mixed effects model where people effects are random and measures effects are fixed.

a. Type C intra class correlation coefficients using a consistency definition-the between-measure 

variance is excluded from the denominator variance.

b. The estimator is the same, whether the interaction effect is present or not.

c. This estimate is computed assuming the interaction effect is absent, because it is not estimable 

otherwise.

his means that, it 

has high internal consistency value. Therefore, the instrument has the reliability to 

measure the problem under investigation. 

3.7.2   Reliability for the Focus Group Discussions 

The reliability for the Focus Group Discussion was established with a pilot 

study of eight respondents purposively selected from among football fans in another 

viewing centre at Odi ate who were not among the respondents that took part in 

the survey. Their responses: 

Reliability Statistics

Cronbach's 

Alpha N of Items

.850 44
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Question 1: How do you become football fans? Do you think European football has 

influence on you and the local league? 

We actually became football fans through the viewing centres because 
we spend most of our time here. The European football has the same 
effect on us as fans and on the Nigerian league, we cannot watch the 
local league, the urge is not always there, we can abandon things for 
European league the same way we abandon local league, particularly 
when our clubs are playing. Foreign league carries glamour, well 
sponsored, good media coverage; some of us watch when we are 
bored. 

Question 2: How do you interact with people when watching football match that 

seems your club is losing and there after lost, or your club is wining and thereafter 

won? 

In the past I do get angry when my club is losing or lost, but now I 
understand what sportsmanship is all about (a Barcelona fans 
emphasised).  Loosing or wining is the spirit of the game, but the truth 
is that we are always happy if it works in our favour; when our clubs 
win their matches. But some people quarrel or fight. The results do not 
really determine the number of times we watch football.(However, 
during critical games if my club loses it affects me because I may not 
be able to watch another match. (A Chelsea fans emphasised).

Question 3: Do you derive any benefit for watching televised European football? 

We are football fans mainly because it gives us joy and entertainment. 

Question 4: Do you think there are problems with viewership of televised European 

football? 

The problems are that we now aligned with the Europeans. We are also 
addicted to their games, because of this, sometimes violence fans of 
opposing club fans fight. A fan narrated his NYSC experience thus: at 
Akumbe Lafia, Nassarawa State, in 2006 in one of the encounters 
between Chelsea versus Arsenal (a Chelsea fan stabbed the opponent 
fan to death.) 

Question 5: What are your reasons for preferring European football? 

Our reasons are many, some are: quality of the game, the players,
glamour, standard of the game and good facilities. 
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3.8 Method of Data Analysis (Survey and Focus Group Discussions)

The research questions were analysed using frequency tables and simple 

percentages, while the Pearson Product Moment Correlation Coefficient (PPMCC) 

was used to test the three hypotheses at 0.05 level of significance. The FGDs were 

used to discuss the five (5) research questions in support of the questionnaire.  
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CHAPTER FOUR 

4.1 DATA ANALYSIS AND PRESENTATION 

This chapter presents the data generated for this study; from the survey to the 

ethnography. The data were presented in four segments; analysis in percentages, 

descriptive data from Focus Group Discussions, testing of hypothesis and discussion 

of findings. 

Data Presentation and Analysis 

SECTION A: BIO-DATA OF RESPONDENTS ( 5-9 ) 

Table 5:SEX OF RESPONDENTS

Frequency Percent
Valid Percent

Cumulative 

Percent

FEMALE 123 29.8 29.8 29.8

MALE 290 70.2 70.2 100.0

Total 413 100.0 100.0

Table 5 shows the sex bio-data of respondents. Out of 413 respondents whose 

responses were collected and analysed, 123 (29.8 %) respondents (fans) were female 

and 290 (70.2%) respondents (fans) were male. This shows that there were more male 

fans than female in South-South Nigeria. The result is illustrated in the bar chart 

below:  
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Table 6 shows the age distribution of respondents, 20 (4.8%) respondents were 

in the age bracket of 39 and above, 36 (8.7%) respondents were in age category of 33-

38, 75 (18.2%) respondents were in the age- range of 27-32, 132 (32.0%) respondents 

were in the age range of 15-20, and 150 (36.3%) respondents were in the category of 

21-26 of age. This result can further be interpreted to mean that, the dominant age of 

football fans in South-South Nigeria is between 15-26 years of age. The entire age 

distribution of respondents is given in a bar chart below: 

Table 6 :AGE OF RESPONDENTS

Frequency Percent Valid Percent

Cumulative 

Percent

39 & ABOVE 20 4.8 4.8 4.8

33-38 36 8.7 8.7 13.6

27-32 75 18.2 18.2 31.7

15-20 132 32.0 32.0 63.7

21-26 150 36.3 36.3 100.0

Total 413 100.0 100.0
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Table 7 above shows the educational attainment of respondents and reveals 

that, 24 (5.8%) respondents had attained primary school,174 (42.1%) respondents had 

attained secondary school, and 215(52.1%) respondents had acquired tertiary 

education. See bar chart  

Table  7:  EDUCATIONAL ATTAINMENT OF RESPONDENTS

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

PRIMARY 24 5.8 5.8 5.8

SECONDARY 174 42.1 42.1 47.9

TERTIARY 215 52.1 52.1 100.0

Total 413 100.0 100.0



42

Table 8 :OCCUPATION OF RESPONDENTS

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

ARTISAN 20 4.8 4.8 4.8

PETTY TRADER 29 7.0 7.0 11.9

PUBLIC 

SERVANT
32 7.7 7.7 19.6

CIVIL 

SERVANT
43 10.4 10.4 30.0

BUSINESS 71 17.2 17.2 47.2

STUDENT 218 52.8 52.8 100.0

Total 413 100.0 100.0

Table 8 above shows occupational distribution of respondents and reveals that 

out of 413 respondents,20 (4.8%) were artisans, 29 (7.0%) respondents were petty 

traders, 32 (7.7%) respondents were public servants,43 respondents (10.4%) were 

civil servants, 71(17.2%) respondents were business men and women and 218(52.8%) 

respondents were students. The result is presented in the bar chart below:    
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Table 9 above shows the marital status of the respondents,1(0.2%) respondent 

co-habiting,8(1.9 %) respondents divorced,89(21.5%) respondents married and 315 

(76.3) were singles. The result is illustrated in bar chart below : 

Table 9:MARITAL STATUS OF RESPONDENTS

Frequency Percent Valid Percent

Cumulative 

Percent

COHABITING 1 .2 .2 .2

DIVORCED 8 1.9 1.9 2.2

MARRIED 89 21.5 21.5 23.7

SINGLE 315 76.3 76.3 100.0

Total 413 100.0 100.0
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SECTION B: THEMATIC CONSIDERATION 

Table 10:  Most Preferred Club/League by Nigerian Fans? 

CLUBS

Frequency Percent
Valid 

Percent
Cumulative

Percent

BAYERN MUNICH 3 .7 .7 .7

OLIMPIQUE 
MARCEL

4 1.0 1.0 1.7

OTHERS 6 1.5 1.5 3.1

INTER MILAN 8 1.9 1.9 5.1

DOLPHIN 9 2.2 2.2 7.3

SUPER EAGLE 14 3.4 3.4 10.7

ARSENAL 46 11.1 11.1 21.8

BARCA 50 12.1 12.1 33.9

MAN U 101 24.5 24.5 58.4

CHELSEA 172 41.6 41.6 100.0

Total 413 100.0 100.0

Table 10 shows the fans preference and strongest attachment to European 

clubs and leagues, the table reveals that most fans preferred English clubs and league, 

172 (41.6%) respondents were Chelsea fans, 101(24.5%) respondents were 

Manchester United fans, 46 (11.1%) respondents were Arsenal fans. The second 

category based on fans preference was Barcelona FC {Spanish Laliga} 50(12.1%). 

The table is illustrated in the bar chart below:   
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Table 11: RESPONDENTS  VIEWS ON HOW THEY BECAME FANS (TV 
VIEWING)  

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid DISAGREE 5 1.2 1.2 1.2

STRONGLY 
DISAGREE 

6 1.5 1.5 2.7

UNDECIDED 14 3.4 3.4 6.1

AGREE 158 38.3 38.3 44.3

STRONGLY AGREE 230 55.7 55.7 100.0

Total 413 100.0 100.0
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Table 11 above shows that 5(1.2%) respondents disagreed that they were not 

fans through TV viewing, 6 (1.5%) respondents strongly disagreed, 14 (3.4%) 

respondents remained neutral, 158 (38.3 %) respondents agreed and 230 (55.7 %) 

respondents strongly agreed. The result is presented in the bar chart below: 
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Table 12:  RESPONDENTS  VIEWS ON HOW THEY BECAME FANS 
(THROUGH A BROTHER OR SISTER)

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY AGREE 13 3.1 3.1 3.1

AGREE 44 10.7 10.7 13.8

DISAGREE 114 27.6 27.6 41.4

STRONGLY 
DISAGREE 

119 28.8 28.8 70.2

UNDECIDED 123 29.8 29.8 100.0

Total 413 100.0 100.0

Table 12 above shows that 13(3.1%) respondents strongly agreed that they 

became football fans through a brother or a sister. 44 (10.7%) respondents agreed.114 

(27.6%) respondents disagreed, while 199(28.8%) respondents strongly disagreed and 

123 (29.8%) respondents remained undecided. Table 12 is illustrated in the bar chart 

below: 
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Table 13: RESPONDENTS VIEWS ON HOW THEY BECAME FANS (AT
VIEWING CENTERS)

Frequency Percent
Valid 

Percent
Cumulative 

Percent

STRONGLY 
DISAGREE

57 13.8 13.8 13.8

STRONGLY AGREE 64 15.5 15.5 29.3

UNDECIDED 82 19.9 19.9 49.2

AGREE 93 22.5 22.5 71.7

DISAGREE 117 28.3 28.3 100.0

Total 413 100.0 100.0

Table 13 above shows that 93(22.5%) respondents agreed that they became 

fans through viewing centers.64 (15.5%) respondents strongly agreed, 57(13.8%) 
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respondents strongly disagreed, 117 (28.3%) respondents disagreed and 82(19.9 %) 

respondents were undecided. Table 13 is illustrated in the bar chart below:  

Table 14: I AM PASSIONATE ABOUT FOOTBALL

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY 
DISAGREE 

36 8.7 8.7 8.7

UNDECIDED 42 10.2 10.2 18.9

DISAGREE 46 11.1 11.1 30.0

AGREE 143 34.6 34.6 64.6

STRONGLY AGREE 146 35.4 35.4 100.0

Total 413 100.0 100.0

Table 14 above shows that 146 (35.4%) respondents strongly agreed that they 

were passionate about European football,143 (34.6%) respondents agreed that they 
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were passionate about football,36(8.7%) respondents strongly disagreed.46 (11.1%) 

respondents disagreed and 42(10.2%) respondents were undecided. Table 14  is 

illustrated in bar chart below: 
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Table 15: EUROPEAN FOOTBALL IS MORE THAN JUST A GAME

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

DISAGREE 33 8.0 8.0 8.0

UNDECIDED 34 8.2 8.2 16.2

STRONGLY 
DISAGREE 

51 12.3 12.3 28.6

AGREE 130 31.5 31.5 60.0

STRONGLY AGREE 165 40.0 40.0 100.0

Total 413 100.0 100.0 

Table 15 above shows that 33(8.0%) respondents disagreed that football is 

more than just a game. 34 (8.2%) respondents were undecided, 51(12.3%) 

respondents strongly disagreed.130 (31.5%) respondents agreed and 165(40.0%) 

respondents strongly agreed that football is more than just a game. Table 15 is 

illustrated in the bar chart below: 
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Table 16: EUROPEAN FOOTBALL IS MORE TECHNICAL THAN 
AFRICAN/NIGERIAN FOOTBALL

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

DISAGREE 13 3.1 3.1 3.1

STRONGLY 
DISAGREE 

17 4.1 4.1 7.3

UNDECIDED 25 6.1 6.1 13.3

AGREE 140 33.9 33.9 47.2

STRONGLY AGREE 218 52.8 52.8 100.0

Total 413 100.0 100.0

Table 16 above shows the reason for respondents

football. 13 (3.1%) respondents disagreed that European football is more fantastic 

than African/Nigerian football, 17(4.1%) respondents strongly disagreed. 25 (6.1%) 

respondents were undecided, 140 (33.9%) respondents agreed that European football 

is more fantastic than African and Nigerian football and 218 (52.8%) respondents 

strongly agreed. Table 4.14 is represented in the bar chart below: 
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Table:17 EUROPEAN FOOTBALL IS ENTERTAINING

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

DISAGREE 4 1.0 1.0 1.0

STRONGLY DISAGREE 9 2.2 2.2 3.1

UNDECIDED 15 3.6 3.6 6.8

AGREE 169 40.9 40.9 47.7

STRONGLY AGREE 216 52.3 52.3 100.0

Total 413 100.0 100.0 

Table 17 above shows 

football is entertaining, 4(1.0%) respondents disagreed that European football was not 

entertaining, 9 (2.2%) respondents strongly disagreed, 15(3.6%) respondents were 

undecided, 169 (40.9%) respondents agreed that European football was entertaining 

and 216 (52.3%) respondents strongly agreed that European football was entertaining. 

Table 17 is presented in bar chart below: 
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Table 18 :THE QUALITY OF THE EUROPEAN FOOTBALL IS THE BEST

Frequency Percent
Valid 

Percent
Cumulative 

Percent

DISAGREE 7 1.7 1.7 1.7

STRONGLY DISAGREE 8 1.9 1.9 3.6

UNDECIDED 29 7.0 7.0 10.7

AGREE 172 41.6 41.6 52.3

STRONGLY AGREE 197 47.7 47.7 100.0

Total 413 100.0 100.0

Table 18 above shows that 197 (47.7%) respondents strongly agreed that the 

reason  they watched televised European football was because the quality of the game 

was the best.172 (41.6%) respondents agreed. 29(7.0%) respondents declined 

comment. 8 (1.9%) respondents strongly disagreed and 7(1.7%) respondents 

disagreed. The result is shown in the bar chart below: 
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Table 19: QUALITY OF OFFICIATING OF EUROPEAN FOOTBALL

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY DISAGREE 6 1.5 1.5 1.5

DISAGREE 15 3.6 3.6 5.1

UNDECIDED 78 18.9 18.9 24.0

AGREE 139 33.7 33.7 57.6

STRONGLY AGREE 175 42.4 42.4 100.0

Total 413 100.0 100.0

Table 19 presents the result on whether respondents (fans) watched televised 

European football because of the quality of officiating, the table shows that 6 (1.5%) 

respondents strongly disagreed, 15(3.6%) respondents disagreed. 78 (18.9%) 

respondents declined comments.139 (33.7%) respondents agreed and 175(42.4%) 

respondents strongly agreed. The result is illustrated in the bar chart below: 
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Table 20: QUALITY OF FOOTBALL FACILITY IN EUROPE

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY DISAGREE 6 1.5 1.5 1.5

DISAGREE 16 3.9 3.9 5.3

UNDECIDED 77 18.6 18.6 24.0

AGREE 132 32.0 32.0 55.9

STRONGLY AGREE 182 44.1 44.1 100.0

Total 413 100.0 100.0 

Table 20 gives the responses of respondents on the quality of facilities in the 

European stadia as reason for fans viewership of European football. 6 (1.5%,) 

respondents strongly disagreed, meaning that facilities were not the reasons for their 

viewership of European football.16(3.9%) respondents disagreed.77(18.6%) 

respondents declined comments.132(32.0%) respondents agreed and182 (44.1%) 

respondents strongly agreed that the quality of facilities is the reason  they watched 

European football. The responses were presented in the bar chart below: 
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Table 21:WATCHING FOOTBALL ON TV GIVES ME 
EMOTIONAL RELIEF 

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY 
DISAGREE 

41 9.9 9.9 9.9

UNDECIDED 47 11.4 11.4 21.3

DISAGREE 68 16.5 16.5 37.8

STRONGLY AGREE 121 29.3 29.3 67.1

AGREE 136 32.9 32.9 100.0

Total 413 100.0 100.0

Table 21 above shows the respondents  opinions on whether watching 

televised European football gave them emotional relief. 41(9.9%) respondents 

strongly disagreed. 47 (11.4%) were undecided. 68 (16.5%) respondents 

disagreed,121(29.3%) respondents strongly agreed, and 136 (32.9%) respondents 

agreed that watching European football on TV gave them emotional relief. Table 21 is 

illustrated in the bar chart below: 
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Table 22: I ENJOY WATCHING EUROPEAN FOOTBALL BECAUSE OF 
ITS VISUAL IMPACT

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY 
DISAGREE 

22 5.3 5.3 5.3

DISAGREE 61 14.8 14.8 20.1

UNDECIDED 78 18.9 18.9 39.0

STRONGLY AGREE 85 20.6 20.6 59.6

AGREE 167 40.4 40.4 100.0

Total 413 100.0 100.0

Table 22 above shows the views of respondents if they enjoyed watching 

European football because of the TV visual impact. 22 (5.3%) respondents strongly 

disagreed. 61 (14.8%) respondents disagreed, meaning that they do not enjoy 

watching European football because of its visual impact, 78 (18.9%) respondents 

could not comment on it, while 85(20.6%) respondents strongly agreed on this factor. 

167(40.4%) respondents agreed. This table is presented below in a bar chart. 
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Table 23: I ENJOY WATCHING EUROPEAN FOOTBALL BECAUSE OF 
ABILITY TO IDENTIFY PLAYERS

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY 
DISAGREE 

39 9.4 9.4 9.4

UNDECIDED 46 11.1 11.1 20.6

DISAGREE 55 13.3 13.3 33.9

STRONGLY AGREE 130 31.5 31.5 65.4

AGREE 143 34.6 34.6 100.0

Total 413 100.0 100.0

Table 23 above shows the views of respondents on the benefits they derived in 

watching televised European football with respect to identification of players. 39(9.4 

%) respondents strongly disagreed, meaning that they do not watch European football 

on TV because of identification of players, 46 (11.1%) respondents refused to 

comment,55(13.3%) respondents disagreed, meaning that they do not watch European 

football on TV because of identification of player, but 130(31.5%) respondents 

strongly agreed and 143 (34.6%)  respondents agreed. The bar chart below illustrates 

table 23 further.  
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Table 24: I ENJOY WATCHING EUROPEAN FOOTBALL ON TV 
BECAUSE OF ABILITY TO RECALL EVENTS

Frequency Percent
Valid 

Percent
Cumulative 

Percent

STRONGLY 
DISAGREE

40 9.7 9.7 9.7

DISAGREE 59 14.3 14.3 24.0

UNDECIDED 63 15.3 15.3 39.2

AGREE 112 27.1 27.1 66.3

STRONGLY AGREE 139 33.7 33.7 100.0

Total 413 100.0 100.0

Table 24 above presents the views of respondents on whether or not they 

enjoy watching televised European football. From the table, 40 (9.7%) respondents 

strongly disagreed, meaning that they do not watch European football on TV because 

it has the ability to recall event (slow motion), 59 (14.3%) respondents disagreed. 63 

(15.3%) respondents remained undecided, 112 (27.1%) respondents agreed and 139 

(33.7%) respondents strongly agreed that they watched televised European football 

for the benefit of the fact that TV has the ability to recall event. Table 24 is in the bar 

chart below: 
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Table 25: WATCHING FOOTBALL ON TV CREATES 
ENTERTAINMENT LEEWAY FOR ME

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

DISAGREE 29 7.0 7.0 7.0

STRONGLY 
DISAGREE 

39 9.4 9.4 16.5

UNDECIDED 48 11.6 11.6 28.1

STRONGLY AGREE 121 29.3 29.3 57.4

AGREE 176 42.6 42.6 100.0

Total 413 100.0 100.0

Table 25 above shows 

European football creates entertainment leeway for them. 29 (7 %) respondents 

disagreed, meaning that televised European football do not creates entertainment 

leeway for them, 39 (9.4%) respondents strongly agreed that it does no creates 
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entertainment leeway for them, 48 (11.6%) respondents declined 

comment,121(29.3%) respondents strongly agreed and 176 (42.6%) respondents 

agreed. Table 25 is presented in a bar chart below: 

Table 26: GIVES ME AN IN-DEPTH KNOWLEDGE OF FOOTBALL 
WORLD

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

DISAGREE 28 6.8 6.8 6.8

STRONGLY 
DISAGREE 

29 7.0 7.0 13.8

UNDECIDED 44 10.7 10.7 24.5

AGREE 145 35.1 35.1 59.6

STRONGLY AGREE 167 40.4 40.4 100.0

Total 413 100.0 100.0

Table 26 presents 

televised European football. The table shows that 145(35.1%) respondents agreed that 
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televised European football gives them an in-depth knowledge of football world.167 

(40.4%) respondents strongly agreed that televised European football gives them in-

depth knowledge of football world while 28(6.8%) respondents disagreed and 29 

(7.0%) respondents strongly disagreed, 28(6.8%) respondents disagreed and 

44(10.7%) respondents were undecided. Table 26 is shown in bar chart below: 

Table 27: MAKES MORE ANALYTICAL IN FOOTBALL

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

DISAGREE 36 8.7 8.7 8.7

STRONGLY 
DISAGREE 

43 10.4 10.4 19.1

UNDECIDED 48 11.6 11.6 30.8

STRONGLY AGREE 137 33.2 33.2 63.9

AGREE 149 36.1 36.1 100.0

Total 413 100.0 100.0
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Table 27 above shows that, 36 (8.9 %) respondents disagreed, meaning that 

they do not watched European football because it makes them more analytical in 

football. 43 (10.3%) respondents strongly disagreed. 48 (11.6%) respondents  were 

undecided. 137 (33.2%) respondents strongly agreed that, televised European football 

makes them more analytical and 149 (36.1%) respondents agreed. The bar chart 

below illustrates the r
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Table 28: WACTCHING FOOTBALL CREATES REAL  FOOTBALL 
WORLD FOR ME

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

DISAGREE 36 8.7 8.7 8.7

UNDECIDED 56 13.6 13.6 22.3

STRONGLY 
DISAGREE 

66 16.0 16.0 38.3

STRONGLY AGREE 118 28.6 28.6 66.8

AGREE 137 33.2 33.2 100.0

Total 413 100.0 100.0

Table 28 above shows the benefit derived for viewing televised European 

football by Nigerian football fans. The table shows that 36 (8.7%) respondents  

disagreed, meaning that televised European  football do not creates real football world 

for them. 56 (13.6%) refused to comment.66 (16.0%) respondents strongly 

disagreed.118 (28.6%) respondents strongly agreed that televised European football 

creates real football world for them and,137(33.2%) respondents agreed. Table 4.27 is 

replicated diagrammatically in the bar chart below: 

\ 
\\ 
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Table29: VIEWERSHIP AFFECTS LOCAL LEAGUE 
PARTICIPATION 

BY STAKEHOLDERS

Frequency Percent
Valid 

Percent
Cumulative 

Percent

STRONGLY 
DISAGREE

14 3.4 3.4 3.4

DISAGREE 28 6.8 6.8 10.2

UNDECIDED 58 14.0 14.0 24.2

AGREE 151 36.6 36.6 60.8

STRONGLY AGREE 162 39.2 39.2 100.0

Total 413 100.0 100.0

Table 29 above shows the views of respondents on the effects of European 

football viewership on the participation by stakeholders. This table shows that 14

(3.4%) respondents strongly disagreed. 28(6.8%) respondents disagreed. 58 (14.0%) 

respondents were undecided.151 (36.6%) respondents agreed that European football 

viewership affects local league participation by stakeholders.162(39.2%) respondents 

strongly agreed. Table 29 is illustrated graphically in a bar chart below: 
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Table 30: VIEWERSHIP PREVENT LOCAL LEAGUE PATRONAGE BY 
NIGERIAN FANS

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY 
DISAGREE 

16 3.9 3.9 3.9

DISAGREE 22 5.3 5.3 9.2

UNDECIDED 56 13.6 13.6 22.8

AGREE 132 32.0 32.0 54.7

STRONGLY AGREE 187 45.3 45.3 100.0

Total 413 100.0 100.0

Table 30 above shows resp

football prevents local league patronage by Nigerian fans. The table shows that 16 

(3.9%) respondents strongly disagreed, meaning that European football does not 

prevent local league patronage by Nigerian fans. 22(5.35%) respondents 

disagreed,56(13.6%) were undecided. 132 (32.0%) respondents agreed that European 

football prevents local league patronage by Nigerian football fans. 187(45.3%) 

respondents strongly agreed. Their views were represented diagrammatically in the 

bar chart below: 
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Table 31: EUROPEAN LEAGUE SUPPORT BY NIGERIAN FANS 
PREVENT STADIUM VIEWERSHIP OF LOCAL LEAGUE

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY 
DISAGREE 

11 2.7 2.7 2.7

DISAGREE 22 5.3 5.3 8.0

UNDECIDED 43 10.4 10.4 18.4

AGREE 88 21.3 21.3 39.7

STRONGLY AGREE 249 60.3 60.3 100.0

Total 413 100.0 100.0

Table 31 above shows that fans rating of the effects of televised European 

football on Nigerian league, measuring such effect on fans stadium viewership of 

local league. The 31 table shows that 11(2.7%) respondents strongly disagreed, 

meaning that European football does not prevent fans from stadium viewership of 

local league. 22(5.3%) respondents disagreed. 43(10.4%) respondents were 

undecided. 88 (21.3%) respondents agreed and 249 (60.3%) respondents strongly 

agreed that televised European football prevents stadium viewership of local Nigerian 

league. Bar chart below further illustrates the result: 
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Table 32: I ABANDON EVERY THING TO WATCH FOOTBALL WHEN 
MY CLUB IS PLAYING

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

UNDECIDED 46 11.1 11.1 11.1

STRONGLY 
DISAGREE 

66 16.0 16.0 27.1

STRONGLY AGREE 88 21.3 21.3 48.4

AGREE 102 24.7 24.7 73.1

DISAGREE 111 26.9 26.9 100.0

Total 413 100.0 100.0

Table 32 above shows the extent of hooliganism associated with televised 

European football. The table presents the views of fans on whether they do abandon 

their normal duties to watch European football. 46 (11.1%) respondents declined 

comment. 66 (16%) respondents  strongly disagreed, meaning that they cannot 

abandon their normal duty for European football .88 (21.3%) respondents strongly 

agreed, meaning that they can abandon everything for European football 102(24.7%) 

respondents agreed. 111(26.9%) respondents disagreed .The results were 

diagrammatically illustrated in the bar chart below: 
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Table 33 : I HAVE NOTICED NEGATIVE CHANGES IN MY ATTITUDE 
TOWARDS PEOPLE AND THINGS

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

UNDECIDED 40 9.7 9.7 9.7

STRONGLY AGREE 44 10.7 10.7 20.3

AGREE 63 15.3 15.3 35.6

STRONGLY 
DISAGREE 

125 30.3 30.3 65.9

DISAGREE 141 34.1 34.1 100.0

Total 413 100.0 100.0

Table 33 above shows the opinion of the respondents on how they do react to 

people and things since they started watching televised European football. The table 

reveals that 40 (9.7%) respondents could not decide whether or not they have noticed 

negative change in their attitudes towards people or things. 44 (10.7%) respondents 

agreed strongly. 63(15.3%) respondents agreed. 125(30.3%) respondents strongly 
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disagreed and 141(34.1%) respondents disagreed. The findings were 

diagrammatically represented in the bar chart below: 

Table 34: MY EMOTIONAL STATUS SINCE I STARTED WATCHING 
HAS BEEN UNSTABLE

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY AGREE 41 9.9 9.9 9.9

UNDECIDED 56 13.6 13.6 23.5

AGREE 81 19.6 19.6 43.1

STRONGLY 
DISAGREE 

115 27.8 27.8 70.9

DISAGREE 120 29.1 29.1 100.0

Total 413 100.0 100.0

Table 34 presents the views of respondents on their emotional status since they 

started watching football. 41(9.9%) respondents strongly agreed that their emotional 



72

status since they started watching football has been unstable. 56 (13.6%) respondents 

were undecided. 81(19.6%) respondents agreed 115 (27.8%) respondents strongly 

disagreed, meaning that their emotional status has been stable .120 (29.1%) 

respondents disagreed. The bar chart below illustrates these findings: 

Table 35: ACTION BY A FOOTBALLER ON TV HAS AFFECTED MY 
NORMAL LIFE

Frequency Percent
Valid 

Percent
Cumulative 

Percent

UNDECIDED 52 12.6 12.6 12.6

STRONGLY AGREE 65 15.7 15.7 28.3

AGREE 81 19.6 19.6 47.9

STRONGLY 
DISAGREE

90 21.8 21.8 69.7

DISAGREE 125 30.3 30.3 100.0

Total 413 100.0 100.0

Table 35 above shows the result of the investigation on whether the action of a 

footballer has affected the normal life of fans before. The responses on the extent of 
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hooliganism associated with Nigerian football fans using this variable, shows that 

52(12.6%) respondents were undecided. 65(15.7%) respondents strongly agreed that 

the action of a footballer on TV has affected their normal life. 81(19.6%) respondents 

strongly agreed,90(21.8%) strongly disagreed,125(30.3%) respondents strongly 

disagreed. The result is illustrated in the bar chart below: 
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Table 36: I DONT FEEL SATISFIED WHEN WATCHING FOOTBALL 
INVOLVING ANOTHER CLUB

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY AGREE 59 14.3 14.3 14.3

UNDECIDED 65 15.7 15.7 30.0

STRONGLY 
DISAGREE 

77 18.6 18.6 48.7

AGREE 99 24.0 24.0 72.6

DISAGREE 113 27.4 27.4 100.0

Total 413 100.0 100.0

Table 36 presents the extent of hooliganism amongst Nigerian fans. The table 

presents the results of the views of respondents on how they do feel when they are 

watching football match involving another club. 59 (14.3%) respondents strongly 

agreed that they do not always feel satisfied with other matches. 65 (15.7%) 

respondents were undecided.77(18.6%) respondents strongly disagreed, meaning that 

they do feel satisfied. 99 (24.0%) respondents agreed they do not feel 

satisfied.113(27.4%) respondents disagreed, that means they do feel satisfied when 

watching other matches. The bar chart below further illustrates the result: 
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Table 37: I CAN SHOUT BECAUSE OF EUROPEAN FOOTBALL

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY 
DISAGREE 

33 8.0 8.0 8.0

UNDECIDED 46 11.1 11.1 19.1

DISAGREE 58 14.0 14.0 33.2

STRONGLY AGREE 118 28.6 28.6 61.7

AGREE 158 38.3 38.3 100.0

Total 413 100.0 100.0

Table 37 above presents the view of the respondents on the problem associated 

with televised European football. This table reveals that 33(8%) respondents claimed 

that they do not shout as a result of televised European football. 46 (11.1%) 

respondents were undecided. 58 (14.0%) respondents disagreed.118 (28.6%) strongly 

agreed and158(38.3 %) respondents agreed that they can shout. The result is again 

demonstrated in the bar chart below: 
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Table 38: I DO QUARELL WHEN AM WATCHING TELEVISED 
EUROPEAN FOOTBALL

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

UNDECIDED 41 9.9 9.9 9.9

STRONGLY 
DISAGREE 

77 18.6 18.6 28.6

AGREE 82 19.9 19.9 48.4

STRONGLY AGREE 96 23.2 23.2 71.7

DISAGREE 117 28.3 28.3 100.0

Total 413 100.0 100.0

Table 38 above shows that 82 (19.9%) respondents do quarrel because of 

televised European football. 96 (23.2%) respondents strongly agreed that they do 

quarrel.77(18.6%) respondents strongly disagreed that they do not quarrel.177(28.3%) 

respondents disagreed and 41(9.9%) respondents were undecided. This table is further 

illustrated in bar chart below: 
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Table 39: I DO FIGHT BECAUSE OF TELEVISED EUROPEAN 
FOOTBALL

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

AGREE 45 10.9 10.9 10.9

UNDECIDED 74 17.9 17.9 28.8

STRONGLY AGREE 79 19.1 19.1 47.9

STRONGLY 
DISAGREE 

97 23.5 23.5 71.4

DISAGREE 118 28.6 28.6 100.0

Total 413 100.0 100.0

Table 39 above shows 

televised European football, table 39 respondents views whether they do 

fight because of European football. 45 (10.9%) respondents agreed. 74 (17.9%) 

respondents were undecided. 79 (19.1%) respondents strongly agreed. 97 (23.5%) 

respondents strongly disagreed and 118(28.6%) respondents disagreed. The result is 

further presented in the bar chart below: 
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Table 40: I BECOME AGGRESSIVE WHEN WATCHING MATCH THAT 
SEEMS MY CLUB IS LOSING OR LOST AT LAST

Frequency Percent
Valid 

Percent
Cumulative 

Percent

UNDECIDED 44 10.7 10.7 10.7

DISAGREE 64 15.5 15.5 26.2

STRONGLY 
DISAGREE

71 17.2 17.2 43.3

AGREE 116 28.1 28.1 71.4

STRONGLY AGREE 118 28.6 28.6 100.0

Total 413 100.0 100.0

Table 40 above shows 

associated with televised European football and reveals that 44 (10.7%) respondents 

could not comment whether or not they become aggressive when watching European 

football that seems their clubs are losing or lost at last. 64 (15.5%) respondents 

disagreed. 71 (17.2%) respondents strongly disagreed. 116 (28.1%) respondents 

agreed that they had experienced aggressive behaviour due to televised European 

football and 118(28.6%) respondents strongly agreed. The bar chart below also shows 

the result: 
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Table 41: I WATCH EUROPEAN FOOTBALL ONCE IN A WEEK

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY AGREE 45 10.9 10.9 10.9

UNDECIDED 71 17.2 17.2 28.1

STRONGLY 
DISAGREE 

78 18.9 18.9 47.0

DISAGREE 97 23.5 23.5 70.5

AGREE 122 29.5 29.5 100.0

Total 413 100.0 100.0

This table 41 above shows es they do 

watch European football. The table presents the result on the option once in a week 

and revealed that 45 (10.9%) respondents strongly agreed.71 (17.2%) respondents 

were undecided.78 (18.9%) respondents strongly disagreed, 97(23.5%) respondents 

disagreed and 122 (29.5%) respondents agreed that they do watch European football 

once in a week. The result is further shown in the bar chart below: 
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Table 42: I WATCH TELEVISED EUROPEAN FOOTBALL TWICE IN A 
WEEK

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY AGREE 53 12.8 12.8 12.8

UNDECIDED 65 15.7 15.7 28.6

STRONGLY 
DISAGREE 

78 18.9 18.9 47.5

DISAGREE 105 25.4 25.4 72.9

AGREE 112 27.1 27.1 100.0

Total 413 100.0 100.0

Table 42 above shows the frequency of viewership of football by respondents 

and revealed that 53(12.8%) respondents accepted the option that they do watch 

European football 2 times in a week. 65(15.7%) respondents were undecided. 78 

(18.9) respondents strongly disagreed.105 (25.4%) respondents disagreed and 112 
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(27.1%) respondents agreed on this option. This result is also presented in the bar 

chart below: 

Table 43: I WATCH TELEVISED EUROPEAN FOOTBALL THREE 
TIMES IN A WEEK

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

UNDECIDED 57 13.8 13.8 13.8

STRONGLY AGREE 68 16.5 16.5 30.3

STRONGLY 
DISAGREE 

89 21.5 21.5 51.8

AGREE 96 23.2 23.2 75.1

DISAGREE 103 24.9 24.9 100.0

Total 413 100.0 100.0

Table 43 above shows the responses of respondents on their frequencies of 

viewership of televised European football. 57 (13.8%) respondents were undecided 

.68 (16.5%) respondents accepted the option with strongly agreed. 89 (21.5%) 
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respondents strongly disagreed. 96 (23.2%) respondents  agreed. 103 (24.9%) 

respondents disagreed . The result is also shown in the bar chart below: 

Table 44: I WATCH TELEVISED EUROPEAN FOOTBALL FOUR 
TIMES IN A WEEK

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

UNDECIDED 65 15.7 15.7 15.7

STRONGLY AGREE 68 16.5 16.5 32.2

AGREE 80 19.4 19.4 51.6

STRONGLY 
DISAGREE 

98 23.7 23.7 75.3

DISAGREE 102 24.7 24.7 100.0

Total 413 100.0 100.0

Table 44 above shows that 65 (15%) respondents were undecided whether or 

not they do watch football four times in a week. 68 (16.5%) respondents strongly 
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agreed.80(19.4%) respondents agreed on this option. 98 (23.7%) respondents strongly 

disagreed.102 (24.7%) respondents disagreed. The bar chart below further illustrates 

  

Table 45: I WATCH TELEVISED EUROPEAN FOOTBALL FIVE TIMES 
IN A WEEK

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

UNDECIDED 64 15.5 15.5 15.5

STRONGLY AGREE 65 15.7 15.7 31.2

AGREE 81 19.6 19.6 50.8

DISAGREE 100 24.2 24.2 75.1

STRONGLY 
DISAGREE 

103 24.9 24.9 100.0

Total 413 100.0 100.0

Table 45 above shows that 64 (15.5%) were undecided as to whether or not 

the viewed European football 5 times in a week. 65 (15.7%) strongly agreed on this 
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option .81(19.6%) respondents agreed.100 (24.2%) respondents disagreed and 

103(24.9%) respondents strongly disagreed. The result is illustrated in the bar chart 

below: 

Table 46:
WATCH FOOTBALL TO BE SATISFY(1-2 TIMES)

Frequency Percent
Valid 

Percent
Cumulative

Percent

STRONGLY 
AGREE

53 12.8 12.8 12.8

UNDECIDED 64 15.5 15.5 28.3

STRONGLY 
DISAGREE

75 18.2 18.2 46.5

DISAGREE 92 22.3 22.3 68.8

AGREE 129 31.2 31.2 100.0

Total 413 100.0 00.0

Table 46 above shows the result on the option on the number of times 

respondents viewed European football and how that determine the level of influence 
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on them. 53(12.3%) respondents strongly agreed on this option that they viewed 1-2 

times in a week to be satisfied.64 (15.5%) were undecided. 75(18.2%) respondents 

strongly disagreed.  

Table 47: RESPONDENTS  VIEWS ON THE NUMBER OF TIMES THEY 
WATCH EUROPEAN FOOTBALL TO BE SATISFY 3-6 TIMES

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

UNDECIDED 59 14.3 14.3 14.3

STRONGLY AGREE 70 16.9 16.9 31.2

AGREE 90 21.8 21.8 53.0

STRONGLY 
DISAGREE 

95 23.0 23.0 76.0

DISAGREE 99 24.0 24.0 100.0

Total 413 100.0 100.0

The table 47 above shows the result of the option 2 that was given to 

respondents to measure the frequency of their exposure to televised European football 
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and the level of influence on them. 70 (16.9%) strongly agreed that they were satisfied 

if they watch 3-6 times in a week. 90 (21.8%) agreed on this option. 59 (14.3%) were 

undecided and 95 (23%) strongly disagreed on this option while 99 (24%) disagreed. 

Illustration is presented in the bar chart below: 

Table 48:  7 TIMES & ABOVE

Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

STRONGLY AGREE 41 9.9 9.9 9.9

AGREE 59 14.3 14.3 24.2

DISAGREE 101 24.5 24.5 48.7

STRONGLY 
DISAGREE 

105 25.4 25.4 74.1

UNDECIDED 107 25.9 25.9 100.0

Total 413 100.0 100.0

Table 48  above shows the result of the option that was given to respondents to 

measure the frequency of the exposure to televised European football and how it 
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determine the level of effects on them. The table shows that 41 (9.9%) strongly agreed 

that they viewed 7 times and above to be satisfied. 59 (14.3%) agreed.101(24.5) 

disagreed.105 (25.4%) strongly disagreed.107 (25.9%) were undecided. The 

interpretation here is that, those who viewed 7 times and above are heavy viewers. 

The bar chart below illustrates the result: 

Descriptive Analysis from Focus Group Discussions (FGDs)  

The questions for the FGDs were drawn from the research questions 

Question 1:  How do you become football fans (means)? Do you think that televised 

European football has influence on you and the local league? The researcher 

explained what he meant by means. 

Focus Group Discussions from Edo State had this to say: 
Most of us develop interest in football because of the availability of 
viewing centers and television sets at home. Yes, televised European 
football has effects on us.  It takes us to the modern world of football. 
It helps us to know the rules governing football, apart from taking us to 
the modern world of football, sometimes, we have been influenced 
negatively by actions of footballers; Flores (striker) from Liverpool 
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fought  Abramovi (defender) Chelsea on his ear and Flores was bound 
from playing ten matches. We Chelsea fans were very angry and feel 
like fighting. The reason for this influence is the fact that, the game of 
football goes with emotions. Sometimes the attitudes of some white 
(European) players towards black players affect us negatively, take for 
instance a situation where a European player calls a black player 
monkey (Racism) and throw banana at him, this will eventually annoy 
you because injury to one is injury to all, and if this is not checked the 
essence of the game would be defeated.   Apart from this, European 
football also affects our league because it kills our interest in the 
Nigerian games (Quotation from FGDs in Edo State).

Focus Group Discussions from Akwa Ibom State explained that: 
TV is the major means through which we know about European 
football through unlimited access to satellite   TV for viewing 
European football. Everything in life has both positive and negative 
sides. Televised European football has both positive and negative 
effects on us in this part of the world. You cannot devote time and 
energy for something if that thing d
comes with interest; it is that interest that would determine the extent 
of the effect it has on you.  There is no way a fan would watch 
Barcelona and Real Madrid play  that the game will not have 
psychological effect on the fan, the quality  of game, the tactics will 
give you the impression that either Barcelona or Real Madrid is 
superior. However, from observation in various viewing centres where 
we do watch European football, it appears that our support for 
European football is taking a new and dangerous dimension. In 
2007/2008 edition of the European Cup final between Chelsea FC and 
Manchester United, argument ensured between the two fans in Aba the 
commercial city of Abia State over the prediction of the match; this led 
to quarrel between the supporters of the two clubs which eventually 
turned into serious fight. A similar situation was also observed in 
Rivers State where the social life of the youths have been affected by 
televised European Football, a situation where supporters of 
Manchester United called Red Devils or Germans and were identified 
with squadron drink and Chelsea fans known as the blues and were 
identified with Chelsea hot drink .    Televised European football 
intensifies cult activities in South-South Nigeria, and affects the level 
of attention given to our local leagues. However, we believe that the 
positive effects of televised European football outweigh the negative 
effects (Quotation from FGDs in Akwa Ibom State).

Focus Group Discussions in Rivers State affirmed that: 
Many football fans do not have television sets at home, so they mostly 
go to viewing centers to watch matches.  However, they also read 
newspapers; use the phones and other mass media to get information 
on football.  Televised European football has dealt a serious blow on 
Nigerian League and we the spectators are negatively and positively 
influenced. In Rivers State here, the problem is between supporters of 
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Man Chester United FC and Chelsea FC supporters, Chelsea is like 
African club. We always quarrel whenever the two teams meet. Each 
encounter gives us psychological and emotional problems, it affects 
our mind-sets, we see each other as the devil; it affects the way we 
relate with others, the way we talk and even our academic works. 
Sometimes we go to our face book page to quarrel or abuse our friends 
who are in the opposing clubs. In Okirika, a supporter of Chelsea and 
Manchester United fought and injured themselves, in 2008, there was a 
serious clash between Man Chester United supporters and Chelsea fans 
in K-Dere and B-Dere communities in Gokana LGA  here in Rivers 
State that led to destruction of lives and properties. In Kenya, a 
supporter of Arsenal FC committed suicide when Arsenal lost to 
Manchester United in a Champions League Quarter Finals. In 2008 

chester United
their Champions league victory in Russia. Actions by match officials 
like the Centre referee as well as their assistance sometimes irritate 
fans, especially when what seems to be foul is not given and the ones 
that are given are not foul balls, such decisions at times turn the game 
around and increase the joy or anger of football fans depending on who 

in the minds of the Supporters (Quotation 
from FGDs in Rivers State). 

Focus Group Discussions in Cross River State confirmed that: 
Most football fans prefer viewing center, because it allows them to 
interact with other football fans, watching televised European football 
brings emotional relief to football fans but also have negative effect on 
fans. We heard a situation where two football fans in UNICAL fought, 
stoning each other with blocks.  We are usually upset each time 
Manchester United plays against Chelsea.  In 2008 at a particular 
viewing center during the finals of European Champions between 
Manchester United and Chelsea, immediately chester United
lifted the trophy, fight broke out between the fans of the two clubs. We 
have also witnessed a situation where people of the same blood fight as 
a result of football argument, most of these negative incidents are 
common among fans who see televised European football as do-or 
die thing. These football fans are mostly aggressive if their clubs are 
losing or lost at a critical time, say 80-90 minutes of the game. They 
equally become happy if their clubs win their matches. Well, here in 
Cross River State we would say that the  effects of televised European 
football is 50: 50  on us as fans but has killed local league (Quotation 
from FGDs in Cross River State). 

Focus Group Discussions in Delta State explained that:  
TV at home and viewing centers are the major means through which 
we become football fans, we start with TV at home and end up as fans 
at viewing centers. Watching of football brings social satisfaction, 
football is also an emotional thing, and football fans can do anything 
because of football especially the crazy fans. Supporters of European 
clubs in Nigeria sometimes argue on some kind of issues, quarrel, and 
fight and even  gamble. We should see football as game of 
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entertainment and not a war fare as most fans do. It does not make 
sense to fight for the person cannot 
fight for us. All of us here are supporters of one English club or  the 

belong to any club at home .We watch it for the purpose of 
entertainment so we normally support the winning side irrespective of 
our clubs (Quotation from Delta State FGDs).

Focus Group Discussion in Bayelsa State explicate thus:
Viewing center is the main point of contact to all fans.  European 
football affects us so much because of our interest is more on it than 
our local league. If our team is playing and we suspect foul play in 
officiating, sometimes it turns to hot argument, Chelsea fans fought 
with Manchester United fans in 2009 UEFA Finals. In spite of all these 
negative effects we cannot watch our own (Nigerian) games because 
European League is well taken care of, so many of us forget about 
local league for this  reason (Quotation from Bayelsa State FGDs).

Question 2: How do you interact with people when watching football match that 
seems your club is winning and thereafter the club won. Or your club is losing and 
finally lost.  Does it determine the number of times you watch other matches?    

Focus Group Discussions from Edo State had this to say: 
The outcome of every game determine if we will watch another game, 
if our clubs win, that will automatically motivate us to watch other 
matches because football is an emotional game .The conduct of some 
of the officials also affect us and to a greater extent determine whether 
we will watch the remaining matches. The truth is that, in Europe the 
big clubs are sometimes favoured in certain matches .The referees may 
award penalty to such club which may eventually give the club 
winning advantage, this may cause discouragement and equally affect 
our psychological disposition to watching other matches and affects us 
negatively including how we interact with people, although sometimes 
we try to suppressed such negative feelings or attitude to enable us 
remain normal (Quotation from FGDs in Edo State). 

Focus Group Discussions from Akwa Ibom State explained that: 
We are always excited when our clubs win and that energies us to 
watch other scheduled matches for that very day. When our clubs lost, 
we lose interest in other matches. Some of us can abandon everything 
to watch football, including our soup pot on the fire, our church 
activities as well, to some of us, we can only look at the nature of 
what we are about to do, especially, if it concerns our future such as 
preparing for examination, though this may depends on our maturity 
(Quotation from FGDs in Akwa Ibom State).  

Focus Group Discussions in Rivers State affirmed that: 
Some of us watch all the matches before we are satisfied, but 
sometimes if we miss watching any match, we always look out for 
alternative; ask those who watched how the match went, eager to know 
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the scores. This is very common among active fans particularly, the 
Manchester United fans, a Manchester fans stressed. We are always 
interested to know if Manchester United won or lost, who scored goal 

complete our matches in a week even the match review can satisfy us ( 
Quotation from FGDs in Rivers State).

Focus Group Discussions in Cross River State explained: 
We are mostly satisfied depending on the number of times our clubs 
win their matches. Again, the number of times also determines the 
effect of televised European football on us. Let us use this illustration 
to further answer this question; those who give much time to reading 
are more brilliant and do better in examination than those who put in 
little time and effort. This situation also applies in football viewing, 
those who watch televised European football say   3-10 times in a 
week are likely to react violently to football issues than those fans who 
watch 2-3 times in a week. Fans who watch 3-10 times are those that 
give much time in analysing, arguing, sometimes bet money, quarrel 
and sometimes fight. It is the more you watch, the more you know and 
the more you are affected (Quotation from FGDs in Cross River State). 

Focus Group Discussions in Delta State confirmed that: 
We are fans that watch football because of entertainment and to know 
what is happening in the world of football. We normally support the 
winning  side, but however, some of us here watch two or three times 
in a week to   be satisfied , but the professional fans would like to 
watch all the matches  before they are satisfied, majority of them are 
idle people(fans) dedicated to watching European football, these fans 
sometimes gamble, bet money,  phones and cars and if their clubs lose 
a match they become angry and aggressive because of their money 
,phones and cars, especially if a fan or fans from the winning or 
opposing side make jest of them (Quotation from FGDs in Delta 
State). 

Focus Group Discussions in Bayelsa explicate that: 
We do feel the pains of losing any match and some times, do meditate 
on the match we have lost but it does not stop us from discussing the 
matches. We also feel excited when our clubs win (Quotation from 
FGDs in Bayelsa State). 

Question 3: Do you derive any benefit from watching televised European football?
Focus Group Discussions from Edo State had this to say: 

There are several psychological benefits that we derive from watching 
televised European football, to some of us, we learn the new and 
modern techniques, it helps us to be analytical and acquire new skills, 
especially for those of us who are footballers .It also gives us 
emotional relief, current tactics, it takes us to the stadium where the 
matches are played, it creates real football world and also provides a 
menu of entertainment (Quotation from FGDs in Edo State). 
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Focus Group Discussions from Akwa Ibom explained that: 
We can start by saying that European football is quiet interesting 
because of the standard of the game, and is far ahead of African and 
Nigerian leagues in terms of standard of the game, the quality of the 
game and the facilities, it tells you that these people know what  they 
are doing, and they are doing something better than what we  are doing 
here in Nigeria that is why when we are emotionally down,   we go 
watching televised European Football, and if our clubs win their 
matches we are emotionally relief and happy. Apart from being 
emotionally relief, televised European football creates a great 
opportunity for socialization; you can see a supporter of a particular 
club buy drinks for all his fellow supporters especially if the club wins 
a match. There was this incident in Aba, Abia State, between me and 
another Chelsea fan who fly a full colour of the club, on sighting me 
on Chelsea cap gave me a lift and bought drinks for me, that you 
cannot get in Nigeria for supporting Eyimba of Aba because of the 
poor standard. European football brings people together (a member 
emphasized in the FGDs) (Quotation from FGDs in Akwa Ibom State). 

Focus Group Discussions in Rivers State affirmed that: 
Some of us watch European football for the sake of entertainment to 
know how the goals were scored, who scored the goals, we also watch 
European football to comfort our souls. Through European football we 
get to know many countries of the world that ordinarily we would not 
have known, so with football we traveled to America, Europe and even 
Asian countries. Televised European football helps us to understand 
the  European pattern of play, we could recognize the players and 

playing for, this is  how we come to know Messi and Drogba who are 
our role models. European football also gives us money, it brings 
different people from different religious and cultural background 
together; the Muslims and Christians come together because of 
football. Football unite people across cultural boundaries, it serves as 
an umbrella that accommodate everybody (Quotation from FGDs in 
Rivers State). 

Focus Group Discussions in Cross River State confirmed that:  
To know more about football and for the purpose of entertainment, 
televised European football also creates real football world for us to 
know the names of the players and their countries, to also know the 
pattern of play, the conduct of European football, to be more analytical 
Televised European football also gives us emotional relief when we are 
psychologically down. All these benefits are as a result of the standard 
of the European football (Quotation from FGDs in Cross River State). 
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Focus Group Discussions in Delta State explained that: 
Televised European football gives us emotional satisfaction, creates 
fun, entertainment, it helps us learn new skills, love, affection and 
unity-it brings people together (Quotation From FGDs in Delta State).

Focus Group Discussions in Bayelsa State narrated thus: 
Televised European football keeps us company, it relieves us from 
boredom of long silent evening we feel happier when we watch  
European football, it helps us to improve on our football skills, level of 
association and also creates entertainment for us (Quotation From 
FGDs in Bayelsa State). 

Question 4: Do you think there are problems with viewing televised European 
football? 

Focus Group Discussions in Edo State affirmed that: 
There are so many problems associated with the viewership of 
televised European football; 
violent behaviour because of our affiliations to European clubs. We do 

ubs. A Manchester United fan 

I prevented a Chelsea fan from buying fuel because I wanted my 
follow  Manchester United fan to buy, I knew  the man was a 
Manchester United fan because h chester United

 (Quotation from FGDs in Edo State).

Focus Group Discussions in Akwa Ibom State affirmed that: 
From the answers we gave you earlier, you can clearly see the 
problems associated with televised European football, such as 
formation of mini cult groups, fighting, quarrelling, drinking and 
smoking (Quotation from FGDs in Akwa Ibom State). 

Focus Group Discussions in Rivers State narrated that: 
The problems were listed in our earlier discussion, such as quarrelling, 
fighting, destruction of properties and Killing (Quotation from FGDs 
in Rivers State).

Focus Group Discussions in Delta State maintained that: 
Some of the problems are gambling, idleness, shouting, fighting, and 
killing (Quotation from FGDs in Delta).

Focus Group Discussions in Cross River State confirmed: 
The major problems with televised European football are; the fans are 
aggressive, sometimes they do quarrel, fight or kill each other
(Quotation from FGDs in Rivers State).

Focus Group Discussions in Bayelsa State explained: 
Some football fans use the viewing center as a meeting point to trap 
their enemies. Sometimes they may start with irrelevant argument that 
would lead to fight. Again, some of us are addicted to European 
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football to the extent that it affects our lectures if matches clashed 
with our lectures. We also waste our resources (Quotation from FGDs 
in Bayelsa). 

Question 5: What are your reasons for the preference of European football? 

Focus Group Discussions in Edo State affirmed that: 
 We prefer the European football to our own local league because it is 
the most entertaining league (Quotation from FGDs in Edo State). 

Focus Group Discussions in Akwa Ibom State affirmed that: 
We love it because of the standard of the game, facilities, organization 
and again watching football particularly at viewing center helps us to 
socialize (Quotation from FGDs in Akwa Ibom State). 

Focus Group Discussions in Rivers State affirmed that: 
European football offers us what Nigerian league could not offer; 
quality pattern of play, entertainment, modern techniques, money, 
brings unity and a means of socialization, these are the reasons for 
preference (Quotation from FGDs in Rivers State)

Focus Group Discussions in Delta State maintained that: 
We actually prefer European football to Nigerian league because 
European football is more entertaining than Nigerian league ( 
Quotation from FGDs in Delta).

Focus Group Discussions in Cross River State confirmed:  
The quality of the European game, standard of the game and the ability 
to present the real football world is our reason for preference 
(Quotation from FGDs in Rivers State).

Focus Group Discussions in Bayelsa State explained: 
Because of the quality of the game and to the TV coverage; you can 
see the players from dressing room to the pitch to goal scoring even to 
substitution (Quotation from FGDs in Bayelsa). 
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4.2 Test of Hypotheses  
 H1: Educational level has no significant influence on the extent of viewership of 
European  football 

Table 49:      EDUCATIONAL ATTAINMENT * IAM PASSIONATE ABOUT 
FOOTBALL 

IAM PASSIONATE ABOUT FOOTBALL

Total SD D UD A SA

EDUCATIONAL 

ATTAINMENT 

PRIMARY Count 0 4 3 3 14 24

Expected Count 1.9 2.7 2.4 8.5 8.5 24.0

SECONDARY Count 16 21 15 59 63 174

Expected Count 13.9 19.4 17.7 61.5 61.5 174.0

TERTIARY Count 17 21 23 84 69 214

Expected Count 17.1 23.8 21.8 75.7 75.7 214.0

4 Count 0 0 1 0 0 1

Expected Count .1 .1 .1 .4 .4 1.0

Total Count 33 46 42 146 146 413

Expected Count 33.0 46.0 42.0 146.0 146.0 413.0

Table 50 

Chi-Square Tests

Value Df 
Asymp. Sig. (2-

sided) 

Pearson Chi-Square 21.584a 12 .042

Likelihood Ratio 19.739 12 .072

Linear-by-Linear 
Association

.553 1 .457

N of Valid Cases 413

a. 8 cells (40.0%) have expected count less than 5. The minimum 
expected count is .08. 

From the above estimated results, Pearson Chi -Square test showed the value 

of 21.584 and significant at 5% level of significant (sig value, 0.042 <0.05).This result 

implied that educational level has significant influence on the extent of viewership of 

European football. The above result s are affirmed by the findings of this study on 

educational level of respondents which showed that, 215 respondents have acquired 
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tertiary education,175 respondents acquired secondary education and 24 respondents 

acquired primary education. The import here is that the more expose one is, the more 

the love for European football. Petty traders and artisans may not understand what 

football is all about that is why they were few among the respondents (fans).  
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H2: Membership of club fans has no significant influence on the viewership of 

European football. 

MEMBERSHIP OF CLUB * I DONT FEEL SATISFIED WHEN WATCHING OTHER CLUBS 

Table 51 I DONT FEEL SATISFIED WHEN WATCHING 

OTHER CLUBS 

Total SD D UD A SA 

MEMBERSHIP OF 

CLUB

CHELSEA Count 18 31 21 39 25 134 

Expected Count 22.7 36.7 23.4 32.1 19.1 134.0 

MAN U Count 20 30 21 22 8 101 

Expected Count 17.1 27.6 17.6 24.2 14.4 101.0 

ARSENAL Count 18 28 14 15 9 84 

Expected Count 14.2 23.0 14.6 20.1 12.0 84.0 

BARCA Count 4 15 6 14 11 50 

Expected Count 8.5 13.7 8.7 12.0 7.1 50.0 

OLIMPIQUE 

MARCEL

Count 1 1 1 0 1 4 

Expected Count .7 1.1 .7 1.0 .6 4.0 

INTER MILAN Count 1 1 3 2 1 8 

Expected Count 1.4 2.2 1.4 1.9 1.1 8.0 

BAYERN MUNICH Count 1 1 1 0 0 3 

Expected Count .5 .8 .5 .7 .4 3.0 

DOLPHIN OF PH Count 2 1 2 3 1 9 

Expected Count 1.5 2.5 1.6 2.2 1.3 9.0 

SUPER EAGLES Count 4 3 1 4 2 14 

Expected Count 2.4 3.8 2.4 3.4 2.0 14.0 

OTHERS Count 1 2 2 0 1 6 

Expected Count 1.0 1.6 1.0 1.4 .9 6.0 

Total Count 70 113 72 99 59 413 

Expected Count 70.0 113.0 72.0 99.0 59.0 413.0 
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Chi-Square Tests

Table 52 

Value df 

Asymp. Sig. (2-

sided) 

Pearson Chi-Square 32.185a 36 .651 

Likelihood Ratio 36.007 36 .468 

Linear-by-Linear Association .814 1 .367 

N of Valid Cases 413 

a. 30 cells (60.0%) have expected count less than 5. The minimum expected 

count is .43. 

From the above estimated results, Pearson Chi -Square test showed the value 

of 32.185 and significant at 5% level of significant 

(sig value, .651>0.05).This implied that membership of club fans has no significant 

influence on viewership of European football. The above result s are affirmed by the 

findings of this study, which showed that, members (fans)  of various clubs across 

Europe watch football, both clubs with highest number of fans (Chelsea, Manchester 

United, Arsenal, Barcelona and those with the list fans (  Olimpique Marcel, Bayern 

Munich and Inter Milan)and  others share in the antisocial influences such as 

shouting, quarrelling and fighting and pro social effects such as entertainment, in 

depth knowledge of football world, and being analytical about football etc. 
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H3: The frequency of viewership is independent of club membership.

MEMBERSHIP OF CLUB * FIVE TIMES IN A WEEK

Table 53 FIVE TIMES IN A WEEK 
Total SD D UD A SA 

MEMBERSHIP OF 
CLUB

CHELSEA Count 18 38 25 31 22 134 

Expected Count 27.6 32.4 26.6 26.3 21.1 134.0 

MAN U Count 19 18 25 20 19 101 

Expected Count 20.8 24.5 20.1 19.8 15.9 101.0 

ARSENAL Count 26 17 15 12 14 84 

Expected Count 17.3 20.3 16.7 16.5 13.2 84.0 

BARCA Count 12 12 12 9 5 50 

Expected Count 10.3 12.1 9.9 9.8 7.9 50.0 

OLIMPIQUE 
MARCEL

Count 0 2 1 1 0 4 

Expected Count .8 1.0 .8 .8 .6 4.0 

INTER MILAN Count 2 0 2 3 1 8 

Expected Count 1.6 1.9 1.6 1.6 1.3 8.0 

BAYERN 
MUNICH

Count 2 0 1 0 0 3 

Expected Count .6 .7 .6 .6 .5 3.0 

DOLPHIN OF 
PH

Count 2 4 1 0 2 9 

Expected Count 1.9 2.2 1.8 1.8 1.4 9.0 

SUPER 
EAGLES

Count 3 7 0 3 1 14 

Expected Count 2.9 3.4 2.8 2.7 2.2 14.0 

OTHERS Count 1 2 0 2 1 6 

Expected Count 1.2 1.5 1.2 1.2 .9 6.0 
Total Count 85 100 82 81 65 413 

Expected Count 85.0 100.0 82.0 81.0 65.0 413.0 

Chi-Square Tests

Table 54 

Value df 

Asymp. Sig. 

(2-sided) 

Pearson Chi-Square 41.661a 36 .238 

Likelihood Ratio 49.797 36 .063 

Linear-by-Linear Association 4.140 1 .042 

N of Valid Cases 413 

a. 30 cells (60.0%) have expected count less than 5. The minimum 

expected count is .47. 

From the above estimated results, Pearson Chi -Square test showed the value 

of 41.6661 and significant at 5% level of significant  (sig value, .238>0.05).This 
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implied that the frequency of viewership is independent of club membership of 

exhibition of anti-social behaviour. The above results are affirmed by the findings of 

this study, which showed that, members (fans)  of various clubs across Europe  watch 

football  many times as they like, it cannot be estimated whether Chelsea fans wacth 

European football more than Manchester United fans or Barcelona fans watch 

televised European football more than Arsenal fans. 

4.3 Discussion of Findings  
Research Question 1: Who are the South-South Fans that Watch Televised 
European football in the Viewing Centres? 

Table 10 on thematic consideration was used to answer this question, table 10 showed 

that 393(95%) respondents identified themselves as Nigerian fans that support 

European clubs and leagues and also watch televised European football in the viewing 

centres, while 20 (5%) respondents declined comment. The breakdown of is shown on 

table 10 below: 

Table 10 :  Club Identification 

Frequency Percent
Valid 

Percent
Cumulative 

Percent

BAYERN MUNICH 3 .7 .7 .7

OLIMPIQUE 
MARCEL

4 1.0 1.0 1.7

1.5 1.5 3.1

INTER MILAN 8 1.9 1.9 5.1

SUPER EAGLE 14 3.4 3.4 10.7

DOLPHIN 9 2.2 2.2 7.3

OTHERS 6 1.5 1.5 3.1

ARSENAL 46 11.1 11.1 21.8

BARCA 50 12.1 12.1 33.9

MAN U 101 24.5 24.5 58.4

CHELSEA 172 41.6 41.6 100.0

Total 413 100.0 100.0
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RESEARCH QUESTION 2: What are the reasons for Fans Preferences in 
televised European Football? 

To answer this question, items 10-17 on thematic consideration presented were used 

to answer the question and the data revealed that, most fans reasons for viewing 

European football is that it is entertaining, followed by the quality of the game is the 

best closely followed by European football is more fantastic than African and 

Nigerian football. The order of rating of reasons for preferences to European football  

Were summed up using average mean value and presented on table 55 below: 

Focus Group Discussions also affirmed the above findings: 
European football offers us what Nigerian league could not offer; 
quality pattern of play, entertainment, modern techniques, 
money,brings unity and a means of socialization, these are the reasons 
for preference.   (Quotation from FGDs in Rivers State) 
We actually prefer European football to Nigerian league because 
European football is more entertaining than Nigerian league 
(Quotation from FGDs in Delta). The quality of the European game, 
standard of the game, ability to present the real football world 
(Quotation from FGDs in Rivers State). 

TABLE 55: Reasons for Preference

Rating N MEAN STD Deviation COMMENT

I AM PASSIONATE ABOUT FOOTBALL 413 3.77 1.279

EUROPEAN FOOTBALL IS MORE THAN JUST A 

GAME
413 3.79 1.368

EUROPEAN FOOTBALL IS MORE FANTASTIC 

THAN AFRICAN/NIGERIAN FOOTBALL
413 4.28 1.004

EUROPEAN FOOTBALL IS ENTERTAINING 413 4.40 .796

THE QUALITY OF THE GAME IS THE BEST 413 4.31 .832

QUALITY OF OFFICIATING 413 4.12 .936

QUALITY OF FACILITY 413 4.13 .947

TO WATCH FOOTBALL STARS 413 3.87 1.016

Valid N (listwise) 413
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RESEARCH QUESTION 3: What is the Extent of Viewership of European 
football on football fans behaviour? 

To answer this question,5 items (29,30,31,32,33) on the thematic section of 

the questionnaire were used to answer the question. These items are summed up using 

average mean. The findings showed that, the five items have significant values since 

the average mean was more than 2.0. The findings showed that most fans exhibit 

hooliganism behaviour because they can abandon anything for European football, 

olves other 

clubs, the implication is that these groups of fans can disrupt the viewing centers 

when match is going on, and followed by action of footballer on television has 

affected my normal life. The Focus Group Discussions from also affirmed this:   

From the answers we gave you earlier, you can clearly see the 
problems associated with televised European football, such as 
formation of mini cult groups, fighting, quarrelling, drinking and 
smoking (Quotation from FGDs in Akwa Ibom State). 

RESEARCH QUESTION 4: What are the Problems Associated with Viewership 
of European Football? 

To answer research question 6, items 34, 35, 36 and 37 on the thematic 

consideration were used, the items revealed that, most fans could shout because of 

televised European football. Out of 413 respondents, 378 had shouted,178 

respondents had quarreled, 124 respondents had fought and 234 had exhibited 

aggressive behaviour. Table 56 below presented the four factors or variables as 

significant since the average mean was more than 2.0. Focus Group Discussions also 

confirmed this: 

The major problems with televised European football are; the fans are 
aggressive, sometimes they do quarrel, fight or kill each other
(Quotation from FGDs in Rivers State).
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Table 56: Problems Associated with Televised European Football

Rating N Mean 

STD. 

Deviation 

Comment 

I CAN SHOUT BECAUSE OF EUROPEAN 
FOOTBALL 

413 3.65 1.250

I DO QUARELL WHEN AM WATCHING 
TELEVISED EUROPEAN FOOTBALL 

413 3.01 1.471

I DO FIGHT BECAUSE OF TELEVISED 
EUROPEAN FOOTBALL 

413 2.74 1.426

I BECOME AGGRESSIVE WHEN WATCHING 
MATCH THAT SEEMS MY CLUB IS LOSING OR 
LOST AT LAST 

413 3.35 1.465

Valid N (listwise) 413

RESEARCH QUESTION 5:  What are the benefits derived from viewing 
Televised European  football? 

To answer this question, items 34-37 on the thematic section of the 

questionnaire were used to answer the question. The findings revealed that, majority 

of the fans agreed that European football gives them in-depth knowledge of the 

football world, followed by creates entertainment leeway for them, closely followed 

by makes them more analytical in football, the rating of benefits derived by football 

fans for viewing European football were summed up using average mean value and 

presented on table 57 below which showed that, the eight listed reasons were all 

significant  since the average mean of each variable was more than 2.0. Focus Group 

Discussion also affirmed the findings above.  

There are several psychological benefits that we derive from watching 
televised European football, to some of us, we learn the new and 
modern techniques, it helps us to be analytical and acquire new skills, 
especially for those of us who are footballers .It also gives us 
emotional relief, current tactics, it takes us to the stadium where the 
matches are played, it creates real football world and also provides a 
menu of entertainment (Quotation from FGDs in Edo State).
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Table 57: Benefit derived for Viewing European Football
Rating

N Mean

STD

Deviation

WATCHING FOOTBALL ON TV GIVES ME EMOTIONAL RELIEF 413 3.55 1.328

I ENJOY WATCHING EUROPEAN FOOTBALL BECAUSE OF ITS 

VISUAL IMPACT
413 3.56 1.130

I ENJOY WATCHING EUROPEAN FOOTBALL BECAUSE OF ABILITY 

TO IDENTIFY PLAYERS
413 3.65 1.301

I ENJOY WATCHING EUROPEAN FOOTBALL ON TV BECAUSE OF 

ABILITY TO NRECALL EVENTS
413 3.61 1.335

WATCHING FOOTBALL ON TV CREATES ENTERTAINMENT 

LEEWAY FOR ME
413 3.75 1.218

GIVES ME AN IN-DEPTH KNOWLEDGE OF FOOTBALL WORLD 413 3.95 1.190

MAKES MORE ANALYTICAL IN FOOTBALL 413 3.73 1.290

CREATES REAL FOOTBALL WORLD FOR ME 413 3.50 1.400

VALID N (LISTWISE) 413
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CHAPTER FIVE 

SUMMARY, CONCLUSION, LIMITATIONS AND RECOMMENDATIONS 

5.1  Summary 

This study examined the influence of televised European football on the 

behaviour of football fans in the viewing centres in the South  South, Nigeria using a 

was drawn from the active population of the country from the census record of 2006; 

this population ranges from 15-59 years. For South-South Nigeria according to 

National Bureau of Statistics in Social Statistics in Nigeria, 2010, was given to be 

11,541,125; therefore, the total population of the survey was 11,541,125 and 60 

respondents were chosen purposively for the ethnography and were drawn from the 

survey population. The sample size for the survey study was 414 drawn from the 

population of 11,541,125 using National Statistical Services.  

The study employed two instruments to obtain data for the study. First, a set of 

questionnaire was constructed in two sections; section A which obtained information 

on  bio-data and section B which obtained information on the thematic 

consideration of the study from the respondents. This section of the questionnaire was 

designed in a five-point Likert Scale format. Also Interview Guide was designed for 

Focus Group Discussions (FGDs) which was used to obtain information from 

respondents at viewing centres.   

The instruments were tested in a pilot study to establish their reliabilities. For 

the survey, Cronbalch Alpha was used to test the reliability coefficient and it showed 

that the instrument was well framed. The result was given at .085. The instrument was 

self-administered on 414 respondents. Four hundred and thirteen (413) respondents 
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filled their items and returned; one (1) respondent did not returned his questionnaire 

copy. The data for the survey were analyzed based on 413. 

The researcher framed five research questions and three hypotheses for the 

proper investigation of the topic. It was found out that, most football fans were male 

youths between the age of 15-26 (315), had attained tertiary education and were 

single. Chelsea Football Club (English club) with 172 (41.6%) has the highest number 

of fans in the South-South Nigeria, followed by Manchester United with 101(24.4%) 

and followed by Barcelona FC {Spanish club} with 50 (12.1%) and followed by 

another English club, Arsenal with 46 (11.1%).  

Other major findings from this study were the problems associated with 

televised European football. It was discovered that 158 (38.3%)  fans agreed that they  

shout when they are watching European football, 118 (28.6%) fans  strongly agreed 

that they do shout, while 116(28.1%) fans agreed that they have exhibited aggressive 

behaviour as a result of viewing televised European football,45(10.9%) fans agreed 

that have fought as a result of viewing televised European football, 79(19.1%) fans 

strongly agreed that they have also fought and 82 (19.2%) fans agreed that have 

quarreled because of televised European football and 96 (23.2%) strongly agreed that 

they have quarreled because of televised European football.  The study findings also 

showed the level of hooliganism exhibited by Nigerian fans, a behaviour not accepted 

in the normal society, the study also revealed that, 63 (15.3%) fans normal life have 

been affected by an action of a footballer on TV, 44 (10.7%) fans strongly agreed, this 

claim was also supported by the Focus Group Discussions (descriptive data) from Edo 

State:  

A number of times, we have been influenced negatively by actions of 
footballers; Flores (striker) from Liverpool bite Abramovi (defender) 
Chelsea on his ear and Flores was bound from playing ten matches. 
We Chelsea fans were very angry and feel like fighting. The reason 



107

for this influence is the fact that, the game of football goes with 
emotions. Sometimes the attitudes of some white (European) players 
towards black players affect us negatively, take for instance a 
situation where a European player calls a black player monkey 
(Racism) and throw banana at him, this will eventually annoy you 
because injury to one is injury to all, and if this is not checked the 
essence of the game would be defeated.   Apart from this, European 
football also affects our league because it kills our interest in the 
Nigerian games (Quotation from FGDs in Edo State).

In the same vein 102 (24.7%) fans agreed that they can abandon everything to 

watch televised European football and 88(21.3%) fans strongly agreed that they can 

also abandon everything to watch European football. The study findings also revealed 

that televised European football also impacted negatively on the Nigerian league in 

three dimensions that were looked at in this study. It was found out that televised 

European football viewership prevent fans from viewing local matches at the stadium, 

249 (60.3%) fans strongly agreed and 88(21.3%) fans agreed,118(28.6%) strongly 

agreed that European football viewership affects local league participation by 

stakeholders and 137 (33.2%) fans. The findings also revealed 132(32.0%) fans 

agreed that European league viewership prevents local patronage by Nigerian fans 

and 187 (45.3%) fans strongly agreed. 

 Findings also showed that fans derived some kind of benefits for viewing 

televised European football, the findings revealed watching football gives them in- 

depth knowledge of the football world, 167(40.4%) fans strongly agreed 145(35.1%) 

fans agreed that watching televised European football gives them in-depth knowledge 

of football world.121(29.3%) fans strongly agreed that televised European football 

provides entertainment leeway for them and 176(42,6%) fans agreed.118 (28.6%) 

fans strongly agreed that televised European football creates real football world for 

them and 137(33.2%)  also agreed. 
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The findings on the reasons for preference to European football were all 

significant by respondents (fans) rating. The findings showed 3.0 significant by rating 

and revealed that Nigerian fans prefer European football because European football is 

more fantastic than Nigerian and African football, more entertaining, the quality of 

facilities, quality of the game, quality of officiating, to watch stars and their 

conclusion was that they were passionate about European football. 

5.2  Conclusion 

From this study, the following conclusions were reached. Firstly, majority of 

the football fans were young people between the age of 15-26 years of age, 

315(76.3%) mostly singles. The data also showed that Chelsea has the highest number 

of fans 172(41.6%) followed by Manchester United with 101(24.4%) fans. The study 

also showed that there are two sets of fans; the heavy viewers those who view 

matches three times and above in a week, were 260 (63%) fans, these fans exhibited 

more aggressive behaviour than those who viewed matches 1-2 times classified as 

light viewers and in this study they were 152 (37%) fans. The researcher also 

concluded that televised European football has both negative and positive influences

on football fans hence anti-social and pro-social influences. The anti-social influences

include aggression, shouting, quarrelling fighting, and killing and the pro-social 

influences include entertainment, leisure, creating real football world, making fans to 

be analytical and to have in-depth knowledge of football world.  

Finally, the researcher concluded that education has significant influence on 

the extent of viewership of European football.  
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5.3  Limitations 

The problems encountered by the researcher in the cause of carrying out this 

research were basically the pains of waiting at the viewing centers for fans to finish 

watching their match before completing the questionnaire. Another notable problem 

encountered in the cause of investigation was the inability of some fans to understand 

that researchers are not tax collectors. Some of them were unwilling to listen to me. 

Finally the problem of covering South-South was quite a great task and to analysed 46 

items on the questionnaire posed great challenge to the researcher.   

5.4  Recommendations 

From the study this study is clear that television viewing has both anti-social 

and pro-social influences on viewers and since anti-social behaviour is seen by 

abnormal psychologists as a sign of caution for the society, I recommend that there 

should be a legal framework that would checkmate such behaviour and impose 

sanction on fans found guilty. I further recommend that the number of matches played 

in a week and beamed into Nigerian environment should be curtailed by legal 

enactment of the National Assembly. Again, only finals of English and other 

European football should be beamed into Nigeria. This study also revealed that 

majority of the Nigerian fans can die for foreign clubs but cannot spent time to watch 

and promote our local league, so the National Broadcasting Commission (NBC) 

should put up a regulation prohibiting sells of foreign matches and should also make it 

mandatory for all TV stations in Nigeria to promote Nigerian League and beamed 

every national matches. The researcher also recommended that all football fans should 

register as club fans at the Ministry of Youth and Sports in their state of domicile. 

Facilities at our stadia should be improved upon. Nigeria Football Federation should 

be properly constituted. Grass root sports should also be encouraged. 
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In a study of this nature it is pertinent as part of recommendations to proposed 

a suitable tentative model that can explain this research topic or a similar work in this 

field of study. The researcher here proposed Subsequent Modification Hypothesis 

.From this study, it has been discovered that, viewing of televised European football 

by the Nigerian football fans has some kind of influences; these influences are 

summed up as pro-social and anti-social influences. The study equally proved that, the 

influences manifested with time to become obvious behaviour of the football fans. It 

is on this note that, this work put forth this hypothesis (tentative theory) Subsequent 

Modification Hypothesis; the idea that, people, particularly football fans who exposed 

themselves to televised football have their behaviour influenced positively or 

negatively with time. Those whose behaviour are influenced positively see football as 

just a game, they are light viewers; those who view televised football 1-2 times in a 

week to be satisfied, these football fans cannot abandon their responsibilities to watch 

televised football, while the heavy viewers are those who view televised European 

football 3 times and above in a week before they are satisfied. These fans can abandon 

any responsibility to watch televised European football, they are usually aggressive 

fans. It is their intension, patterns of viewership and duration that determined their 

angle of modification. Those who view it for purpose of relaxation, when they are 

most free, and 1-2 times in a week experience pro-social modification and those who 

view televised European football to follow the trend in their club, abandon other of 

their responsibility when their clubs are playing and 3 times and above experience 

anti-social modification. This hypothesis is strongly supported by previous studies of 

Lefkowitz, Eron, Walder and Huesmann (1972) as cited in Wimmer and Dominick 

(2003).  The diagramme below illustrates the two sets of TV viewers; the  

heavy viewers and the light viewers. 
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Suggestions for further investigation 

1. The effects of crisis in NFF and Super Eagle/ Nigerian League Survival 

2.  Level of appreciation of Female Football 

3.  Stadia infrastructure and Sport Development in Nigeria. 

4. Effects of televised European Football should be replicated in other  five geo-political 

zones of Nigeria.  

2 is the bench mark for the calculation in this model,2 is multiplied 3 times since the anti-social 
group view televised European football two-three times more than the pro-social group. On the 
right hand side two arrows point to the height indicating the level of progression (geometric) and 
on the left hand are three arrows pointing at the height on arithmetic progression
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